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C~apter 1 
lntlroduction 

1.1 Importance of Investment Climate 1)urvey 
There is a growing recognition of the importance of a good investment climate for 
generating economic growth and reducin;g poverty. Few now accept the view that greater 
investment alone will lead to higher gf wth. Instead, it is often emphasized that it is 
important to build a productive environment in which private business can flourish. 
Although the term "investment climate" is used broadly, here it is taken to describe the 
infrastructure, regulatory, and institutiOJ~al environment that supports entrepreneurship 
and efficient rural markets. In short, the investment climate includes major factors that 
are incentives or disincentives for startin~~ and running a private business. 

Despite the increasing awareness of the importance of a good investment climate, very 
little work has been done to assess the CIlimate in rural areas. Most of this type of work 
has focused on urban areas and the manufacturing sector. In rural areas, there is a need to 
gather objective measures of the investment climate and to link these measures directly to 
the performance of finns. The Ethiopian Rural Investment Climate Survey is among the 
first systematic assessments ever for the I::Ountry to take a look at the business and market 
environment in rural areas. It focuses largely on the rural non-fann economy dominated 
by small enterprises. 

Table 1 l' I>efinition of Terms . . 
Term Definitions l 

An economic uni't operating on its own account outside 
agriculture (this includes small-scale activities independent of 

Non-rann the technological sophistication. It can be full/part time 
Enterprise formaVinformal, and seasonal/episodic. It may take place at 

home, a speci fic business location, or be performed by 
itinerant traders. Processing fann products and then selling 
them is defined .15 non-farm). 

Rural Settlements with less Ihan 2,000 jnhabitanls. 

Urban 
Small market towns with less Ihan 10,000 habitants, often 
roral [radil/J! ce.nters. 

I For detailed defimtions of these and many other tcnns please refer to me "EthIopia Rural Investment Climate Survey 
Basic [nformal1on Document", Central StatistIcal Ag1!ncy and the World Bank, Addis Ababa, November 2007. 



1.2 Rural Economy in Ethiopia . . . . 
Agriculture is the oldest primary activity in Ethiopia and contJOues .to ~ommate the 
economy. The sector is expected to remain the leading sector .for some .tIme In the future. 
Agriculture employs 80 to 85 percent of the county's economically acnve population and 
contributed about 45 percent to GDP in 2006. Nearly 96 percent of the agncultural output 
is produced by subsistence fanners who operate on fragmented small plots of land. The 
small plots could be subject to further fragmentation in the future unless measures are 
taken to accommodate the ever increasing rural population and minimize the total 
dependency of the rural population on agriculture. In rural Ethiopia, case studies often 
suggested that there is little diversification beyond agriculture. But the infonnation is 
scattered, non-representative, and has conflicting evidence on the size and composition of 
the rural non-fam enterprise sector (see Table 1.1 for definition oftenns). 

Figure 1.1 shows the dynamics of the non-farm sector in Ethiopia using data from the 
Welfare Monitoring Surveys for the years 1998, and 2004; and the 2006/2007 Rural 
Investment Climate Survey (RlCS).2 We use two definitions. First, we ask if any 
household member participates ill the nlral nonfarm sector, therefore including 
secondary and often marginal secondary activities. Second, we define the main 
OCCll!'~tiOIl Of a household head 1I0t being a farmer and the household exclusively 
parllclpates In rural nonfarm activities". From the figure it is clear that there seems to 
be an upward trend in the main participation rates in rural Ethiopia, although there are 
some fluctuations in the gross overall participation, possibly due to the agriCUltural cycle 
or measurement gaps. 

Figure 1.1: Dynamics of Household Rural Non-farm Participation (1998-2006/7) 

_ Main rural non-fann activities only 
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l Due to the lack of data the Gambela region is excluded In I 

the enlerpnses sector and covers Amhara 0 . S . the 2006.7 non-farm panicipation focuses on 
, romla, NNP and Tigray . 
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Africa participates in non·farm activities in the 1990s.) This would suggest that Ethiopia 
is behind other countries in diversifying its rura] economy. 

To minimize the existing statistical data gap on the overall performance. distribution and 
contribution of non·farm enterpnses to the rural income as well as to the country's 
economy a survey on the investtnent climate was carried out. In Decc:mbe!- 2006 to 
January 2007 the Central Statistical Agen.cy (CSA) in collaboration with the World Bank 
(WB) conducted a Rural Investment Climate Survey (RJCS~ This statistical report 
presents quantitative infonnation on the profile of rural· urban non·farm enterprises. rural 
investment constraints, accessibility to credit and market information, demographic 
characteristics of household members, living condition and employmcot status as 
obtained and summarized from the survey. 

3 See Steven Haggblade, Peter Hazell and Thomas Reardon, ''Transforming the Rural Nonfarm Economy", 
Baltimore, Johns Hopkins University Press, 2007. 
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Chapter 2 
Survey Methodology 

2 1 Objectives of the suney 
The main objectives of the Rural Investment Climate Survey are to: 

.:. Collect statistical data on a pilot basis on the basic characteristics of the rural 

non-fann enterprise sector; . ." 
.:. Identify the detenninants of entry into non-fann enterpnse activity; . 
• :. Estimate and assess the perfonnance of rural non-farm ente~nses t~at help 

policy makers design the best policy that can address the sector s requirements 
and promote rural employment;.. . 

• :. Assess and identify major enterpnse constramts that affects their growth and 

expansion in rural area; . . .. . 
.:. estimate the number of persons engaged in the various aclivltIes In rural areas; 
.:. Know the number and distribution of rural non farm enterprises by type in the 

rural areas afthe region; 
.:. Collect statistical data on basic demographic characteristics of households 

operating non-fann enterprises; and . 
• :. Collect key infonnation with regard to the profile of rural non-fann enterpnses, 

accessibility and others that can serve as a baseline data for the regions as a 
whole. 

2.2 Coverage and Scope 

This survey4 was conducted in two parts: 

.:. The RICS-AgSS: A 30 question non-fann module attached to the 200617 
Agriculture Sample Survey (AgSS). It focused on households with non-fann 
enterprises in Amhara, Tigray, Oromia, and SNNP regions; and 

.:. The more detailed RICS~Amhara S:urv~ which covered households, enterprises 
and communities in the four zones (Nonh Gonder, South Gonder, North Wello, 
West Gojjam) of the Amhara region. 

The RlCS-AgSS non-farm module was conducted in 490 EAs in the four major regions 
of Ethiopia (Tigray. Amhara, Oromiya and SNNP) which make up about 90 percent of 
the population of Ethiopia. The RJCS-AgSS covered all of the EAs in the four zones in 
Amhara as listed above. In the rest of Amhara and in the other three major regions, the 
RICS-AgSS covered the following number of EAs: rest of Amhara (50 EAs out of 224), 
Tigray (60 EAs out of 165), Oromiya (79 EAs out of 573), and SNNP (81 EAs out of 
612). The total nominal sample size of the RlCS-AgSS is thus 14,464 households (32 
households m each of the 452 rural EAs) . 

• For the most.complete info~tJon on survey design and sample, and data quality refer to "Ethiopia Rural 
Investment Chmate Survey BaSIC Informallon Document", Central Statistical Agency and the World Bank, 
Nov. 2007. 
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The RlCS is largely centered around the field work conducted for the annual Agricultural 
Sample Survey (AgSS) in Ethiopia. The RICS-Amhara survey visited two kinds of EAs 
in the four zones covered: rural EAs and a random sample of small town EAs 
(operationally defined as towns with less than 10,000 habitants, often rural trading 
centers). The total number of EAs visited by the RICS-Amhara in each of the four zones 
is as rollows: North Gonder (44 EAs), South Gonder (44 EAs), North Wello (46 EAs), 
and West Gojjam (48 EAs) making a total of 182 EAs covered. The total nominal sample 
size orthe RICS-Amhara is thus 2,912 households (16 in each orthe 182 EAs). 
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PART 1: RlCS-AGSS NON-FARM SURVEY 

This part provides summary statistics of the RlCS-AgSS non-farm module survey'. This 
survey consists of a set of 30 detailed questions on non-farm enterprises in the four major 
regions of Ethiopia-Tigray, Ambara, SNNP, and Oromia. Together, these four regions 
cover over 90 percent of Ethiopia's population making the data representative of the 
country to a certain extent. The survey provides infonnation on enterprise start-up. 
constraints, and other operational characteristics of the enterprises. The statistics are 
provided for the sample as whole, by region, by zone for the Amhara region, and gender 
of household head. Table 3.1 shows the sample size of the data compiled from the survey. 
There are 14,095 rural households that provided responses. 

Table31 S . : amDle ize of Statistical Tables for the rucs Non-farm S Module 
Actual samDle size Weighted sanmle size 

N N 

Rural Ethiopia 14,095 10,744,044 

Region 
T;gray 1.879 759,370 

Amh .... 7,278 3,283,440 

Ororoia 2,459 4,198.863 

SNNP 2,479 2,502,371 

Zones in Amhara 
North Gonder 1,382 473.5 11 

South Gonder 1,370 409,705 
North Wello 1,447 319,698 
Wesl Gojjam 1,498 400,979 

Gender of DB Head 
Male 10,096 7.539.272 
Female 3074 2,367,812 

' TIU s pan excludes the trading center households as they are only available ~or th Amha . I' e fa regIOn. 
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Chapter 3 
Participation in NOD-farm Activities 

3.1 Non-farm Enterprise Participation Rates 
The RlCS-AgSS survey results show that 25 percent of households have a non-farm 
enterprise. Participation rate is highest for the SNNP region with 37 percent of household 
with non-fann enterprises, followed by Oromia and Tigray regions with 23 and 22 
percent respectively. and Amhara has 18 percent participation rate (Table 3.2). Figure 3.2 
shows the graphical distribution of non-farm enterprises ownership in rural Ethiopia and 
the fOUT regions covered in the survey. These statistics indicate that the non-farm 
enterprise sector in Ethiopia is significant and possibly growing when compared to 
estimated participation rate in past years (see figure 1.1). Female headed households arc 
more likely to participate in non-fann enterprises with 41 percent participation rate 
compared to 15 percent for male headed households. 

Table 3.2: Partici ation Rates lodustry Type and Mean Aee of Enterprises 

Non-farm Industry type Mean 
participation 

Manufacturinl! Too, Services Total 
Ag' 

% % % % % N 
Rural Ethiopia 24.6 36.4 52.1 11.5 100 6.1 
Region 

Tigray 22.4 30.9 56.6 12.5 100 6.3 
Amhara 18.2 45.0 42.6 12.5 100 7.3 
Oromia 22.9 36.2 51.9 11.9 100 5.8 
SNNP 36.6 31.9 57.8 10.2 100 5.6 

Zones in Amhara 
North Gonder 15.0 53.4 35.5 11.1 100 8.3 
South Gonder 10.6 52.5 40.7 6.9 100 7.7 
North Wello 10.6 51.8 40.1 8.1 100 10.9 
West Gojjam 16.2 53.8 33.9 12.4 100 7.5 

Gender of HJ-I Head 

Male 15.1 23.5 64.3 12.2 100 5.5 
Female 40.8 50.0 37.8 12.3 100 6.4 

3.2 Industry of Noo-farm Enterprises 
About 52 percent of enterprises in Ethiopia are in the trade industry, followed by 
manufacturing with 36 percent and services with 12 percent. In the individual regions, 
most businesses are also in trade except for Amhara where manufacturing is more 
cornman (Figure 3.3). 

3.3 Age of Enterprise 
The survey results show that average age of a non-fann enterprise in rural Ethiopia is 6 
years (Table 3.2). For the regions, Amhara has the oldest enterprises with 7.3 years on 
average. This is followed by enterprises in Tigray with 6.3 years on average. Enterprises 
in Oromia and SNNP are 5.8 and 5.6 years on average, respectively. Enterprises owned 
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avera e older than those owned by male headed 
by female headed households ar:;~ 5 5 y;ars for male headed homes. 
households with 6.4 years campar o. 

f H balds witb Non-farm Enterprises (2006) Figure 3.2: Percent 0 _ o~e _ _ _ _ __ _ 
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In Figure 3.4 the most common activities are shown for manufacturing, trade and services 
respectively. The most common rural non-fann enterprise activity is retail sale via stall 
and markets (26 percent of rural non-fann activities), followed by the production of 
alcoholic drinks (18 percent) and the retail sale of food and beverages (17 percent). 
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3.4 Ownership Status of Enterprises 
Households were asked about the ownership status of their enterprises. The survey results 
presented in Table 3.3 show that almost all enterprises are owned by a sole proprietor. 
For rural Ethiopia, almost 95 percent of enterprises are owned by a single proprietor and 
5 percent are partnership enterprises. In all regions, over 90 percent of enterprises are 
owned by a sole proprietor. Arttbara has the lowest percent of enterprises with partnership 
(\.7 percent) and SNNP has the highest with 8 percent partnership rate. 

Table 3.3: Percent8ee Distribution of Enterprises b Ownership Status 

Sole 
proprietorship PartnershiD Co-ooerative Other Total 

% % % % % 

Rural Ethiopia 94.1 5.0 0.0 1.0 

Region 
Tigray 94.5 4.9 0.0 0.7 

Amhan 97.9 1.7 0.0 0.5 

Oromia 94.3 4.2 0.0 1.5 

SNNP 91.2 8.1 0.0 0.8 

Zones in Amhara 
North Gonder 97.7 2.3 0.0 0.0 

South Gonder 98.0 2.0 0.0 0.0 

North Wello 97.7 0.6 0.0 1.7 

West Gojjam 98.6 0.8 0.0 0.5 

IDdustry type 
Manufacturing 94.5 3.9 0.0 1.5 

Trade 93.2 6.2 0.0 0.6 

Services 96.2 2.8 0.0 1.0 

Gender of HH Head 
Male 94.2 4.2 0.0 1.6 

Female 99.2 0.4 0.0 0.4 

Number of employees 
I employee 98.2 1.2 0.0 0.6 

2·3 employees 83 .3 IS.0 0.0 1.7 

4-9 employees 84.3 11.2 0.0 4.4 

I 
10+ 
emplovees 66.9 33.1 0.0 0.0 

100 

100 
tOO 
100 
100 

100 
100 

100 
100 

100 

100 
100 

100 

100 

100 

100 
100 

100 

At th.e indu.stry level, enterprises in. the manufacturing industry are 95 percent sole 
propneto~hlp an~ 4 percent partnerships, enterprises in the trade industry are 93 percent 
sole propnetorship and ~ perc~nt partnership, and enterprises in the service industry are 
96 percent sole propnetorship and 3 percent pannership. A1most 100 percent of 

10 



enterprises owned by female headed households have sole proprietorship status compared 
to 94 percent for enterprises owned by male headed households. The more significant 
differences are observed amongst enterprises of different sizes (defined by number of 
employees). About 98 percent of enterprises with one employee have sole proprietorship 
status and 1 percent have partnership status. For enterprises with 10 or more employees, 
67 percent of enterprises have sole proprietorship status and 33 percent have partnership 
status. 
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Chapter 4 
Non-farm Enterprise Dynamics 

4.1 Introduction 
This section provides information on the start-up of the non-fann enterprises owned by 
the households in the survey. Households with non-farm enterprises were asked to 
provide infonnation their motives for starting their enterprises and the source of the start­
up capital. The responses will provide information on whether households stan 
enterprises because of better opportunities, to support agricultural income, or because 
they had no other choice of employment. 

4.2 Motive for Enterprise Start-up 
Most households in rural Ethiopia start non-farm enterprises to obtain income to support 
agriculture as shown in Table 4.1 where 47 percent of enterprises chose this motive. 
Almost 29 percent started enterprises due to low agriculture income and 11 percent 
because of no access to agriculture land. Very few enterprises were started because of 
market opportunities in the non-fann enterprise sector. About 3 percent were started 
because of market opportunities, another 3 percent because of advice from relatives and 
friends and almost 2 percent started non-fann enterprises to obtain social and economic 
independence. The same trend is observed in the different regions, industries, and 
enterprise size. Gender wise, enterprises owned by female headed households are more 
likely to cite no access to agriculture land as a reason for starting their business (13 
percent) than enterprises owned by male headed households (9 percent). 

4.3 Main Source of Start-up Capital 
According to the results of the survey, 59 percent of enterprises start-up capital is from 
agricultural income followed by 12 percent from family and friends, and 10 percent from 
private money lenders (Table 4.2). The shares are not surprising since most households in 
Ethiopia are engaged in agriculture. About 12 percent of enterprise start-up capital is 
obtained from family/friends, another 10 percent from private money lenders, 9 percent 
from non-fann self employment income, 2 percent from a bank or co-operative, and only 
I percent from wage or salary income. 

At the regional level, enterprises in Tigray are more likely to get their start-up capital 
from non-agriculture source than the other regions. Almost 16 percent of enterprise start­
up capital in Tigray comes from non-farm self employment, 3 percent from wage or 
salary income, and 10 percent from bank or co-operative loan. The distribution of the 
share of start-up capital for Amhara, Oromia and Tigray regions is similar to that of rural 
Ethiopia. Since male headed households are more likely to have access to agriculture, it is 
not surprising that a higher share of their start-up capital comes from agriculture (65 
percent) compared to female headed households with 55 percent of start-up capital from 
agriculture. FemaJe headed households however, are more likely to have a higher share of 
start-up capital from family and friends and private money lenders. 
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4.4 Enterprise Closure 
Amongst enterprises that were operating in the three years preceding the survey, 75 
percent were still in operation at the time of the survey (Table 4.3). The 25 percent of 
enterprises that are closed were opened for an average of 4.6 years before closure. The 
closed enterprises were asked ifthere were any plans to reopen, and 63 percent responded 
that they had plans to reopen the enterprises. 

At the regional level, SNNP has the highest percentage of enterprises still operating at the 
time of the survey with 77 percent, followed by Amhara with 76 percent, Oromia with 73 
and last is Tigray with 69 percent of enterprises still operating. In all regions except 
Tigray, 55 percent or more of the closed. enterprises plan to reopen while only 43 percent 
in Tigray plan to reopen. Enterprises involved in the service industry are more likely to 
be operating at the time of the survey while enterprises in the trade industry were more 
likely to be closed. Enterprises with over 10 employees are more likely to be closed and 
least likely to have plans of reopening. 
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Chapter 5 
Enterprise Operations 

5.1 Geograpbic Location of Enterprises . ' '. 
Households with enterprises were asked to provide l~formatIon ,on where theIr ~usmess 
operation takes place, whether it is in same commuruty o~ outsIde the commuru~y. The 
survey results show that most enterprises are located In the same commumty the 
household resided in (Table 5.1). About 63 percent are located. in the same community as 
their household, 11 percent in the same fanner's assocl~t1on (FA) but different 
conununity, and another 21 percent in the same Woreda but a different FA. 

There are some regional differences in location of enterprises. The survey shows that 64 
percent of enterprises in Tigray are located within same community the owners reside in, 
12 percent for Amhara, 60 percent in Oromia, and 62 percent in SNNP. There are also 
some industry differences for enterprise location. Manufacturing enterprises are mostly 
located in the same community with 86 percent of respondents stating this. For the 
service industry, some 71 percent report their location is in the same community they live 
in. However, only 46 percent of trade enterprises report that they are located in the same 
community they reside in. Another 32 percent of trade enterprises are located in same 
woreda but different FA. 

We also observe some gender differences. Male and female headed households were 
tabulated differently and the results show that male headed households with enterprise are 
more likely to have their business located outside the community than female headed 
households as only 54 percent of male headed households report same community 
located compared to 73 percent for female headed households. 

5.2 Formal Registration Status of Enterprises 
According to the survey responses, very few enterprises are registered with the 
government indicating a high number of informal enterprises (Table 5.2). For the whole 
sample, only 3. percent of enterprises report being registered. For the regions, Tigray, 
Amhar~, Oromla, and ~NNP, 8 percent, 5 percent, 3 percent, and 1 percent of enterprises 
are. reglStere.d respectively. Enterprises in the service industry are more likely 10 be 
re~lstered With 4 percent rate compared to manufacturing with 3 percent and trade also 
With 2 percent. 

There 3.re also som.e differences between gender of household head and size of enterprise 
ca.tegones. Enterpnses owned by male headed households are more likely to be registered 
WIth 4 percent rat~ ~mp~ to those owned by female headed households with only 1 
percent. Not surpnsmgly bigger ent . (b . . erpnses ased on number of employees) are more 
hkely to be reOlstered compared t II . . 
b o' a sma er ones. This IS reflected in the vast difference 
etween the number of reaistered t· . 

ed h 
. I;>" en erpnses with only one employee (2 percent) 

compar to lose with 10 and above employees (59 percent). 
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5.3 Base of Enterprise Operations 
Many enterprises are based in the household residence or in a traditional market (Table 
5.2). About 36 percent of enterprises are based in the household inside the residence, 
almost 8 percent in the household but outside the residence, and another 35 are based in a 
traditional market. Almost 11 percent of enterprises are mobile and only 3 percent each 
are based by the road side or a shop in a commercial area. At the regional level, most 
enterprises are also located either in the residence of the household or in a traditional 
market. Traditional market base is more common for the SNNP region with 42 percent of 
enterprises based in the market. Inside residence base is more common for the Amhara 
region with 44 percent of enterprises based inside the dwelling. 

Female headed households are also more likely to have their base of operation in their 
homes with 56 percent rate compared to male headed households with 18 percent rate. 
Not surprisingly male headed households are marc likely to have mobile enterprises (19 
percent) than female headed households (3 percent). Most enterprises owned by a male 
head are located outside the home. Also enterprises with more employees are more likely 
to be based outside the home than those with fewer employees. About 52 percent of 
enterprises with 10 and above employees are based in a traditional market compared to 
38 percent of enterprises with only I employee. 

SA Primary Location of Product Sales 
Respondents were asked if they sold their products to local consumers and passersby or at 
the market or to other traders. The results are presented in Table 5.3. For the entire 
sample, 43 percent sell their products to local consumers/passersby, 39 percent to buyers 
in the market, and 15 percent to other traders. At the regional level, the most notable 
difference is between Tigray and SNNP. About 52 percent of enterprises in Tigray sell 
their products to local consumenJpasserby and 33 percent to costumers in the market 
compared to 36 percent of enterprises in SNNP that sell their products to local 
consumers/passersby and 46 percent to customers in the market. 

The distribution also differs by industry. For households with manufacturing enterprises, 
59 percent sell their products to local conswncrs/passersby, 33 percent to buyers at the 
market, and 6 percent to other traders. For households with trade enterprises, 26 percent 
sell their products to local consumers/passersby, 51 percent to buyers at the market, and 
22 percent to other traders. For households with service enterprises, 77 percent sell their 
products to local consumers/passersby, 7 percent to buyers at the market, and 9 percent to 
other traders. 

Some gender differences also exist. Female headed households with non·farrn enterprises 
are more likely to sell their products to local consumers/passersby than male headed 
households. About 38 percent of male headed households sell their products to local 
consumers/passersby, 40 percent to buyers at the market, and 19 to other traders. For 
female headed households, 51 percent sell to local consumers/passersby. 40 to buyers at 
the market, and 8 percent to other traders. 
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S.5 Employment and Sales GrOW~er of employees at the stan-year of enterprises and 

Table 5.4 shObWS tfhe apvtc;y;:s ~~~e time of the survey. Although for rural Ethiopia as a 
average num er 0 ern I h ' ncreased the magru'tud . 
whole and by region the average number of emp oyees as I • • e IS 

r 'bI Th ges are not unexpected as most of the enterpnses are 1-employee 
neg IgI. e. The avera gl. mble increase is observed at the industry level. The only 
enterpnses. e same De Ie>" . f . 
notable increase in number of employees from start~year ~o time a survey IS amongst 
enterprises with four or more employees. For enterpnses wah 4 to 9 emp~oyees~ average 
number of workers increased from 4 workers to 6 workers and for enterpnses wah ten or 
more employees, average nwnber of workers increased from 15 to 30 employees. 

About 51 percent of enterprises report that sales have increas~d since start-up, 20 perc~t 
report no changes and 29 report decrease in sales. At the re~on level,. the same trend IS 

observed. Between 40 and 55 percent of enterprises report Increase In sales, 17 to 24 
percent report no change and between 26 to 35 percent report decrease in sales since 
start-up. Enterprises owned by male headed households are more likely to report increase 
in sales (58 percent) that those owned by female headed households (43 percent). 

5.6 Contribution of NOD-farm Business Sales 
For rural Ethiopia, enterprises report that 37 percent of household income is from 
enterprise sales (Table 5.4). At the regional level, the contribution of sales to household 
income is highest in Oromia with 41 percent, followed by Tigray with 39 percent, and 
Amhara and SNNP with 37 and 34 percent respectively. Enterprises in the service 
industry report that 44 percent of household income is from enterprise sales. This is in 
comparison to the manufacturing and trade industry with contributions of 38 and 36 
percent respectively. 

There is virtually no difference in share of household income from enterprises sales at the 
gender level. There are notable differences between categories of enterprises by number 
of employees. Enterprises with lower number of employees have a higher contribution of 
sales to household income compared to enterprises with more employees. For enterprises 
with 10 plus employees, contribution of sales to household income is only 19 percenl 
compared to 38 percent for enterprises with only one employee. 

Share of sales in rw:al ~thiopia that goes to the operating cost of the enterprises is 52 
percen.t for rural ~thiopla. For the regions, SNNP has the highest share of sales going to 
operatmg cost ~th 6.0 perce?t, followed by Orornia with 49 percent, Amhara with 47 
pe~cent and las~ IS Tlgr~y With 37. percent. The region with the highest share of sales 
gOID.g to .operatmg cost IS trade WIth 57 percent. Enterprises in the Manufacturing and 
servIces mdustry report share of sales going to operating cost to be about 46 percent. 
Male headed households have a higher share of sales that go to operating cost (53 
percent) than female headed households (49 percent). 
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6.1 Introduction 

Cbapter 6 
Constraints 

This section provides information on the subjective constraints to operations and growth 
faced by the non-raml enterprises. This information could help in inforrning# policies to 
improve productivity and growth of enterprises. Respondents were asked to state what 
their primary and secondary constraints were to enterprises growth from the following 
categories: electricity, telecommunications, water, postal services, transportation, 
financial services, -access to markets and information about their products' markets, 
government regulations, safety, and technology. For most of the categories, households 
with enterprises were asked about access, cost, and quality afthe service or facility. 

6.2 Primary Constraints to Non-farm Business Operations and Growth 
It is apparent from the responses that the biggest problems for enterprises are "access to 
markets and difficulty to obtain information about products markets" and financial 
services (Table 6.1). The constraint "access to markets and difficulty to obtain 
information about products markets" will now be referred to as "markets" for simplicity. 
For the entire sample, 36 percent report markets as their primary constraint and 39 
percent report financial services as their primary constraint. Transportation also poses a 
constraint with 13 percent of enterprises reporting it as their primary constraint. Less than 
4 percent report each of the other categories as their primary constraint. The other 
constraints may be unimportant because they are not applicable to the ente'1lrises. 

At the region level, about 40 percent of enterprises in Tigray, Amhara and Oromia report 
markets as their primary constraints followed by financials services. In SNNP region 
financial services is a more common constraint with 46 percent of enterprises reporting it 
as a primary constraint while 33 percent of enterprises report markets as the primary 
constraint. In Tigray 7 percent of enterprises report that water is a primary constraint 
while in the other three regions only 1 percent or less report water as a primary 
constraint. 

Markets are more of a problem for manufacturing and service industry than for the trade 
industry. But financial services are more ofa problem for enterprises in the trade industry 
than for enterprises in manufacturing and service industry. For manufacturing and service 
industry, about 47 percent report markets as their primary constraints and about 29 
percent report financial services as their primary constraints. For the trade industry 31 
percent report markets as their primary constraint and 44 percent report financial services 
their primary constraint. 

As per gender, markets are more of a constraint for female headed households than for 
male headed households and transportation is more of a problem for male headed than for 
female headed households. For enterprises owned by female headed households 43 
percent report markets as their primary constraint while 10 percent report transportation 
their primary constraint. For enterprises owned by male headed households 37 percent 
report markets as their primary constraint while 16 percent report transportation their 
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primary constraint. About 35 percent of enterprises report financial services at their 
primary constraint for both female and male headed households. 

6.3 Constraints Preventing Households from Opening Non-farm Enterprises 
Households with and without enterprises were asked if any member plan to open a non­
farm business. They were also asked to report the primary constraint that prevents 
households from opening enterprises. In rural Ethiopia, 23 percent of households report 
that a member plans to open a non-farm enterprise (Table 6.2). The percentage is higher 
in SNNP region with 35 percent of households reporting that a member plans to open an 
enterprise. Amhara has the lowest percentage of enterprises with only 15 percent 
reporting that a member plans to open an enterprise, About 40 percent of households 
report that financial services the main constraint preventing members from opening a 
non-farm enterprise, followed by markets and labor issues with 24 percent and 17 percent 
respectively. About 9 percent report transportation as the main constraint preventing 
household members from opening an enterprise, 

Amongst household with enterprises, 41 percent report that a household member plans to 
open a non-fann enterprise. This is in comparison with households without enterprises 
where 17 percent report that a household member plans to open an enterprise. It appear 
that household with and without enterprise have the same type of constraints that prevent 
a member from opening an enterprise, 

6.4 Access to Markets and Roads 
Households were asked to report the distance from their dwelling to the nearest 
agriculture input and output market and all-weather road, Agriculture input and output 
markets arc simply referred to here as markets and all-weather roads are referred to as 
roads. Households m rural Ethiopia are 8,1 km on average away from a marke( and 11.1 
km away from a road (Table 6.3). Households with enterprises are closer to markets and 
roads than households without enterprises. Households with enterprises are on average 
7,1 Ian away from a market and 10 Ian away from a road while households without 
enterprises are 8.4 Ian away from a market and 11.5 km away from a road. 
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PART 2: RICS-AMUARA SURVEY 

This part provides summary statistics of the RJCS-Ambara survey_ The RlCS-Arnbara 
survey .compris~s a more detailed effort (than the RICS-AgSS Non-fann survey) to 
collect mformahon on non-farm enterprises and their households from four zones (North 
Gonder, South Gonder. North Wello, and West Gojjam) in the Amhara region. The 
survey consists of three questionnaires; 

• An enterprise questionnaire 
• A household questionnaire 
• A community questionnaire 

Thus, part 2 of this statistical report is divided into three sections to cover the enterprises, 
households, and community responses. 

The RICS-Arnhara Enterprise Questionnaire was designed to collect information on all 
non-farm enterprises currently owned by any member of the sampled households. The 
questionnaire was administered to the individual in the household who owned, either 
solely or with someone else, the enterprise. The questionnaire covers enterprise 
constraints, labor, access to credit, and other enterprise characteristics. 

The RlCS-Amhara household questionnaire coHeels information from all sample 
households, regardless of whether the household has any non-farm enterprise. The 
household questionnaire covers household demographics, employment, living conditions, 
income and expenditure, assets, and access to basic facilities and service. 

The RlCS-Ambara Community Questionnaire was designed to collect information that is 
common to all households in a given geographic area. During the survey a "community" 
was defined as a fanners' Association in rural areas or a Kebele in urban areas. These are 
the smallest administrative units in rural and urban areas respectively. The questionnaire 
was administered to a group of several knowledgeable residents such as the village 
headman, headmaster of the local school, agricultural field Assistant, religious leaders, 
local merchants, health workers and long-term knowledgeable residents. 

The RlCS-Ambara survey is representative at the zonal level. There are four zones 
covered in the survey; North Gonder, South Gonder, North Wello, and West Gojjam. The 
summary statistics are provided for the sample as whole, by rural status, by lone, and 
gender of household head. There are 2,909 rural households that provided responses. 
From this point on the small markets towns are referred to as the urban population and all 
statistics are weighted except for community variables. In addition, non-fann enterprises 
will most times be simply referred to as enterprises. 
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Chapter 7 
Non-Farm Enterprises in Ambara 

7.1 Non·farm Participation 
In the four zones of Amhara region covered in the survey, 16 percent ofhouseho.l~s h~ve 
non-farm enterprises (Table 7.1). There is substantial difference between p~lclpauon 
rates in the rural households and the urban (small market towns) households In Amhara. 
About 53 percent of urban households have non-farm enterprises compared to 13 percent 
of rural households. The North Gonder zone in Amhara has the highest participation rate 
amongst the four zones in the survey with 21 percent participation followed by the West 
Gojjam zone with 17 percent participation rate. The South Gonder and North Wello 
zones have about 11 percent and 12 percent participation rate respectively. Female 
headed households are more likely to have non-farm enterprises than male headed 
households. About 28 percent of female headed households have non-fann enterprise 
compared to 12 percent of male headed households. 

7.2 Industry ofEoterprises in Ambara 
The enterprises are categorized into three industries, manufacturing, trade and services. 
Table 7.1 displays the industry distribution of enterprises in the Amhara region. Majority 
of enterprises in Amhara are in the manufacturing industry with 60 percent in the 
industry. followed by trade with 29 percent and last is services with 12 percent in the 
industry. In the manufacturing industry, the most common activities are food and 
beverages, brewing and distilling. grain milling, etc. In the trade industry, there are 
activities such as retail trade via stalls and markets, wholesale trade, and other retail trade 
not operated in stalls market. In the service industry, the more common activities are 
small tearooms6

, tailoring/apparel, rental services, and transport services. 

Manufacturing is more common in the rural areas than in urban areas while trade and 
service industry is more common in urban areas. Amongst female headed households, 75 
percent are involved in manufacturing industry, 13 percent in the trade industry and 11 
percent in the services industry. Amongst male headed households, 49 percent are 
involved in manufacturing industry, 39 percent in the trade industry and 12 percent in the 
services industry. 

7.3 Age of Enterprises 
The average age of enterprises in Amhara is 8.7 years (Table 7.1). Rural enterprises 
appear. to ~e older on ~verage than urban enterprises. The average age for rural 
enterp~ses .IS 9 years while that of urban enterprises is 7.8 years. Amongst the zones, 
enterpnses m North Wello are the oldest on average with 10.5 years. Enterprises in North 
Go~der and South Gonder zones are about 9 years old on average. Enterprises in West 
GOJjam are 8 years old on average. Enterprises owned by female headed households are 
older with 9.2 years mean age and enterprises owned by male headed households are 8.4 
years on average. 

6 These are small establishment that serve food, tea, coffee, and other snacks. The are too small to be 
referred to as hotels or restaurants. Y 
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7.4 Enterprise Ownership Status 
Table 7.2 provides information on how enterprise owners acquire their business and 
whether they are registered or not. Most enterprises in the region are not registered with 
the government. In general, only about 2 to 3 percent of enterprises ace registered by the 
government regardless of rural status, zone or gender of household head. This is not 
unexpected as most are small in size and informal. About 94 percent of enterprises were 
established by the owner, followed by those that were jointly established with a private 
partner, 4 percent and then those that acquired their enterprise from a relative. I percent. 
The same trend applies regardless of rural status, zones and gender of household head. 

7.S Characteristics of Enterprise Owners 
Table 7.3 presents the socio~economic characteristics of the enterprise owners or 
managers. Amongst the enterprise owners in the Amhara sample, 43.6 percent are males 
and 56 percent are females. Majority of enterprise owners fall into two age categories, 26 
percent in the 25 to 34 bracket and 30 percent in the 35 to 44 age bracket. About 71 
percent of· the owners/manager have no schooling. 24 percent have primary education and 
only 5 percent have above primary education. 

Female enterprise owner/manager is more common in urban areas (64 percent) compared 
to rural areas (54 percent). Not unexpectedly, enterprise owners/managers in urban areas 
have more formal education than those in rural Amhara. About 58 percent of enterprise 
owners/managers in urban areas have no schooling, some 29 percent have primary 
education, and almost 13 percent have above primary education. In the rural area, almost 
75 percent of enterprise owners/manager have no schooling. some 22 percent have 
primary education and only 3 percent have above primary education. 

There are also some differences between owners/managers [rom male headed versus 
female headed households. It is almost always the case that an owner/manager [rom a 
female headed household is also female. The share is less skewed for male headed 
households. In the last two columns of Table 7.3, 71 percent of owners/managers are 
male and 29 percent are female for enterprises owned by a male headed household. For 
enterprises run by a female headed households, almost 96 percent of owners/managers 
are also female with only 4 percent male o\\oner/manager. 
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Chapter 8 
Enterprise Start-up: Motive and Source oC Capital in Amhara 

8.1 Primary Motive ror Opening Enterprises.. . 
E · have different motives for startmg a busmess. Some estabhsh a nterpnse owners hil th . 
business because of the opportunities available (pull :actors) w eo ers start enterpnses 
because they had no other choice of income ge~eratto.n (push fact~rs). The .responses of 
enterprise owners on the motive for starting tberr husmesses are dis?layed In Table 8.1. 
Many of the enterprises are started due to push fact~rs related to agncu1~e such as lack 
of land, low/volatile agriculture income and to eam Income to support a~cul.tural work. 
According to the survey, 24 percent of enterprises in Amhara started thelr busmesses due 
to low or unstable farm income, 24 percent started because of no access to fann land, and 
17 percent to earn income to support farm work. Almost 11 percent started because the 
household lost its wage earnings. About 20 percent however, start due to pull factors 
distributed as follows; almost 9 percent staned because of the market opportunity. 9 
percent started so as to gain social and economic independence and about 2 percent 
because of advice from relative and friends. 

Not surprisingly. rural households are more likely to establish an enterprise due to lack of 
land or low agricultural productivity. For rural households, 29 percent stan their 
enterprises due to lack of fann land, 28 percent start due to low/volatile farm income, 22 
percent start to obtain income to support farm work, and only 5 percent and 2 percent 
start because of market opportunity and social and economic independence respectively. 
In comparison. for wban households 9 percent start because of no access to farm land. 13 
percent because of low/volatile farm income, and 3 percent as a means to invest farm 
earnings while 21 percent started because of market opportwlity and 32 because of 
economic and social independence. 

In sununary, most urban households start non-farm enterprise due to pull factors while 
rural households start due to push factors. This is not unexpected as urban household 
probably have more access to non-farm activities and are closer to cities, In addition, they 
mos.! often have better access to credit and have more migrant networks that provide 
remittances to the households. 

8.2 Source of Start-up Capital 
Credit facilities are important in a society es . II fi ' , , 
start-up. Table 82 shows th d' t 'b' pccla y or acqumng capital for enterpnse 
Amh " e IS n UUOD of SOurce of start-up capital for enterprises in 

crops~o~!:~ ~~;: !~~er~~ of s;m~up capi~al for enterprises is from sale of food 
empl~ymeJn 14 percent from en I om

CI
' anuly or fnends, 16 percent from non-fann self 

• sa e 0 lVestOCk, and 9 per fro' d 
Only 3 percent of start-up capital ' fro b cent m pnvate money len cr. 

IS m a ank loan, 

A larger share of urban enterprises start u . 
employment than that of rural enterpri - I~ capttal (24 percent) is from non-farm self 
have a larger share of their stan-up ~es ~al ~ercent). Not sUIprisingly, rural enterprises 
livestock (16 percent) than urban ent ap . om sale of food crops (35 percent) and 

erpnses (10 percent and 8 percent respectively). 
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Urban households have a larger share of their start-up capital from family or friends (32 
percent) compared to rural households (17 percent). This supports the likelihood that 
urban households have more migrant networks and that is why they have more access 
non-fann enterprises. 

Female headed households have a larger share of their start-up capital from non-farm 
self-employment (22 percent) and family and friends (23 percent) than their male 
counterparts with 11.1 percent from non-fann self employment and 19 percent from 
family and friends. Male headed households have a larger share from sale of crops (32 
percent) and livestock (18 percent) than their female counterparts with 24 percent from 
sale of crops and 8 percent from sale of livestock. 

8.3 Amount of Start-up Capital 
To get a sense of the cost of starting an enterprise for the households, respondents were 
grouped into categories of start-up capital amount. Table 8.3 displays the resulting 
statistics for the Amhara region. In general most enterprises start with less than 1000 Birr 
with 88 percent o( enterprises falling in that category. Another 10 percent start with 
capital between 1,000 and 5,000 Birr and less than I percent between 5,000 and 10,000 
Birr. Only 2 percent have start-up capital above 10,000 Birr. 

Average amount of start-up in rural and urban households and the zones follow the 
regional trend. However, there are some notable difference amongst industry and female 
headship. The manufacturing enterprises mostly start with less than 1,000 Birr with about 
96 percent of them falling into this category and about 2 percent each in the 1,000 to 
5,000 and over 10,000 categories. For the (rade and service industries, between 76 and 78 
percent have start-up capital in the less than 1.000 category and about 20 percent in the 
1,000 to 5,000 BIIT category. Enterpnses owned by male headed households have more 
start-up capital on average than their female counterparts. About 81 percent of enterprises 
owned by male headed households started their business with less than 1,000 Birr and 15 
percent in the 1,000 to 5,000 birr category. For female headed households, almost all 
their enterprises (98 percent) started with less than 1,000 birr and 2 percent in the 1,000 
to 5,000 category, 
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Cbapter 9 
Enterprise Employment in Amhara 

9.1 Employment Growtb 
Number of employees in an enterprise usually indicates the size of the business. Table 9.1 
displays the average number of employees in enterprises in the Arohara region. In 
general, the enterprises are small with an average of 2 persons including the owner. 
About 1.3 persons on average per enterprise are permanent laborers while 0.7 persons on 
average are seasonal. For almost 90 percent of enterprises, there has been no change in 
the number of workers from start year of enterprises to the time of the survey. This is not 
surprising as most enterprises have only one employee. About 9 percent have 
experienced growth in nwnber of employees and 3 percent saw reduction in the number 

of workers. 

It appears that rural enterprises have more workers in average than urban households 
which could be attributed to larger household sizes in rural areas. Amongst the industries, 
enterprises in the trade industry have more workers (3.1 persons) on average than 
enterprises in the manufacturing (1.5 persons) and service industries (1.4 persons). 
Likewise, enterprises owned by male headed households have more workers on average 
(2.5 persons) compared to their female counterparts (1.3 persons). 

9.2 Employee Type 
For more details on the nwnber of employees per enterprises. Table 9.2 shows the percent 
of enterprises that fall into categories of firm size by number of workers (both household 
and non-household members). Most enterprises have one employee. About 75 percent of 
enterprises have only one employee. 23 percent have 2-3 employees, less than 1 percent 
have 4-9 workers and only 1 percent have over 10 employees. 

Most of these employees are household members with an average of 1.5 persons being 
members of the household. Permanent employees that are household members work an 
average of 174 days in the past year preceding the survey compared to 141 days by non­
household permanent workers. Average daily wage rate for employees that are household 
members is 4.2 birr and that of non-household members is 15.5 birr. 
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Chapter 10 
Enterprise Constraints in Amhara 

10.1 Non-farm Enterprise Constraints 
The distribution of the most important constraints for enterprises is displayed in Table 
10.1. It appears that the most important constraints from enterprises in the Amhara region 
is markets with 38 percent reporting it as their major constraint. This is followed by 
financial services (28 percent), transportation (16 percent), and about 6 percent each 
report electricity and water as their most important constraint. 

About 38 percent of enterprises in both urban and rural areas report that "access to 
markets, inputs, and demand for goods and services produced" is the most important 
constraint to their business. This constraint will simply be referred to as markets. For 
urban enterprises electricity and water are more of a constraint than for rural enterprises. 
Not surprisingly, transportation and financial services are bigger problems for rural 
enterprises than for urban enterprises. At the industry level, markets are more of a 
constraint for the service industry than for the manufacturing and trade industries. The 
distribution of the constraints is about the same for enterprises owned by male and female 
headed households. 
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Cbapter II 
Household and Population Characteristics io Amhara 

11.1 introduction . . h Ids . 
This section provides information on the popu~ati?n c~aractensucs of the house 0 In 

the survey. The information will provide some mSlght mto the backgroun~ of,househo,lds 
in Amhara with and without enterprises. Households were asked to proVIde mfonnatton 
on the gender of members, literacy levels, marital status and age. 

11.2 Household Size and Gender Structure . 
Table 11.1 presents a summary of the size and gender stru~ture of the Amhara.re~on. 
The rural population makes up 95 percent of the sample while the ,urban populatIon IS 5 
percent. About 31 percent reside in North Gonder, 25 percen~. m South Gonder, 19 
percent in North Wello, and the remaining 25 percent in ':lest GOJJ~ zones. The sample 
is almost equally distributed between the sexes at the regIon level With 50 percent males 
and 50 percent females. For rural areas the distribution is similar and for urban it i~ le~s 
equal with 47 percent are males and 53 percent are females. Average household .slze IS 

4.5 persons. This is higher for rural areas with 4.6 and lower for urban areas With 3.5 
persons on average. 

There are some differences between individuals from households with enterprises 
compared to those from households without enterprises. In the region, 85 percent are 
from households with no enterprises and 15 percent from households with enterprises. 
Average household size is smaller for households with enterprises (4.3 persons) 
compared to those with no enterprises (4.6 persons). 

11.3 Marital Status 
Respondents in age 10 and above were asked about their marital status. Table 11.2 
presents the marital status by zone, gender, and enterprise ownership status. More than 50 
percent of individuals age 10 and above are married either in a polygamous or 
monogamous setting. About 37 percent have never been married. Being single is marc 
common for males with 45 percent reporting "never married" status and less common for 
females with 30 percent reporting ''never married" status. Almost 7 percent are divorced. 
The statistics for households with enterprises is similar to the regional statistics. 
However, there are some differences for individuals from households with enterprises. 
The percentage of married individuals is lower and percentage of divorced individuals is 
higher, about 42 percent and 14 percent respectively. 

11.4 Age Distribution 
The age distribution provides infonnation on the dependent population (defined as 
individuals less than age 15 and those above age 64) in Amhara Table 11.3 presents the 
age distribution of individuals in the Amhara sample. For the Amhara region as a whole 
4~ p~rce.nt of in?iv~d~ls are below age 15 and 3 percent are above 64 years of age. The 
dlstnbutIon for mdlVlduals from households without enterprises is similar to the regional 
~is~?ution with 45 percent of.individual~ below age 15 and 3 percent above age 64. For 
mdlvlduals from households With enterpnses, 45 percent of individuals are below age 15 
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and 3 percent are above age 64. The Age distribution is provided for the region and each 
of the four zones covered in the survey. 

11.5 Education 
Literacy is defined here as the ability to read and write in English, Ahmaric, and any 
other language. This question was asked of all individuals age 10 and above. Table 11.4 
presents the literacy rates for individuals in the swvey. For the Amhara region as a 
whole, 30 percent of individuals are literate following the definition provided. Amongst 
male individuals 40 percent are literate and amongst female individuals 21 percent are 
literate suggesting a gender difference in literacy rates in the region. 

There is also a difference between urban and rural literacy rates with 63 percent of urban 
individual with the ability to read and write compared to 28 percent of rural individuals. 
As per enterprise ownership status, individuals from households with enterprises have 
higher literacy rate with 39 percent compared to 29 percent for individuals from 
households without enterprises. 
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Cbapter 12 
Household Characteristics in Ambara 

12. t Dwelling Tenure Status 
Table 12.1 presents tenure status of households as provided by househ~ld heads. Almost 
all households own their dwelling with 93 percent of households statmg that they own 
their homes. The rest of the households rent from different sources such as from 
employer. relative, and government agencies. Rural households are mOTe likely to own 
their homes (95 percent) than urban households (52 percent). There is also a gender 
difference is tenure status. About 95 percent of male headed households own their 
dwellings compared to 84 percent of female headed households. Households without 
enterprises are moce likely to own their dwelling (95 percent) than those with enterprises 

(82 percent). 

12.2 Cooking Fuel 
The use of modem fuel for cooking or the use of traditional energy depends on the 
availability of these facilities and capacity of the households. Electricity, butane gas, 
kerosene. charcoal, firewood and leaves/dung cakes are the common types of cooking 
fuel used in Ethiopia. Table 12.2 presents the distribution of households by main source 
of cooking fuel. Majority of households use firewood as the main source of cooking fuel. 
Almost 80 percent of households use collected firewood while 7 percent use purchased 

firewood. 

The main difference between urban and rural households is the use of collected firewood 
versus purchased firewood. Urban households are more likely to use purchased firewood 
(58 percent) than collected firewood (29 percent). The opposite is true for rural 
households where 82 percent of households use conected fuewood compared to 3 percent 
using purchased firewood. The next common source of cooking fuel is plant/animal 
residue with 14 percent of households in Amhara region making use of the residue. 

12.3 Household Food Expenditure 
Table 12.3 presents the average weekly food expenditure for households in the survey. 
The average weekly expenditure for the more common food items such as teff, wheat, 
barley. maize and sorghwn are 29. 25. 25. 18. and 19 birr respectively. Male headed 
households appear to spend more on food than their female counterparts. For example 
male headed households spend 31, 28, and 27 Birr on teff, wheat, and barley respectively 
while female headed households spend 20, 16, and 18 Birr respectively on the same three 
food items. There is not much difference in food expenditure between households with 
and without enterprises. 
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13.1 Primary Employment 

Chapter 13 
Employment in Amhara 

Individuals age 10 and above were asked about their employment status and primary 
employment activity. About 78 percent of respondents report that they are engaged in a 
productive activity. Table 13.1 presents the distribution of individuals by employment 
activity for those engaged in productive work. In the surveyed Amhara region, about 88 
percent of individuals engaged in productive work are either self employed on a 
household fann (34 percent) or are unpaid worker on a household farm (55 percent). 
Almost 5 percent are self-employed in a non-fann enterprise or unpaid worker in a 
household non-fann enterprise. 

There is a significant difference between urban and rural areas with 38 percent of 
individuals in urban areas are self employed in a household enterprise compared to 3 
percent in rural areas. For individuals from households with no enterprises, about 93 
percent are engaged in fanning. For individuals from households with enterprises, only 
62 percent are engaged in farming while 32 percent are employed either as self-employed 
or unpaid family worker in a household enterprise. Females are also more likely to be 
employed in a household enterprise (8 percent) compared to males (2 percent). 

13.2 Main Source of Housebold Income 
Table 13.2 shows the main source of household income for the sample. For the Amhara 
region, 84 percent of households practice subsistence farming as their main source of 
income and 3 percent practice commercial agriCUlture. As expected, farming is more 
common for rural households with 89 percent of households reporting subsistence 
farming as their main source of income. This is in comparison with urban households 
with 16 percent of households engaged in subsistence farming as a main source of 
income. The more common main source of income for urban households are rural cottage 
industry, private service investment, and public sector employment with 13, 12, and 15 
percent partiCipation rates respectively. 

Households with enterprises are less likely to have subsistence farming (53 percent) as a 
main source of income compared to households without enterprises with 90 percent with 
subsistence farming as the main source of income. Other common main sources of 
income for households with enterprises are: rural conage industry 14 percent, private 
manufacturing 7 percent, and private service investment 12 percent. 

29 



Cbapter 14 
Food Security in Amhara 

14.1 Introduction 
This chapter deals with issues related to food security, shocks, ability of h?~ehol?s. to 
raise money during an emergency that are assumed to reflect the exlsttng. hv~g 
conditions of households. Some basic necessity indicators are computed from subJecuve 
information collected from sample households. Households were asked to provide 
information on their current condition with respect to issues related to food security, 
ability to raise income during emergency, and shocks in comparison with their condition 

12 months ago (as of the survey time). 

14.2 Ability to Raise Money during 3n Emergency 
Table 14.1 shows the distribution of households' ability to raise 100 Birr in a week in 
case of an emergency_ Of all households, 64 percent indicate that they can raise 100 Birr 
in case of an emergency. It appears that male headed households are more able to raise 
the amount (69 percent) than female headed households (14 percent). The difference 
between households with and without enterprises is negligible with 64 percent of 
households without enterprises with ability to raise 100 Birr compared to 62 percent of 

households with enterprises. 

For all households, the main source of the money is from sale of animal products 36 
percent followed by loan/gifts from family/friends 29 percent. Only 22 percent can raise 
the amount from sale of crops, 1 percent from non-farm enterprise. A notable finding is 
that only about 0.2 percent can raise the amount from getting a loan from a bank:. 

14.3 Sbocks 
Table 14.2 shows the distribution of households by type of shock experienced in the past 
year preceding the survey. The more common shocks in rural areas are crop damage 18 
percent, loss/death of livestock 17 percent, illness of household member 19 percent, and 
food shortage due to drought 14 percent. For urban, the more common shocks are illness 
of household member 19 pcrccnt, crop damage 8 percent, price shock 6 percent, and food 
shortage due to drought 4 percent. Illness of household member is the most common 
shock experienced by all households in the sample regardless of the category. 

Rural households without enterprises generally experience more shocks than those with 
enterp~ses. Rural household without enterprises are more likely to experience the 
followmg sho~ks more than. those with enterprises; food shortage due to drought, flood, 
crop, loss of hvestoc~ and Job .loss. There is little difference between shock experience 
of urban households Wlth and wlthout enterprises. 



14.4 Food Sbortage 
Food security is one of the main concerns in Ethiopia. Table 14.3 shows the number of 
months that households experienced food shortage. Urban households are less likely to 
suffer from food shortage compared to rural households. However, amongst households 
that suffer from food shortage, urban households are more likely to suffer for a long 
period of time. About 68 percent of rural households respond that they did not suffer food 
shortage in the past years compared to 77 percent of urban households. Amongst the 
households that suffer food shortage in rural areas, over 8S percent suffer for 4 months or 
less. [n the urban areas, about 7S percent suffer food shortage for four months or less and 
some 15 percent suffer for 5-6 months in the past year preceding the survey. 

Households with enterprises are more likely to suffer food shortage than those without 
enterprises. The reason behind this could be attributed to the type of activities that 
households without enterprises engage in. In Amhara (and the rest of Ethiopia), the main 
activity is almost always farming. Thus, it is will be easier for households without 
enterprises who are more than likely fanners to circumvent food shortages. There might 
be need for more work on less circumstantial food security measures. 

For rural households with enterprises, 8 percent of rural households have not experienced 
food shortage and amongst those that have suffered food shortage 81 percent have 
suffered food shortage for 4 months or less. For urban households with enterprises, 38 
percent of households have not experienced food shortage and amongst those that have 
suffered food shortage 77 percent have suffered food shortage for 4 months or less. For 
rural households without enterprises, 60 percent of rural households have experienced 
food shortage and amongst those that have suffered food shortage 86 percent have 
suffered food shortage for 4 months or less. For urban households without enterprises, 39 
percent of rural households have not experienced food shortage and amongst those that 
have sutTered food shortage 71 percent have suffered food shortage for 4 months or less. 

31 



Chapter 15 
Access to Services in Ambara 

15.1 Infrastructure 
Table 15.1 shows access to selected infrastructure and facilities for all households and 
Table 15.2 shows access for households with and without enterprise. Access to a facility 
is defined here as living within 2 kilometers of the facility. About 17 percent of 
households have access to telecommunications, 45 percent to primary school, 77 percent 
to drinking water (dry season), 17 percent to food market, 16 percent to health facility, 17 
percent to an all weather road, and 14 percent to public transportation. The average 
distances to the above listed facilities are as follows: telecommunications 16.2 lan, 
primary school 3.4 lan, drinking water (dry season) 1.1 lan, food market 9 lan, health 
facility 9.6 lan, all weather road 16.4 lan, and public transportation 18.7 Ian. 

Urban households have better access to all facilities than rura1 households except for 
drinking water following the defmition in the previous paragraph. About 13 percent of 
rural households have access to telecommunications, 43 percent to primary school, 77 
percent to drinking water (dry season), 13 percent to food market, l2 percent to health 
facility, 13 percent to all weather road, and 10 percent to public transportation. About 73 
percent of urban households have access to telecommunications, 79 percent to primary 
school, 69 percent to drinking water (dry season), 71 percent to food market, 75 percent 
to health facility, 73 percent to all weather road, and 76 percent to public transportation. 

Households with enterprises are closer to most facilities compared to those without 
enterprises such as primary school, drinking water (dry season), food market, health 
facility, and public transportation. For households with enterprises, about 26 percent have 
access to telecommunications, 57 percent to primary school, 74 percent to drinking water 
(dry season), 35 percent to food market, 33 percent to health facility, 24 percent to all 
weather road, and 23 percent to public transportation. For households without enterprises, 
about 16 percent have access to telecommunications, 43 percent to primary school. 77 
percent to drinking water (dry season), 13 percent to food market, 13 percent to health 
facility, 16 percent to all weather road, and 13 percent to public transportation. 

15.2 Credit 
Table 15.3 shows the distribution of access to credit and source of credit for households. 
About 50 percent of all households have applied for a loan within the past three years 
preceding the survey. More households in rural areas have applied for loans compared to 
urban areas, 51 percent compared to 35 percent. Male headed households are also more 
likely to have applied for a loan with 53 percent rate compared to 39 for females. There is 
high approval rate in general with 98 percent of applicant getting the loans. The main 
sourccs of credit arc micro finance, 26 percent, relative/friend, 19 percent, cooperative, 
13 percent, and government agency, 11 percent. The statistics for households with or 
without enterprise is similar to the overall statistics. 
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Chapter 16 
Employment in Ambara Communities 

16.1 Introduction 
This. section provide~ infonnation on the employment characteristics of enterprises as 
provided by commuml?, leaders. Selected eommunity leaders were asked about primary 
source of employment 10 their communities. They wefe also asked to provide information 
about workers leaving and coming into their communities to seek employment. The 
responses will provide some insight into the mobility of workers in and out of the 
communities in Amhara. 

16.2 Source of Employment 
The most common source of employment in Ethiopia is agriculture and this is also true 
for the Amhara region. Table 16.1 pre!sents the three most important sources of 
employment for the communities in the region. For the most important source of 
employment, 78 percent of communities report fanning, forestry, fishing, and hunting as 
the most important industry, followed by wholesale and retail trade with 9 percent, and 
then crafts/cottage industry and personal st::rvices with 6 and 5 percent respectively. For 
urban communities, the distribution is diffeITent with wholesaJe and trade being the main 
source of employment for households with 36 percent followed by crafts/cottage industry 
with 24, and then fanning, forestry, fishing, and hunting and personal services with 18 
percent each. As expected for rural communities, most report fanning, forestry, fishing, 
and hunting, 93 percent, as the households' most imponant source of employment. 

16.3 Employment outside the Community 
Sometimes individuals leave their communities to seek employment outside due to 
expectations of better opportunities. Table 16.2 presents infonnation on number of people 
in communities that seek outside employment and location of such employment. Most 
communities report that workers that seek: outside employment go to urban areas, 20 
percent to Addis Ababa and 25 percent to other urban areas. Some 31 percent go to rural 
areas to seek employment. For rural communities, 45 percent go to Addis Ababa or some 
other urban area and 30 percent go to otheti rural areas. For urban communities, 36 go to 
other urban areas and 9 go to Addis Ababn, and 33 percent to other rural areas. Only 2 
percent of communities report workers going abroad to seek employment. In general, 
most communities report that workers that leave the community seek daily Jabor, 76 
percent followed by farming, forestry, fishing, and hunting with 15 percent. 

16.4 Non-resident Employment in the COlmmunity 
Table 16.3 reports the number of conummities that have workers coming into their 
communities to seek work. About 75 percent of communities report that individuals that 
come to their community to seek employment are from rural areas followed by 13 percent 
from other urban areas (excluding Addis Ababa). Most of the communities report that 
workers come to seek dally work in Amhara as a whole (62 percent) and in rural (52 
percent) and urban (75 percent) communities as well. 

33 



Cbapter 17 
Financiallostitutions and Services in Amhara 

17.1 Financial Institutions . ' 
Financial institutions are essential in communities as they proV1d~ sev~ unportant 
services such as access to savings and checking accounts and credit faci.hoes that can 
help smooth consumption for households and smooth operations for busmesses. T~le 
17.1 shows the number and percentage pf communities that hav~ access to vanous 
financial institutions and SeMces. About 92 percent of the commuruty centers are more 

than 10 kill away from a bank. 

Urban communities are a little closer to banks than rural commuruttes, 12 percent of 
urban communities are 5-9 kIn from a bank compared to 6 percent for rural communities. 
The difference between urban and rural communities is more pronounced in terms of 
distance to micro finance institutions. Of the urban communities, 64 percent have 
community centers that are less than 2 km away from a microfinance institution 
compared to 4 percent for rural communities. Urban communities also have more access 
to savings services with 75 percent of communities answering in the affirmative 
compared to 22 percent for rural communities. 

t 7.2 Credit Facilities 
As mentioned earlier credit facilities are important for communities. Table 17.2 displays 
the access to credit for various activities in the Arnhara communities. To help smooth 
consumption, 22 percent of communities report that households have access to loans 
from a bank, 36 percent from a microfinance institution and 52 percent from a 
community group. About 30 percent of the communities report that households can get 
loans from a bank fro non-fann investment, 78 percent from microfinance institution and 
55 percent from a community group. 

There are some differences between urban and rural communities. Urban communities 
have more access 10 bank loans for non-farm investment (50 percent) than rural 
communities (26 percent). For the Amhara region, 39 percent of communities report that 
households nee to provide collateral for loans from a bank, 52 percent for loans from a 
microfinance institution and 42 percent for loans from a community group. 

17.3 Agricultural Extensions and Cooperative Services 
Agricultural and cooperative services can be very helpful to communities as providers of 
information on how to improve agricultural productivity. Table 17.3 presents infonnation 
on the ~e~ices offered and frequency of use of the services. Some 36 percent of 
commurutIes report that they use the services rarely, 31 percent weekly. 17 percent bi­
weekly, and 8 percent on a monthly basis. For 75 percent of the communities services on 
general crop production is offered. Another 12 percent of communities report getting 
services on the use of fertilizers. 



Chapter 18 
Price Cbanges in Amhara 

18.1 Introduction 
This section provides information on the average price of commodities such as food 
items, farm inputs, labor, and some luxury items within a community for years 2002/03 
and 2005/05 as reported by the community leaders. The price changes are presented here. 

18.2 Average Prices 200512006 and 200212003 
Prices of different commodities in the Amhara region are presented in Table 18.1 for the 
year 2005/2006 and Table 18.2 for year 200V2003. The most popular food item in 
Ethiopia is teffwhich is only grown in Ethiopia. Communities report that the price oftetT 
is 217 Birr per quintal on average for year 200212003. Other cereals such as maize, wheat 
and sorghum cost less with 110 Birr, 169 Birr, and 135 Birr per quintal respectively for 
year 2002/2003. Prices appear significantly higher in 2005/2006 with a quintal of teff 
costing 322 Birr and the other three cereals maize, wheat, and sorghum costing 154 Birr, 
237 Birr, and 185 Birr respectively. 

There was also an increase in price of farm inputs from 200212003 to 200512006. A 100 
kg bag of fertilizer (urea) cost 232 Birr on average in 200212003 and increased to 337 
Birr in 200512006. However, price of luxury items appeared to have decreased between 
the two periods. A 21 inch television which cost 3,020 Birr in 200212003 on average 
decreased to 2,496 Birr in 200512006. On the other hand daily wagc rate increased 
between the two periods. Average daily wage rate for a male adult in agriculture as 
reported by the communities is 6 Birr per day in 200212003 and 9 Birr in 200512006. 
Communities report that females earn at least 1 Birr less than males in both urban and 
rural areas for agriculture. 
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Table 4.1 
t'ercenlaee UISlrlDUllon 01 r..nlerpnscs D 

Household 
lost wage 
earnings 

% 

Rural Ethiopia 1.9 

Region 

Tigray 3.7 

Amhara 2.9 

Oromia 1.2 

SNNP 1.6 

Zones in Amhara 

North Gonder 5.5 
South Gonder 5.9 

North Wello L7 

West Goijam 0.5 

Industry type 

Manufacturing 2.3 
Trade 1.6 
Services 1.9 

Gender of HH Head 

Male I.J 

Female 2.7 

Number of employees 

I employee 1.8 
2·3 employees 2.1 
4·9 employees 0.0 

-
10+ employees 0.0 

NUIR NcaSOR lor Starling Enterprise 

Obtain income 
No access to Low/volatile to support 

agric land agric income agricultural 
work 

% % % 
I J.3 28.7 47.0 

17.9 26.2 41.1 

17.1 28.7 41.1 
10.1 23.8 51.9 

7.7 34.6 46.6 

8.0 28.2 45.3 

16.6 37.5 34.5 

9.4 30.6 49.1 

11.5 27.3 48.3 

12.2 26.5 49.1 

10.4 30.7 46.4 

12.8 26.6 43.4 

9.3 29.0 50.3 

13.4 27.3 43.6 

11.9 29.5 45.5 
11.8 26.8 48.6 

5.5 20.7 62.9 
0.0 0.0 87.0 

Support from 
Market 

Advice from Social & 
NGD/co- relatives! economic Other opportunity 
operative friends mdependence 

% % % % % 
3.3 0.1 2.6 1.7 3.4 

7.5 0.0 0.8 0.0 2.8 
4.2 0.3 2.4 0.9 2.4 
2.3 0.2 3.4 I.J 5.9 
3.0 0.0 2.0 3.1 1.4 

10.2 0.5 L7 0.0 0.6 
3.6 0.0 1.2 0.0 0.7 
1.9 0.0 0.0 6.7 0.6 
4.8 0.0 0.7 3.9 3.1 

3.1 0.2 2.0 1.5 3.3 
3.2 0.0 2.9 L7 3.1 
4.1 0.7 3.0 2.3 5.2 

3.4 0.0 3.5 1.9 1.4 
3.1 0.3 2.0 L3 6.3 

2.8 0.1 2.4 1.9 4.1 

4.8 0.3 2.9 1.0 L7 

0.0 0.0 0.0 0.9 10.1 

0.0 0.0 13.0 0.0 0.0 



w 
~ 

I 
I 

Table 4.2 
Percentae:e Distribution or Enterprises b 

Agricultural 
Income 

% 

Runl Ethiopia 59.2 

Region 

• Tigray 47.2 

Amhara 59.2 

Oromia 60.9 

SNNP 59.6 

Zones in Amhara 
North Gonder 51.3 

South Gonder 55.4 

North Wello 66.3 
West Gojjam 56.5 

Industry type 
Manufacturing 61.3 

Trade 58.9 

Services 541 

Gender or HH Head 
Male 65.0 

Female 55.1 

Number or employees 
1 employee 58.5 

2·3 employees 58.3 

4·9 employees 77.9 

10+ employees 88.6 

Main Source of Start·up C apital 

Non·farm sel 
Wage or 

employment Reminances 
salary income 

income 

% % % 

&.5 1.2 0.3 

15.7 2.8 0.5 

9.2 1.3 0.2 

&1 1.1 0.5 

72 1.0 0.2 

15.7 0.0 0.1 

7.7 1.9 0.0 

3.0 1.0 0.0 

5.9 5.2 0.0 

9.4 0.9 03 

7.5 1.1 0.1 

10.2 2.8 0.9 

7.0 1.6 0.7 

8.4 1.2 0.0 

8.2 0.8 0.1 

10.9 2.3 0.5 

1.3 0.0 0.0 

11.4 0.0 00 

Bank or co· 
Family or 

Private 

Sale of assets operative Other Total 
friends 

money 

loan lendeN; 

% % % % % % 

0.6 1.& 11.5 9.9 6.9 100.0 

2.6 10.0 &4 &.4 4.5 100.0 

0.7 3.6 10.6 7.3 &.0 100.0 

0.5 08 10.4 8.6 91 100.0 

0.4 0.3 13.9 13.3 4.2 100.0 

0.3 2.5 14.6 6.6 9.1 100.0 

0.0 5.5 9.5 12.7 7.5 100.0 

0.6 6.3 11.6 2.5 87 100.0 

0.4 2.8 12.4 8.9 7.9 100.0 

0.& 0.6 10.4 &.9 7.5 100.0 

0.5 2.9 13.4 11.3 4.4 100.0 

0.6 1.0 6.& 7.0 16.6 100.0 

0.7 2.5 9.7 7.3 5.6 100.0 

0.8 1.5 1t.5 12.0 96 100.0 

0.5 1.& 12.6 9.& 7.8 100.0 

1.2 2.4 10.2 9.8 4.4 100.0 

0.8 1.3 0.0 0.0 18.7 100.0 

0.0 0.0 0.0 0.0 0.0 100.0 



Table 4.3 
Percentai!e Distribution of Enterprises Closure 

Operating today 
Duration of closed Plan to reopen 

entemrises 

y", No y" No 
y,,,, 

% % % % 

Rural Ethiopia 74.8 25.2 4.6 62.5 37.5 

Region 
Tigray 69.4 30.6 4.9 42.7 57.3 

AmJwa 75.6 24.4 5.1 54.9 45.1 

Oromia 73.2 26.8 4.6 63.5 36.5 

SNNP 77.1 22.9 4.3 72.2 27.8 

Zones In Amhara 
North Gonder 68.1 31.9 6.1 62.3 37.7 

South Gonder 77.7 22J 5.2 50J 49.7 

North Wello 76.6 23.4 8.2 38.1 61.9 

West Gojjam 71.8 28.2 3.7 40.3 59.7 

Industry type 
Manufacnuing 79.5 20.5 7.2 57.2 42.8 

Trade 69.8 30.2 3.3 67.7 32.3 

Services 82.7 17.3 5.2 46.5 53.5 

Gender of HH Head 
Male 75.5 24.6 3.9 62.0 38.0 

Female 74.1 25.9 4.9 57.2 42.8 

Number of employees 
1 employee 74.0 26.0 4.3 64.3 35.7 

2·3 employees 80.1 19.9 5.6 60.3 39.7 

4·9 employees 88.2 11.9 17.3 37.9 62.1 

10+ employees 58.5 41.5 5.3 28.5 71.5 

38 
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Table 5.1 
Percenta2c Distribution of Enterprises bv Geo raphical Location 

Same FA, 
Same Woreda, 

Same Zone, 
Same Region, Different 

In conununity different different Total 

community 
different FA 

Woreda 
different zone region 

% % % % % % % 

Rural Ethiopia 63.3 11.2 20.5 3.3 0.9 0.8 100.0 

Region 
Tigray 64.4 13.2 15.4 3.6 1.1 2.4 100.0 

Amhara 71.6 11.7 13.3 2.4 0.6 0.5 100.0 

Oromia 59.5 9.4 255 4.4 0.1 1.1 100.0 

SNNP 61.9 12.5 20.7 2.7 1.9 0.3 100.0 

Zones In Amhara 
North Gondcr 75.0 9.8 12.8 1.8 0.0 0.6 100.0 

South Gonder 72.0 8.2 16.4 2.1 0.7 0.7 100.0 

~ NUlth WeUo 74.6 13.7 8.2 0 .• 1.8 1.2 100.0 

West Gojjam 71.4 10.8 16.7 0.8 0.4 0.0 100.0 

Industry type 
Manufacturing 86.3 7.0 5.7 0 .• 0.3 0.2 100.0 

Trade 45.5 14.6 31.9 5.6 1.4 1 1 100.0 

Services 71.2 9.3 15.9 1.7 0.7 1.3 100.0 

Gender of HH Head 
Male 53.8 13.3 25.2 55 1.4 0.8 100.0 

Female 72.8 9.3 15.1 2.0 0.3 0.5 100.0 

Number or employees 
I employee 61.8 I J.3 22.1 30 0.8 09 100.0 

2·) employees 69.3 9.7 15.6 4.7 0.2 05 100.0 

4·9 employees 660 13.5 17.6 29 0.0 0.0 100.0 

10+ employees _ 53.4 34.7 11.9 0.0 0.0 0.0 100.0 



rern:mll2t Distribution of Enterprises bv Reeistration to Government and T't pc of Main Base of Ooeration 

Regisu:red with Base of operation 

Table 5.2 

Government 

Home, insidl Horne, outside Traditional 
Shopm 

y" No rl--sidencc 
commercial Roadside MobIle Other Total 

residence market area 

% % % % % % % % % % 

Rural Ethlopilil 2.7 97.3 36.3 7.7 35.4 3.1 3.3 10.8 3.5 100.0 

. 

t 

Region 
Tigray 8.3 9\.7 40.0 6.9 21.4 3.9 4.8 \4.6 8A 100.0 

Amhara 3.9 96.1 44.1 10.3 27.3 2.0 2.1 10.2 4.0 100.0 

Droml' 2.6 97.4 36.0 6.9 37.0 3.2 3.2 10.2 3.5 100.0 

SNNP \.0 99.0 30.8 7.0 41.7 3.4 4.0 ILl 2.1 100.0 

Zones In Amhan 
North Gonder 4.0 96.0 48.4 \4.9 21.5' 2.3 0.4 11.7 \.0 100.0 

Soulh Gonder 5.6 94A 46.3 9.4 30.4 06 3.8 6.9 26 100.0 

North Wello \.8 98.2 31.5 21.0 30.3 0.0 \.I 15.2 0.8 100.0 

West GOlJam 6.' 93.6 47.8 9.1 23.4 \.I 2.9 \4.2 \.6 100.0 

Industry type 
Manufacturmg 3.1 96.9 69.4 12.2 8.9 0.4 2A 4.3 2.5 100.0 

Trade 2.1 97.9 10.7 4.8 59.3 4.9 4.1 12.1 4.2 100.0 

Services 4.0 96.0 47.7 6.6 11.6 3.2 2.8 24.8 3.2 100.0 

Gender of HH Ilead 
Male 4.2 95.8 \8.2 12.0 38.4 4.8 4.4 18.5 3.8 100.0 

Female 0.7 99.3 56.1 3.7 32.8 0.6 1.6 2.6 2 .• 100.0 

Number of employees 
I employee 2.2 97.8 36.9 7.1 38.0 1.6 2.8 10.3 3.3 100.0 

2-3 employees 4.1 95.9 38.1 10.6 23.8 7.1 2.9 13.4 4.2 100.0 

4-9 employees 10.6 89.5 9.8 0.9 51.9 9.4 7.7 9.7 10.5 100.0 

10+ emnloyees 58.S 4 \.5 29.7 0.0 0.0 0.0 45.5 11.9 13.0 100.0 



Table 5.3 
s· .... ....... ..... I n ..... " ....... . .. n .~ .. , ... . ..... ".., .......... _ . . .... . " .... . ... • v_v ..... M ........... _ 

I 
Local 

consumers or Market Traders CooperatIves NGOs Government Others 'IOlal 

passers-by , 
% % % % % % % % 

!Rural Ethiopia 43.4 39.2 15.0 0.2 07 0.2 , 1.3 100,0 

Region 
Tigray 52. 1 33 .2 11.7 0.2 0 5 0.0 2. ' 100.0 
Amhara 47.5 36.4 12.7 0.0 0.8 0.2 2.3 100.0 
Oromia 46.3 35 .7 16.5 0.2 0.7 0.2 0.' 100.0 
$NNP 36.0 46.1 15.5 0.3 0 .• 0. 1 I.' 100.0 

Zones in Amhara 
North Gonder 53.6 36.3 7.9 0.0 OA 0.0 1.8 100.0 
South Gonder 42. 1 38.7 15.4 0.0 0.0 0.0 3.8 100,0 .. - North Wello 44 .5 35.1 17.9 0.0 1.2 1.3 0.0 100.0 
West Gojjam 42.0 39.5 14 .9 OA 1.6 OA 1.2 100.0 

Industry type 
Manufac turi ng 58.5 33.2 64 0.2 0.7 0.1 0.9 1000 
Trade 25.5 50.6 22.2 0.2 0.7 0.1 0.7 100.0 
Services 76.8 7.2 9,4 0.3 0 .• 0. 5 5.3 100.0 

Gender of 1111 Head 
Male 37.9 39.7 19.4 0.2 1.1 0.3 I.' 100.0 
Female 51.3 39.9 7.9 0. 1 0.0 0.0 0.9 100.0 

Number of cmplo)ces 
I employee 39.4 44.2 14.0 0.2 0.5 0.2 1.5 100.0 
2·) employees 56.0 265 155 0.0 0.8 0.2 1.0 100.0 
4·9 employees 57.0 9.5 24.5 0.0 9. 1 0.0 00 1000 
10+ employees 4 \.0 11.9 12.4 0.0 21.7 0.0 130 100.0 



Table 5.4 
r " . " .... ... C Di~tribution of Enterprises by Number of \Vorkers, Sales, Contribution of Sales 

Current 
Share of Share of s;] ies 

Workers in Average sales Change III sales In pasl year household 

number of 
gomg to 

start year workers 
(m Birr) 

mcome from opcratmg cost 

Increase No chanl!c Decrease 
I sales 

N N N % % % % % 

Rural E:thiopi a 1.3 1.4 393 50.8 20 .2 29 .1 374 5\.5 

Region 
Tigray 1.5 1.7 447 45.5 23.8 30.8 38.6 37.3 

Amhara 1.2 1.3 297 40.8 23.6 35.7 36.5 40.6 

Orom;a 1.3 1.4 365 55.0 16.9 28.0 4\.1 49.0 

Sr-.'N P 1.4 1.5 478 53.6 20.8 25.6 33.8 60.1 

I: 

Zones ill Amha ra 
North Gonder 1.2 1.4 444 42.2 27.2 30.6 44.4 49.4 

South Gonder 1.1 1.2 357 43.0 23.9 33.2 36.0 44.5 

Nonh Wello 1.3 1.3 348 40.3 18.9 40.8 40.8 40.6 

West GOJJam 1.3 1.6 330 45.0 21.5 33.5 44.2 45.4 

Industry type 
Manufacturing IJ 1.4 169 48.0 25.2 268 37.8 45.5 

Trade IJ 1.4 579 54.0 17.5 28.6 35.6 57.0 

Services 1.4 1.5 269 452 16.0 38.9 44 .3 45.8 

Gender of 1111 H u d 
Male 1.4 1.5 567 ,"0 17.5 24 S 38.3 53.1 

f emale 1.2 1.2 154 43.0 22.3 34 .8 37. 1 48.7 

Number of cmployel's 
I employee 1.0 1.0 321 50.4 20.8 28.7 37.5 49.9 

2·3 employees 1.9 2.2 557 53.2 17.5 29.4 37.4 53.0 

4·9 employees 4.2 59 \,26""' 47.1 5<) 47.1 45.8 6SA 

10" employees 15.0 30.0 1,473 53.9 0.0 46.1 19.0 517 



Table 6.1 
G Percenta2e Distribution of Enterorises bv Constraints ChaC Yrevenr ODeranOIl!) anu .... rowCh 

Tele- Regist-

communic Transpor- Financial Govern- Tech- ration & Labor 

Electricitv ations Water tation services Markets ment Safety noloev Permits Taxation issues Total 

% % % % % % % % % % % % % 

Rural Ethiopia 1.4 0.2 1.1 12.9 36.4 38.7 2.0 0.8 2.2 0.2 0.5 3.6 100.0 

Region 
Tigray 2.8 0.0 7.4 10.7 22.2 41.5 1.1 3.8 2.9 0.5 0.3 6.9 100.0 

Amhara 3.4 0.1 !.3 12.4 28.0 42.5 3.4 0.7 3.5 0.3 !.3 3.1 100.0 

Oromia 0.5 0.0 0.2 15.3 35.7 40.6 2.0 0.5 3.0 0.2 0.1 2.0 100.0 

SNNP 0.6 0.7 0.8 10.9 45.6 33.4 !.3 0.6 0.3 0.1 0.3 5.3 100.0 

e 

Zones in Amhara 
North Gonder 0.7 0.6 0.0 9.7 28.6 52.7 0.0 0.8 1.2 0.4 0.0 5.3 100.0 

South Gonder 2.3 0.0 0.0 5.7 36.1 38.1 3.4 1.3 5.8 !.3 0.7 5.3 100.0 

North Wello 5.6 0.0 1.2 7.6 20.1 60.8 0.0 0.6 2.9 0 .• 0.0 0.6 100.0 

West Gojjam 4.7 0.0 0.0 12.0 31.4 46.2 1.1 1.2 !.3 0.0 1.2 0.8 100.0 

Industry type 
Manufacturing 2.4 0.4 2.4 9.6 28.8 46.9 0.7 0.4 4.1 0.2 0.4 3.9 100.0 

Trade 0.2 0.2 0.1 15.8 43.5 31.0 2.9 1.0 0.8 0.2 0.6 3.6 100.0 

Services 3.0 0.0 1.1 10.4 29.4 46.9 2.5 0.9 2.5 0.1 0.4 2.9 100.0 

Gender of HH Head 
Male 1.6 0.0 0.3 15.6 34.0 36.9 3.0 0.8 2.4 0.5 0.7 4.2 100.0 

Female 0 .• 0.4 2.5 10.2 35.8 42.8 0.6 0.8 2.0 0.0 0.1 40 1000 

Number of employees 
1 employee 1.0 0.2 0.8 11.8 368 40.5 1.6 0.7 2.2 0.1 0.5 3.6 100.0 

2-3 employees 2.1 0.3 1.9 15.9 341 34.8 3.5 0.8 2.5 0.3 0.5 3.4 100.0 

4-9 employees 5.7 3 .• 0.0 21.0 237 42.6 0.0 0.0 0.0 3.2 0.0 0.0 1000 

10+ employees 24.4 0.0 0.0 21.7 119 42.1 0.0 0.0 0.0 00 00 0.0 100,0 
- ---



r -----
I 
I 

TlIblf6.2a 

~ 
»frnn'."" Dblrib",1un of HOllu-holds bv Conllralall Iha' P"~",I 0 lao. /lion-fum RUII.HI 

All hOllseholds 
-,;;;, 'd.-member plan 10 

lie(:' Poslal '"~ Financiai Go~cm· Tech. RegIS-
labor 

I open I non-farm 
_m-

Water M.rI<cts s.afety 111100& Taxal,OI'I '''''' 1J..:.ly IInlCAloon ~~ """- ~"'" ~,' 00",", "aues ,,~ ~its 
y~ No • 
" "' ,. 

" % " % % " " % % " " % "' Rp,.., fUllGlll. ,,, 77.1 06 01 0,' 0,0 9J .. , ,., 09 " 67 03 02 16.5 '000 

Rtg'oa 
TiKllIIY 17.7 82.3 09 0,' U 01 8J 453 209 08 OS 56 10 0' ISO 1000 
Amhara ,,. 8" " 01 03 00 83 39.6 28-8 0,8 0, g" 0_' 02 11.3 1000 
Orom" 226 71.4 0,' 0.1 0,1 0,0 12.0 39.8 233 0,8 0,' 78 0' 0,1 15.) 1000 
SNNP "9 605,1 OJ 0' 0,8 00 .. <10 '09 10 0' " " 02 2S5 1000 

7..oQl'Iin A,"hlra 

Nonn Go<lder 20,0 800 OJ 00 01 0,0 1t.7 <0, 24.1 0,' 03 ,,' 01 00 14.6 100.0 
South Gonder 14.8 85.2 01 0' 0,0 00 " 47.1 18.2 08 08 '9 01 01 25.9 1000 
Nonh Wello 11.1 829 " 0,1 0,1 OJ " 93' , .. " 0' " 03 02 18' 1000 
Wdt C.oJJ~m 116 88,$ " 03 OJ 00 10,5 49.S 28.6 08 OJ " 0,' 01 " 1000 

Gendtro'IIlIl!nd 
M •• 22.3 nT " 0,1 03 00 10,0 '02 , .. \0 04 " 03 01 ISS lOOO 

t Female 19.6 80' " 01 09 00 7,' 400 25.9 0,' 0,7 ,-, 0' 0' 18.$ 100.0 

Tabl"6,211 
PercnC.pc OIII(ibullon of lIou~hol<b b" ConllrahllJ Iha' Pre-tnl 0 In :I Non-firm Dusinns 

With Hlt'f rlws 
AnyhO~ "'" Trans- R<:gis-
member p13n 10 Ek<:- oomm-

W.tcr 
,_, Financ:,,1 

Mlrl<<:1$ 
CWv<:m-

Safety 
Tech-

~110n& Taution 
Lobo< 

Tolal port-o a non-hrm t,ielly WI_non ~~ 
31ion -,~ ~1 nology 

Permits -~ 
y~ No , 
% % •• % "' % " " " % % ~~ " % % " Rural Ethiopia 40.8 59.2 06 01 09 0,0 9.' 41.2 28.6 " OS 3,' 0.' 0' 13.0 tOO 0 

Rrcloll 
Tiaray )2,3 67.8 31 00 5~ 00 " '86 27.S IJ 17 '9 J6 0.0 11.8 1000 
Arnh.", 28.0 72.1 J6 00 II 0,0 '-' 360 13.6 1.0 0' 64 0.1 08 " 1000 
Dromia 41.3 58.7 00 0,0 OJ 0,0 13.0 41.4 28.6 I.' 0.' '9 07 O. 9.5 100.0 
SNNP 50.3 49,7 0' OJ 07 0.0 7_' 44.9 22.3 I., 06 08 0' 0,' '11 1000 

Zones in Amhr. 
North Gonder 26.7 73.3 00 0.0 0.0 00 " 36,9 43,6 0.5 " 1.7 .. 00 81 100.0 
South Gonder 31,8 68.2 00 00 0.0 0.0 " 461 283 IS 07 '.7 0,7 07 15.3 100,0 
Nonh Wclio 31.4 68' '0 0.0 0,0 00 " 34,8 0.0 0.0 00 7.7 00 00 71 100.0 
We$tGoJJam 24.7 75.3 20 00 00 0.0 11.3 46.7 33.2 0.0 0,8 '.7 00 O. ", 100.0 

l, Gcn<kr of IIl1l1ud 
Male 45.7 54' 0' 00 03 00 10,1 '06 28.S 1.8 .. ... 08 .. J2.2 1000 
Female 3VS 67.2 01.. " 1.9 00 9.1 39.0 31.6 OS 08 " 0,0 0,' 12.8 100.0 



Pernn!. "Dlltribulloll of UOollHhold5 by Conuralnh th.t P,""C'n' 0 ninl! • ""oil-farm Butll\C$$ 
Wlthou.t rnlt!" rlJH 

Any.~hOld Tc e-
TTlIns- Gol/em-

RegIs-
member plan 10 Dec- ro_ 

Waler 
Postal "rt- Financial 

Markets Safety 
Tech. 

~tion& 
Lobo< 

0""'" a non·farm 
TaOlion Total 

!ricity unication service 
ation 

serviCes ~I 001"" ISSUes 
PmnilS 

y" No 
% % % % % " % % % % " % % % % % 

Rural Ethiopia 11.\ 82.9 0.6 0.1 03 00 '3 40,1 22.9 07 0' 7.7 03 0.1 176 ]00,0 

to 

Region 
, 

TiK"'Y 13.6 86.S 0.3 0.1 01 0' " '" '" 07 03 " 00 02 15,9 100.0 

Amhar. 12.6 81.4 I., 0.1 0.' 0.0 8,' 40' 26.7 0.7 03 90 0' 0.1 12" 1000 

Oromia 111 82.9 0,1 01 0,1 00 11.7 39.) 21.7 0.8 0.6 87 01 0.0 11.0 100,0 

SNNP 26.0 74.0 " 0.1 08 00 6.0 389 20.1 07 " 41 0,' 01 28.0 1000 

7..ones 1ft Amhu. 
NonhGondtr 18.8 812 0,' 00 0' 00 12,) 90.9 21.4 0.' OJ 8.7 0,0 0,0 15.7 1000 

Sol,llh Gonder 12.9 87.' 0.1 0,' 00 0.0 29 47.2 17.0 08 0.8 3' 00 00 27.' 1000 

Nonh Wello 1:5.4 846 I.' 01 0.1 01 '7 44.7 21.7 0.' 0,' ',0 03 0,' 19.9 100.0 

West GoiJam 90 91.0 0,' OJ 03 00 iO.3 501 27.7 1.0 0' " 0] 01 ]7 1000 

GcnduofHIlIle.d 
Male 18.2 81.9 0,7 01 0.3 00 10,0 90.1 23-2 0.9 OJ 79 02 0.1 161 1000 

Female 10.5 89.S 0' 0.1 0' 00 6.6 40,7 21.9 0.2 06 6.6 0.' 00 225 WOO 



Table 6.3 
......... _ .. Distance to A rieulture Input lind OutDut Markets and All-weather Roads 

All households With enterprise Without enternrise 

Distance to Distance to Distance Distance to Distance to Distance to Distance Distance Distance to Distance to Distance Distance to 

markets in markets in to road in road in markets in markets in to road in to road in markets in markets in to road in road in 

km mins km mins km mins km mins km mins kill mins 

km mins km mins km mins km mins km mins km mins 

Rural Ethiopia 8.1 78 ILl 103 7.1 66 10.0 90 8A 82 11.5 107 

t; 

Region 
Tigray 10.0 91 8.4 108 8.8 68 7.0 114 10.2 97 8.7 107 

Amhara 9.1 88 D.O 126 8.2 75 12.5 110 9.3 91 13.1 129 

Dromi. 8.3 82 96 83 7.8 76 7.8 71 8.4 84 10.1 87 

SNNP 6.0 54 11.5 104 SA 48 10.5 94 6.3 58 \2.0 110 

Zones in Amhara 
North Gonder 9.9 94 20.5 218 7A 72 15.7 154 10.3 98 21.4 229 

South Gonder 9.4 94 D.S 137 8.9 88 10.5 105 9.5 95 14.2 140 

North Wello 8.6 85 13.S 130 9.3 91 15.9 146 8.6 84 13.6 128 

West Gojjam 8.1 85 12.2 127 6.9 73 12.0 119 8A 88 12.2 128 

Gender of HH Head 
Male 8.3 80 11.4 106 7.3 69 9.6 88 8A 82 1\.7 109 

Female 8.0 75 10.9 100 7.2 66 11.1 100 8.5 82 10.7 100 

~ 



a 

Table 7.1 
Non-farm Participation Rates, Sector. and A f: of Enrerurises in Amhlrl. 

Non-farm Sector of entcrpnse 
participation 

Manufacrunn~ T"", StrYil:es 

% % % .. 
Amhan 15.9 59.7 28.7 11.'1 

Urban 52.5 51.9 31.9 16.1 
RUI1III 13.3 62.\ 27.6 10 . .1 

ZODes In Amha ... 
North Gondet1 21.4 66.5 25.5 g.C' 
South Gonder 11.2 59.9 ]2.0 8.C' 
Nonh Wello 11.7 49.1 34.\ 16.:! 

West Goliam 17.0 55.0 28.5 16.15 

Gender ofHII Head 
Mol, 12.2 48.9 39.2 ll }g 

Female 28.2 75.3 13.3 11.4 

Table 7.2 
P er«nlue distribution of enterprises by jl:overnment regUlration and ownership !itatus 

Total 

•• 
100.0 

100.0 
100.0 

100,0 
100.0 
100.0 
100.0 

100.0 
100.0 

Registered enterprise Owne:rship status of ent 
joinUy 

acquired 
self- established 

Yo. No 
established with plwate 

from 
relative 

oartner 

% % % % % 

Amhar. 2.2 97.8 93.9 4.0 14 

Urban 19 98.1 97.0 1.!) 1.2 

Rural 2.3 97.7 92.9 4,/ 1.4 

Zones In Ambara 
North Gond ~r 1.9 98.1 93.9 3! 2.J 

South Gond.r 1.1 98.9 96.1 2. S 1A 

North Welle 2.6 97.4 96.6 0.1) 0.2 

West Geijan 3.2 96.8 91J 7.! 0.6 

• 
Sector Manufacturing 2.7 97.3 93.2 4./ 1.5 

TrBde I.S 98.5 96.6 2.,5 0.8 

Services 1.7 98.3 90.9 4.1 2.1 . 
Gender of UH Head 

Male 1.9 98.1 92.0 5A 1.6 

Female 2.7 97.3 96.7 2.0 1.0 

47 

Mean Age 

~ 

87 

7.8 
9.0 

8.7 
8.6 
10.5 
7.9 

8.4 
9.2 

n" 

other 

% 
0.7 

0.0 
1.0 

0.1 
0.0 
3.2 
0.9 

0.6 
0.0 
3.0 

1.0 
0.3 



Tab~ 7.1 
r".n,,,, ........ lX~t.1a t dhlriblilio. ofSocOO-ft"ootOmic Charatltri'lhcs of f.nl,rnnw o..otn 

J.onn Ge .... n- ofllo .. "ttold 

"mha,a t:rbu Kural 
o,;o~lh So"III ~orl" Wtil Malt Ffma~ 

Coo .... 'r CoOndn- WtUO Colli", 

" " % " % .. " .. " 
(;tn"", 
Malt 43.6 36.0 "0 38.7 48.7 53.7 427 70.6 ., 
Fenul~ 564 .. 0 5<0 61.4 S 1 .\ ") n.) 29.4 958 

ACf nitta..,. 
i..tss Ihan 2S 127 167 114 13,1 86 " 18,1 12,7 126 

25·)4 263 248 26.8 23.8 28.6 28.8 27,2 31.0 19.4 

35·44 29.7 25.1 312 3U 28,) 21.6 25.7 )2,2 261 

45-54 17.1 20,9 15.8 14.4 169 20.3 19,) IU 25,4 

0.."55 14) 12.6 14.8 12,7 11.5 24.3 " 12& 16,5 

~:duullon !tH1 

No schooli'8 '" 58.2 74.9 n8 117 672 680 62.4 832 

pn"",r)lII(:~1 242 29.3 22.5 219 23-0 26.6 26.9 3U 134 

"bo~e-Dnrn.arv school '0 12.5 26 ••• )) 62 '.1 '.1 II 

u.nno • t Dlscrlb.llon of Enltr rlstsb\ Prlmln Moll~"ofStlrtln t.llttr rhe 
,~ reason for SCllin 10 busIness 

Table 8.1 

t; 
10"'-/..-011111 

obtain $OCiool& 

housrhold ,n«MT>C 10 ""'" adricc f,OIl 

lost wage 
OO~ 

markel !rom -" TouL 

10 agri land ". ,uwort '&0'_ 
n:bllvnl ,- ~h" 

Hm,ngs ~,- qncUllurll 
opponun'l r_ 

en.nve ~ 

" % % " % " % " " " 
A",hara 108 23.8 24' IH " 01 I.' '3 ). 100.0 

Urban 12.9 ., 13.3 2.' 20,8 00 2.7 31.8 73 100.0 

Klfal 10.\ 28.6 27.9 21.9 " 01 17 22 24 100,0 

7 .. ...., I. ""'h .... 
North Gonde 12.2 24.8 22,4 20,4 124 00 " II 30 100,0 

Soulh Gond 18,g 27.9 '" 171 .7 00 " " " 100,0 

Nonh Wello " lOA 42,6 15,9 7.' 07 16 ., 7.' 100,0 

We'IIl Gojjam .. , 26.3 21,0 IH .. 00 31 23.3 ) .. 100.0 

Sector Manllfactunn 104 27.2 27.5 13.9 74 0.0 08 ') )' 1000 

Trade 8' 17.7 22.0 26.2 12.0 0.0 .7 .9 27 1000 

Services 18.6 22.3 15,6 1),3 '.0 08 1.0 15.2 ' .. 100.0 

C.ftd •• 01 1111 H .. d 

L 
M •• 7) 20.S 26.1 2).3 8.0 0.0 16 8.' ).9 100.0 

Female 15.9 28.7 22.0 8.' 10.1 07 09 10.4 1I 100,0 



rerern,. e Dbtrlb,dkln of Enlf' dIu bv s""ru ofStarl-g CapItal 
Share: 5tert-u dI il.1 b IOU[(:C 

% start-up 
% start-up 

% sUrt-up 
% start-up % surt-up 

%Stlrt-up % start-lip 'Y. stan-up % stan-up 
% SIan-up I 

caplul f.om 
capital from 

capilal from 
capital from (:!Ipn.al 

capihl capital capital capital fl~ caPlla! froo % Start·up · 

sale offood 
sale of sale: of 

non·farm from wale: from r,nnn from AI~ from bank family or 
pInal' cap,111 

industrill self- orsaluy mo;lr>ey- from olher 

=,. livestock - or ...... "'" fnends 

""" employmcnl ,~ """", 

Tablr 11.2 

N N N N N N N N N N N 

Amharl 288 02 137 IS.7 .. 0.' 0.' 2.7 20.9 g, .. 
Urban 10.2 00 7.' 13.7 " O. " " 31.9 7.3 ,., 
Knar 3" 0.3 IS6 130 J6 0.' O. 24 113 " 42 , 

z.._I ..... ~ ••• 
, 

Nonh Gonder 269 0.0 123 161 71 O. " 21 2l.S 7. " 
, 

South Gonder 31.6 0.0 17.8 170 I.' .. 0.3 2.0 149 " " 
Nonh Wcllo 33.3 0.0 15.1 14.3 " II 0.' '.3 17.4 •• 3' 

west Gojjlm 27.6 0.7 12.4 14.9 .. 02 0.3 J2 2S.S 10.5 3.7 

Seelor ManufaClunn& 28.2 0.0 " 19.2 '.1 o. 11 0.' 21.2 .. " 
T"'" 26.2 0.7 233 .7 24 0.3 0' ,g 11.6 g. JO 

Services 35.7 0.0 7.7 14.9 J6 0' 00 J2 200 " " 
G.nd.~ of Male 31.8 01 17.7 IU 3' 0.' 0.3 3.7 19.4 g, •• 

Female 24.2 03 7.' 22.4 '.2 0.7 I' Jl 23.2 " '2 Il; 

Table 8.3 

1,000-5,(X)(l TOllil upnpllliI 

'" 10.3 20 2.3 100.0 , .. 
8&.7 •• M J) 100.0 '24 

........... 
""'" """'"' '" " .. 07 1000 '02 

Soulh Gonder 93.7 6J 00 0.0 1000 m 
Nonh Wcllo 85.3 13.2 07 07 1000 4lI 

Wea7. Gollam 82.7 11< I' 42 1000 1,175 

MlnufKlunn& 95.S " 0.0 21 100.0 "0 

T_ 17.7 20.\ Jl 10 100.0 ns 
Servt«, 7S.7 20.4 3' 0.' 100.0 '" 

.f Male 81.2 lSI Jl 2' 1000 '" 

l ." 
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Table 10.1 
Percenta"e distribution of enterprise constraints in Amhar:l 

Tc1ecomm-
Electricity Water 

unicarions 

% % % 

Amhara 6.4 11 6.1 

Urban 10.9 2.3 8.4 

Rural 4.9 0.7 53 

Zones In Amhan 
North Gonder 5.6 0.5 3.9 

South Gonder 3.8 0.0 8.6 

North Wello 9.6 10 10.7 

West Gojjarn 7.2 2.3 5.3 

Sedor Manufacturing 8.3 0.0 8.1 

Trade 3.5 3.4 0.8 

Services 3.7 0.8 9.1 

G~ndcr or Male 4.4 18 5.2 

Female 9 .3 0.0 7.4 

Trans- Financial 
portation Services 

% % 
\6.4 28.2 

73 25.1 
19.3 29.2 

15.4 34.3 
15.6 28.4 
\8.6 11.4 

17.0 28.2 

15.8 28.4 
18.7 ]0.2 
14.2 23 .7 

18.5 27.6 
13.2 29.2 

Most lmoonanl Constraint 

Regis-
Govern-

Markets Tc<:hnology {ration and Taxation Land Safely Total 
Pemlits 

men! 

% % % % % % % % 
38.2 0.8 0.4 0.5 J.7 01 0.2 100.0 

38.4 0.6 0.5 12 3.9 05 0.9 100.0 
38.1 0.8 0.4 03 1.1 0.0 0.0 100.0 

36.9 10 02 0.4 J.7 0.0 0.2 10U.0 

41.8 0.0 0.0 0.0 J.7 0.0 0.0 100.0 

44.0 12 0 .7 17 10 0.0 0.0 100.0 

35.2 0.6 0.7 0.5 22 0.4 0.5 100.0 

]7.3 0.7 0.0 0.2 1.3 0.0 0.0 100.0 

36.3 1.3 1.3 15 2.5 0.4 0.2 100.0 

45.4 0.0 0.0 0.0 19 0 .0 1.3 100.0 

38.2 0.9 0.6 0.7 19 0.1 0 .1 100.0 

38.2 0.6 0.0 0.2 15 0.2 0.4 100.0 
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Table I t.t 
.. _ ... ber and P, ercent 

Amhara 

Urban 
Rural 

Zones in Amhara 

North Gonder 
South Gonder 
North Wello 

West Gojjam 

o r s' age _.~ •.. ~_ •. _ .• _ •• _ M'."_" ~ "'~A ". ,",,""'.' _ ., ... _" 

All Households 

Average 
All Male Female HH size All 

N % % % N° r;o 
8,152,000 100.0 49.9 50.1 4.5 6,927,690 

414,590 5.1 46.7 53.3 3.5 173,612 
7,737,411 94.9 50.1 49.9 4.6 6,754,078 

2,552,694 31.3 49.4 50.6 4.6 2,069,455 
2,037,457 25.0 51.3 48.7 4.6 1.822,495 
1,534,571 18.8 49.8 50.2 4.3 1,336,338 
2,027,278 24.9 49.2 50.8 4.5 1,699,401 

Without enterprise With enterprise 

Average Average 
Male Female HH size All Male Female HH SlZe 

% % % N° r;o % % % r;o 
85.0 43.0 42.0 4.6 1,224,310 15.0 6.9 81 4.3 

41.9 20.8 21.1 3.1 240,978 58. I 25.9 32.3 3.9 

87.3 44.2 43.1 4.6 983,332 12.7 5.9 6.8 4.4 

81.1 41.0 40.1 4.8 483,238 18.9 8.4 10.5 4.1 

89.4 46.2 43.2 4.7 214,962 10.6 5.1 5.5 4.4 

87.1 43.9 43.1 4.2 198,233 12.9 5.9 7.0 4.7 

83.8 41.6 42.3 4.5 327,877 16.2 7.6 8 .• 4.3 
-- -



Table 11.21 

Numbt'r Ind Percent. t DISIribulion of PonuJuion (10 tan and .bon) bv Mari,s' Sllt\ll 

All hoQStbold. 
Never Married Married W,dow. 
manied moooomous loolvl!amous Dwortcd ISeparated v.HJO\Ooer All 

% % % % % •• N" % 
Amhlu 37.1 .... 42 6.7 05 4.6 5,571,692 100 

Urban .... 35.5 2.7 8.0 " 1.8 )19,306 100 
Runl 365 47.6 4.3 6.7 01 '.1 5,252,386 100 

Zonn in Amhlra 
North Gonder 37.S 46.4 6.0 1.8 01 4.1 1,698,109 100 
South Gonder 39.4 43.5 65 1.3 07 41 1,398,617 100 

North Wello 37.2 48.8 1.4 6.3 0.7 1.7 1,076,069 '00 
West Gojjam 34.0 49.4 2.0 '.7 0.6 4.4 1,398,898 100 

Gender ofHH Htad 
Male 44.1 46.6 4.1 3.2 0.4 1.2 2.772,554 100 

Female 29.6 47.2 4.3 10.2 0.7 8.0 2,799,138 100 

Number Ind PercentJo t Distribution or PopulatioD 10 'tlrs and above) b\ Marital Stll1l5 
Withont tDlerprln 

NO'Ott Married Married Widow! 

"""'01 mollOlPam us Innlvlrnmous Divorced ISepan.ted widower Total 

% " % •• % % N" •• 
Amblr. 36.9 48.4 4.4 II 01 44 4,721,J25 100 

Urban SIJ 36.8 2.6 43 0.7 44 137,S40 100 

Runl 36.5 48.7 41 II 04 4.4 4,583,7&4 100 

ZontS in Amharl 
North Gonder 37.7 48.2 66 3.7 01 36 1,374,916 100 

South Gonder 39.4 446 6.4 4.3 0.7 41 1,245,740 100 

Nonh Wello 36.2 50.1 14 6.3 0.1 II 928,632 100 

West Gojjam 33.8 51.3 21 8.1 0.1 43 1,172,036 100 

Gender of"H lind 
Male 44.1 47.1 4.3 2.' 0.4 U 2,397,365 100 

Female 29.5 49.7 4.\ 81 0.6 7.6 2,323,959 100 

Number and Perctn~ e Dbtrlbution o£Popu ... tion 10 year5 Ind above) b MnitJol Statu, 
With tntu rise 

Never Married Married Widowl 

",,",01 monoumous olvl!.amoas Divorced I""mool Widower TOlil 

% " " ." % " N" " 
Arnhan 37.9 38.5 32 13.8 0.' 17 850,367 100 

Urban 43.6 34.6 2.8 10.8 1.4 6.8 181,765 100 

Runl 36.4 39_6 3J 14.6 0.7 14 668,602 100 

Zones in Amhlr. 100 
Nonh Gonder 36.6 38.8 3.3 14.9 0.2 6.2 323,192 

South Gonder 39.4 34.6 71 \2.8 0.' 4.8 152,877 100 

Nonh Wello 43.7 4<1.8 1.3 6.3 I.l 61 147,437 100 

WtllGoiJam 35.1 39J 15 17.6 I.l 1.1 226,861 100 

Gender of"H Hud 375,188 100 
Male 47.4 43.1 2.' 1.2 0.1 O. 
Female 30.4 34.9 3.4 20.5 U ., 475,179 100 

53 

bz 
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Tlbldl.)1 
Numb~r Ind p, - ........... ,," Distribution of P, --_ .. - --_._- -._ .. _ .. _._--_ .. __ ._-_ .. ,.-,.. __ . 

All bouscholds Without mterprise 
Amhara Mae I'tmaie Total " =" Total 

% % '" % ~. ~. 

Less than 4 15.3 15.0 1,234,786 15.1 15.6 15.4 1,073,433 
5 - 9 year.> 16.s 16.5 1 )45,.523 16.5 16.0 16.7 1,132,933 
IO.14YeaJ5 13.5 13.0 I,OSI,396 13,3 13.3 12,9 909,616 
IS· 19 years 11.7 11.3 935,310 11.5 11.8 11,5 S06,779 
20 - 24 years 7.7 8.0 640,611 7.' 7.7 8.1 549,765 
25 - 29 years 7.2 8.0 618,485 7.6 72 7.7 516,598 
30 - 34 years ,., 6.0 469,487 '.8 55 '.8 392,557 
35 - 39 years 4.' '.2 414,189 , I 4.8 '.2 346,400 
40 - 44 years 3.8 3.' 314,441 3.' 38 3.7 259,995 
45 - 49 years 3.1 33 260,389 3.2 32 3.1 218,316 
SO - 54 years 2.4 31 225,867 28 " 2.' IS8,547 
55 - 59 years 2.3 I., 173,665 2.1 24 19 149,455 
60 - 64 yt3l"S 2.3 21 179,192 22 24 21 154,699 
65 vcars and over 3.6 2.8 258659 3.2 3.8 2.8 228,597 
Total 100.0 100.0 8 152,000 100.0 100,0 100.0 6927690 

Tablel1.3b 
r.umuer ano ren:enn'J:,e UI~lnOUllon 01 I'"OpulaflOn bY Mi' Ina tJroao Ali:e-r.roups 

All households Without cnte rise 
North Gondlr Male Female TOlal Male Female Total 

y, ~. N" ~, ~, y, N' 
Less than 4 16.0 17.0 421,173 16.5 16.1 18.1 354,024 
5 - 9 years 17.6 16.4 433,412 17,0 16.6 16.3 340,516 
10- 14 years 124 12,8 321,589 12.6 12.1 12.5 254,834 
IS-19ycars 11.9 12.2 307,776 12.1 12.3 \3.2 263,590 
20·24 years 8.2 7' 199,653 7.8 8.6 7.6 167,416 
25 - 29 years 8.1 7.9 203,809 8.0 8.5 7.9 170,316 
30 - 34 years SA 7.0 158,520 6.2 ,.5 6.3 122,017 
35 - 39 years 4.' 48 123,569 4.8 4.3 4' 90,182 
40 - 44 years 46 3' 103,457 4.1 4.6 31 79,710 
45·49 years 2.2 3.2 68,571 27 2.2 3.' 57,920 
50 - 54 years 23 21 56,006 2.2 2.2 14 37,654 
55 - 59 years 1.8 18 45,04) 1.8 2.0 I.. 37,416 

160 - 64 years 1.8 17 44,392 1.7 I.' 1.6 36,190 
'65 years and over 2.' 23 65,722 2.6 3.2 2.4 57,672 
Total 100.0 100,0 2552694 100.0 100.0 100.0 2069455 

Wilh enterprise , 

" ema e Total 
~. ~. % % 

15.5 13.9 12.6 161,353 13.2 
16.4 19.6 15.5 212,590 174 
13, I 14.6 13.6 171,780 14.0 
11.6 10.9 10.1 128,530 10.5 
7.' 7.6 7.2 90,845 7.4 
7.' 7.3 '.2 101,887 83 
'.7 '.3 7.1 76,930 63 
'.0 " " 67,790 " 3.8 40 4.8 S4,446 4' 
32 2.' 3.' 42,073 3' 
27 2.0 3.' 37,320 3.0 
22 2.0 20 24,209 2.0 
22 18 22 24,493 2.0 
3.3 2.1 2.7 )0063 2.5 

1000 100.0 100.0 1224310 100.0 

With enter rise 
Male Female TOlal 

y. % % N" ~, 

17.1 15.3 12.8 67,149 13.9 
16.5 224 16.7 92,897 192 
12.3 13.8 13.8 66,755 13.8 
127 10.0 8.5 44,186 9.1' 
8.1 66 6.7 32,237 6.7 
8.2 6.1 7.6 33,493 69 

'.9 '.0 9.6 36,504 76 
4.4 7.6 6.4 33,387 6.' 
3.' 4.8 '.0 23,747 4, 
2.8 22 2.2 10,651 2.2 
1.8 2.7 4.7 18,352 3.8 
1.8 0.7 23 7,626 I.. 
1.7 1.2 2.1 8,202 1.7 
2.8 1.6 1.7 80'0 1.7 

100.0 100.0 100.0 483238 100.0 
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Table II.Je 
Number and P, ~, ~ ..... -"'~ Distribution of Population by SeJ and Broad Age..groups . 
South Gondar All households Without enterprise 

1
M" 

ema e Tota M" eEnac 

", " No % % ", No 

Less than 4 14.53 14.05 291,324 14.30 14.85 13,94 262,654 

5 • 9 years \7.33 16,77 347,517 17.06 \7.\8 1729 314,102 

10·14ycars 13.79 13.86 281,650 13.82 13.% 13.83 253,257 

15·19 yurs 11 14 10.4\ 219,807 10.79 11.08 10.41 196,070 

20·24 years 8.93 7.91 171,859 8.4] 8.79 8.21 155,055 

25·29 years 6,44 6.67 133,551 6.55 6.27 621 11],694 

]0·34 years 4.54 6.19 108,878 5.]4 , .. 6.00 96,693 

]5·]9 years 4.9] 5.92 110,358 5.42 477 6,42 101,510 

40 - 44 years 3.53 4.17 78,270 3.84 3.36 4.14 68,094 

45·49 yean 3.44 2.91 64,781 :U8 ].53 2.64 56,479 

50·54 yean 2.86 4.11 70,625 3.47 2.97 4.01 63,260 

55·59 years 2.37 2.39 48,460 2.38 2.29 2.38 42,476 

60·64 years 2.52 2.32 49,342 2.42 247 2,14 42,077 

65 years and over 3.64 2.31 61035 3.00 3.83 2.39 57077 

100 100 2037457 100 100.00 100.00 I 822 495 

TlIble 11,3d 
Se .. and B NUEnber and Percentaoe l)lstrlDUlIon 01"0 UI ... U" U 

road Ae,e..e.roups 

North Wello All households Without elter rise 

Male female TOlal Male Female 

% ~. No % % % No 

Less than 4 15.25 13.14 217,783 14.19 15.55 13.84 196,516 

5 - 9 years 14.81 16.56 240,719 1569 14.85 16.77 211,190 

10 - 14 years 1411 12.85 206,830 1348 13.54 12.24 172,276 

15· 19 years 11,47 8.86 155,996 10,17 11.56 8.43 133,800 

20 - 24 years 5.43 6.64 92,593 6.03 5.27 687 81,012 

25·29 years 4.34 8.24 96,568 6.29 4.19 7.97 80,977 

30 - 34 years 5,48 6.06 88,536 577 5-42 6.34 78,507 

35·39 years 5.43 5.57 84,423 5.50 S.87 5,45 75.683 

40·44 years 4.18 4.10 63,508 4.14 4.05 4.24 55,377 

45·49 years 4.38 4.37 67,133 4.37 4.23 , .. 55.597 

50·54 years 274 3.38 47,020 l06 2.99 3,59 43,936 

55.59 years 3,70 1.97 43,456 2.83 3.55 1.96 36,935 

60·64 years 3.19 3.01 47,613 3,10 3.34 3,11 43,115 

65 \le3l"$ and over 5.49 S.2S 82,394 5.37 5.59 '.09 71,417 

Total 100 100 I 534,571 100 100.00 100.00 I 336338 

With enterprise 

0'" " 'emale 0" 
% % ", No % 
14.41 11,62 14.94 28,670 13.34 
17.23 18.65 12.65 33,415 15.54 
13.90 12.3\ 14.05 28,393 13.21 
10.76 11.69 10.44 23,738 11.04 
8.51 10.28 5.51 16,805 7.82 
6,24 8.04 10.36 19,857 9.24 
5.31 ].4] 7.75 12,185 5.67 
5.57 6.39 1.99 8,848 ".12 
3.74 5.07 4.42 10,176 4.73 
].10 2.61 5.03 8,302 3.86 
3.47 1.87 4.88 7,365 3.43 
2,)3 3.13 2.46 5,985 2.78 
2.31 2.94 3.79 7,265 ),)8 

3.13 1.97 1.72 3958 1,84 
100.00 100.00 100.00 214962 100,00 

With enterurise 
Total Male Female Total 

", % % No ,~ 

14.7\ 12.98 8.83 21,268 10.73 
15.80 14.50 15.23 29,528 1490 
12.89 18.34 1666 34,554 17.43 

10.01 10,81 11.53 22,196 11.20 

606 6.59 '21 11.581 '" 6.06 '" 9.91 15,591 7.87 

5.87 5.94 432 10,029 ' .06 , .. 213 6.33 8,739 441 
414 5.13 3.23 8,131 410 
416 .,2 6.07 11,535 582 

3.29 0.94 2.08 3,083 1.56 
2.76 4.82 2.00 6,521 3,29 

3.23 2.10 2,4\ 4,498 2,27 

5.34 4.75 6.20 10977 , .. , 
100.00 100,00 100.00 198,233 100.00 
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Tablt 11.3t 
Numbn- and PrrccntU.t Distribution of Population by Su and Broad Agt--~roups 

All households Without trltt riSt With tnttrprist 

West Gojjam Male Female Total Male Femae Total Male Female lotal 

~. % No ~. •• % So % ~. % No % 

Less than 4 15,4 14.6 304,505 15.0 15.7 149 200,240 15.3 140 13.0 «,2M I3S 

5 - 9 years 15,7 16.2 323,875 16.0 15.0 16.4 261,125 15.7 19.4 15,5 56,750 17.3 

10 - 14 yean; 14 I 12,6 271,327 13,4 14.0 13.0 229,249 13.5 15.0 10.9 42,078 12,8 

15 - 19 years 12.0 12.8 251,730 124 12.1 13.0 213,320 12.6 11.8 11.7 38.410 117 

20 - 24 yean; 7.5 98 176,505 87 75 9.7 146,283 86 7.9 10.4 30,222 9.2 

25 - 29 year~ 9.1 91 184,557 9.1 9.0 8.8 151,611 8.9 9.6 10.5 32,946 10,0 

30 - 34 year~ 66 46 113,554 56 66 4.7 95,341 5.6 6.7 45 18,213 5.6 

35 _ 3') y~';1'" 47 4.' 95,840 47 4.5 48 79,024 47 5.6 47 16,815 " 
40 - 44 year~ 29 3.9 69,206 3A 31 3.5 56.HIS 3.3 1.5 5.8 12.390 3.' 

45 _ 49 years 30 2.9 S9,904 30 3.1 2.6 48,320 28 2.6 43 11,584 3,5 

50 _ 54 yean; 2.0 32 52.216 2.6 2.0 3.1 43,691 2.6 1.7 3.4 8,519 2.6 

55 - 59 yean; 2.0 1.6 36,705 18 22 17 32,628 I 9 1.3 12 4,077 12, 

60 - 64 yean; 19 18 31,846 1.9 2.0 19 33,31S 2.0 1.6 12 4,529 14 

65 .,'cars and over 2.9 2.0 49,508 24 3.1 1.9 42431 2.5 1.4 2.8 7,017 22 

Total 100.0 100.0 2,021 278 100.0 100.0 100.0 1699,401 100,0 100.0 100.0 321877 100.0 

Tabltll.4 
Numbtr and Ptr«ntagt Distribution of Literacy uvtls by Sv: 

All Households Without FrI~se With Entt.'1'Prisc 

AbiliIVio read and write Ability to read and write Abiiuv 10 read and write 

Malt: Female Total I Male IFemale ITotal Male IFemale Total 

Yes Yes Yes 

0/0 0/0 N 0/0 y. 'I, N 0/0 y. y, N 

Amharo 39.5 21.3 1,691.488 30.4 37.3 20.2 1,363,898 28.9 53.8 26,6 321,591 

Urban 76.2 52.7 202,049 63,3 78.5 63,6 97,522 70.9 74.1 45,4 104.527 

Rural 37.5 19.2 1,489,439 2S.4 36, I 18.9 1,266,375 27.6 48.5 21.3 223,064 

Zones in Amhara 
North Gonder 37.3 21.6 49S,912 29.4 34.8 20.9 385,578 28.0 50.5 24.1 113,334 

South Gonder 40.4 18.2 412,743 29.5 38.9 18.0 357,959 28.7 53.5 20,0 54,185 

North Wello 40.1 21.8 332,992 30,9 38.0 19,5 267,881 28.S 55,8 34.8 65,111 

West Goiiam 40.8 23.5 446841 32.0 37.9 22.3 352,480 30.1 57.0 29,2 94361 

0/. 
38,6 

57,5 
33.4 

35.1 
35.8 
442 
41.7 



,"umbe~ and Pucenl. e Distribution of HOllwholds b\r Housin! Tenure 

All HOIIWhoidi ",,, "'-
D~'" Errmlm:er Relatives A K~belc "",, retillve "",,, Totll 

" " " .. " " " " N" " Amh.nI 925 0.' 2S 00 0.2 0_0 3. " 1.197.889 100,0 

lirb.n 51.' 0] 5_2 0_] ]4 •. ] n,o 01 118,215 100.0 
Rural '34 0.' 23 00 00 00 1.2 04 1,679.613 100.0 

Zones in Amha,. 
North Gonder 87.4 09 49 0.1 0' 0.1 5. 07 .:m,472 100.0 
South Gonder 962 0.1 I.. 00 0.0 0.1 I.. 01 438,241 100.0 
North Wcllo 962 0.2 I. 0.0 0] 00 1.5 O. )56,601 100.0 
WeSt Gojjlm 92.] 1.1 I.. 00 03 0.0 ••• 04 .'1,574 100,0 

Gender or IIH Hud 
Male 95.2 0.4 Il 00 0.1 01 2.2 O. 1,382,1\0 ]00.0 

Female 8].6 1.2 5' 0.0 07 0.0 82 0.5 415178 1000 

Number Ind Percentile DlslrlbuUon or Households by HOlisillgTcnurc 
Without Elltu rise 

~= "'-
aw", E 1 Relatives Kcbclc Noo. relative ""'" Tolal 

% " " " " % " .. N" " Amhanl 94.' O. 21 0.0 0.1 00 20 05 1,s12,442 1000 

'Lrbu 42.7 0.7 60 0.5 28 0.0 "6.' 06 56,194 1000 

Rural 96.' 06 I.' 00 0.0 00 0.' 0.5 1,06,048 1000 

Zones ill Amhlr. 
Nonh Gonckr 90.' 0.7 41 01 01 00 ]1 O. 433,590 1000 

South Gonder 967 0.1 1.5 00 00 01 1.5 01 389,066 100,0 

Nonh Wello 96.' '.2 11 0.0 02 00 13 04 314,818 1000 

West Goj,jam 95.0 1.3 11 0.0 01 00 2.0 04 374,969 1000 

Gcndu of HH Htad 
Male 96.0 0.5 15 00 00 0.0 IS 0.5 1,213,906 100.0 

Female 89.2 L1 4.3 01 04 00 '.2 0.5 298 S36 1000 

Number .nd Prrcenl.oe Dblrlbulloll of Household, bv HousinllTtnurt 
WIlh Enler rist 

,~ .,-
D_' IErmlovcf Relatives ARCTK:V Kcbdc NGo. T('all~e DO." Total 

" % % % •• " % ." N" % 

Amb'l"fI 8U 0.5 4.' 00 0.8 01 I \.9 02 285.446 100.0 

Urb.n S9.9 4.5 0.0 " O. 300 10 61.821 100.0 

Rllr.1 87.4 0.7 5.1 0.0 0.0 0.0 68 0.0 223.615 100.0 

ZoIlt$ln Amh.r. 0.0 117,882 100.0 
North Gonder 74.6 1J 7.8 00 0.' OJ lSI 

Soulh Gonder 92.3 00 2.5 0.0 0.0 0.0 52 00 49,17S 100.0 

Nonh Wello 92.0 0.0 , .• 0_0 08 0_0 3J 00 41.7&3 100.0 

West Gojjam 79.3 0.0 2.7 0.0 \3 00 1S.8 O. 76.606 100.0 

Gender of IIH llead 74 01 168,204 100.0 
Male 00 18 00 06 02 

89.9 04 117.242 100.0 
Female 694 \3 '.4 0.0 \J 0.0 182 

57 



:'\1I~r ~nd renuu e Dbtrlblltlo. of ll oll~bokb bv :'\'on-.. 'ood FKll>u Main SOline of Ful for Cookln! 
All HOIIM~okh 

Table 12 2a 

K_ ."""'. BiollWl 000' - T",,1 
Fil'e\to-ood """,",1 .. ~. Gu residue -Colleaed Pm"",'" % 

% " % " % % % " N 
% 
789 , .• 0.2 0.1 0.1 0.0 1).5 0.2 0.2 1,797,889 100,0 

Amhan 

2!U sa <I 2' 1.2 0' 0.' ') 1.' 1.2 118.21S 100.0 

lrbaa 
8H )2 00 0.0 00 0.0 .<10 01 0.1 1,679,673 100.0 

Kiln' 

Zona la Amban 551,4n 100,0 

I"onh Gonder 69.4 7.' " 0.0 0.1 00 214 0) 0' 

South Gondn .. , ., 01 OJ OJ 00 14,8 00 0.0 <138,241 100.0 

I"orth Wdlo 13-0 ') 0.0 O. 0.0 0.0 Iii OJ 0.0 356,601 ]00.0 

WutGo,iJ.m 8S6 .. ) 01 0.0 00 0.1 .. O' 0.2 4S I,574 100,0 

(;fndtrofUliliud 
Male 80,2 '2 02 0.1 01 0.0 13.7 OJ 0.) 1.382,110 1000 

Female 747 12.0 OJ 0.2 0.1 00 12.7 0.0 00 415,778 ]00,0 

Table 12.2b 

0"",,,1 
TOial 

0.2 

30' S4.2 3.2 " iI 0.1 41 31 0.' 100.0 

829 27 00 00 00 0.0 14.1 00 0.1 1000 

Amhar. 
I"Dfth Gonder 712 47 04 0.0 01 00 22.7 0.' 0.' 100,0 

So"", '"""'" 82.8 )1 01 0.2 0.2 0.0 13.7 0.0 0.0 100.0 

:>;ofth Wcllo 83.0 41 00 0.' 00 0.0 12,2 0.2 0.0 1000 

WOl('""', ..... " .. , .. 01 00 00 01 " 00 0.0 100,0 

lIead 

M,' SIS )' 01 01 0.1 0.0 1-4.0 0.2 0.2 100,0 

1 

Table 12.2c , , 
:'\umbtr and ruttn'. c Distribution of Hou~thl)ldl b :"\I)n."ood uti Un M.ln Solrct of Futl or Cookln 

With Enter rim 

FIrewood a,..,.1 
Kero5t'ncI Gu Elcctrieity 

Bioman """ O<ha Totlll 
Collected Purclwed anlmn Itsiduc -

" % % % % •• % % % N •• 
Anoha,. '" \8.2 O' 00 00 0.0 12.' 07 O. 285.446 lOOO 

lrb .. 26.6 62.3 2.0 00 00 0.0 " 0.7 2.0 61,821 1000 

RIO,.I '" 60 0.0 00 00 0.0 13.7 07 0.0 223.625 100,0 

l.olln In "milan 
:-.;onhGondtr 63.1 19,0 1.0 0.0 00 0.0 16.S 0.0 0.' 117,882 100.0 

!)o\llh Gonder 632 112 0.0 0.0 00 0.0 23.4 02 0.0 49,175 100.0 

!IOonh Wello 82,7 13.9 0.0 0.0 0.0 00 2l " 0) 41,783 100,0 

,,",CSt GoJj&lll 71,2 22' 0.0 0.0 00 0.0 )' 21 0.' 76.606 100.0 
, 
, 

(;fader of \III Hlad 
~alc 70.) 15.5 0.7 0.0 00 00] 114 1.2 07 168,204 100.0 

Fo:male .. , 22.2 00 00 00 00 13.2 00 00 117,242 100.0 

58 
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Tlb'" U.1a 
l\'-*r lid Ptrcull",. Oi'llrlbllicHI of 1"0 ulilio. no .,an Ilid lbo") b .. Frl .... t.'" H.M:UI"" 

AlIllc",~lIokh 

Mlf-
Self- Lnpald U~dram,l Work as 

C_' .." .. ,., ",ployed f~,ly -~~ "",of 

"mploy« ....... Employ~ 
on lilt 

on 1111 non _l~on --Productive 

f~ 
f~ ......... Wm Publl(; 

etllerpnte f~ m' ..... woru 
% % " % % " " " A ..... n ). " I.' 341 ) . SO 10 OJ 

l.,rbl" 204 7' 16 . , 38.1 .. lU O. 
kunl )1 O. 

" 
3S 1 2' 564 " OJ 

l.on" In Amhan 
North Gonder '.7 07 22 )S,1 72 4S,] I.) 0.1 

$oulh Gonder " 0.7 
" 

33,7 

" 
59,4 OJ 02 

North Wello ).0 0.' 0' 35.0 22 56.11 0.' I.) 

We.IGo.li~m '.0 " " 
323 )7 5U " 01 

(;elderofllllilno ..... .. I" 2' "2 " 399 " 01 

female l,4 0.6 OJ 1~.8 '.2 73.2 
" 

0.7 

T.bk 13.lb 
Nlmbtr 1l1li P,r«nU c Dtslribuliol or PODIIlltlo1i 10 'un Ind lbou b .. PrI ....... [ ... ploy_nl SllluS 

W"lIolll E .. "r ... 
Selr. 

ScM- Unpaid Unpaid tami Worltu 

Casual cmployo.i 
employed family "'Oflt~on '"" of 

Emp_ ..... Employer on 1111 
on liB non wo"'~on .......... ,- Producti"e 

f~ 
f~ .......... f~ Pubhc 

CIlla-pnK f~ c:nlerpriK ,.ru 

% % % ~. % " % " 
A .. hln 

). 
0.' L' 35.8 0) 57.3 0.0 0) 

Urbn 4),1 15,' 2.2 16.8 " 145 24 L7 

R,nl )) 0.' " 36.0 02 57.9 0.0 0.) 

l.on« In Amhln 
NonhGondcr •• 0.' 2.' 38.6 0' 52.9 01 0.0 

South Gonokr 2' 0.7 L7 348 01 60.2 00 0.2 

Norlh Wcllo 2.' " 0.' 36,1 OJ S83 01 I) 

WnlGo.liam " L' 
" 

340 0.2 '" 00 0.1 

Gender or IIl1l1uo 
M •• •• 10 27 50,9 0.2 ." 00 01 

female 2.' 0.6 02 IS.~ 04 80.1 00 0.7 

, .... 
, % 

4.)41,511> 1110 

160,791 1110 
4.180,1]9 100 

1,114,125 1110 
l.lIO.740 1110 
8~7,7)S 100 

\,168,316 100 

2.431,216 100 
1910,301 1110 

Totl' 

" 3.715,303 1110 

51.622 100 
3,662,1>81 100 

903,870 100 
1,081,002 '00 

739,165 100 
99\.267 100 

~:!29,769 1110 
I 85 534 1110 



'" ~ 

Table 13.1e: 
Number and Pere:entlge Distribution of PODulation (10 yean and above) by Yrlman' I:.mp!o'tmeno "UIH1~ 

With Enterprise 

Self· 
Selr· UnpaId 

UnlJ3id rami! 
Work as 

Casual employed 
employed ramily worker on 

y part of 

Employee Employer on 1111 non worker on Productive 
laborer on HH 

''''''' household 
household non 

Public 

''''''' fann enterpdS4 
ertcrpnse ,,= works 

% ~. % % % % % % 

Amharll 3.6 1.4 0.' 24.1 24.7 38. J 6.' OA 

Urban 9.3 4A 1.4 4.6 54.5 3.1 22.3 0.4 

Rural 2.4 0.8 0.8 28.! 18.5 45.4 3.6 OA 

ZonH In "ruhara 
North Gonder .2 1.2 0.7 23.5 36.0 27.9 6.4 02 

South Gonder I.' 0.6 0.' 24.7 16.3 53.2 2.8 0.3 

North Wello 3.' 0.7 1.1 27.3 14.8 45.5 '.7 I.. 
West GoJ.iam '3 27 1.2 224 23.6 34. I t.2 0.1 

Gender of HII lIead 
Male '.2 2.2 1.3 37.7 13.9 36.2 32 02 

Female 2.1 0.6 O.s 11.4 34.8 39.8 10.2 0.' 

Total 

N % 
626,213 100 

108,175 100 
518,038 100 

210,855 100 
129,739 100 
108,571 100 
177,048 100 

301,447 100 
324766 100 



Table 13.2 
Perccntape Distribution of Households bv Main Source of Income for the Last IZ months 

All Households Without enter rise 

Zoo< Zon. 

Main Source of Income Total Urban Rural North South North West Total Urban Rural North South North West Total 

Gonder Gonder Wello Goiiam Gonder Gonder Wello Goiiam 

~ 

Subsistence agriculture 83.9 16.2 88.7 80.3 89.0 89.4 79.1 89.9 23.0 92.4 91.0 92.3 91.5 84.6 52.5 

Commercial agriculture 3.2 6.0 3.0 2.1 2.2 2.2 6.5 2.5 IA 2.5 !.3 1.2 1.6 5." 7.2 

Rural collage industry 2.2 12.6 1.5 3.8 1.5 OA 2.5 0.0 0.3 0.0 0.0 0.0 0.0 0.0 13.9 

Casual agric laborers 0.7 1.6 O.G 0." 0." 0.3 O.G 0.7 !.7 0.7 1.0 1.0 0.2 0.6 0.5 

Manufacturing 1.1 7.8 0.6 1.7 OA 0.4 1.4 0.0 0.5 0.0 0.1 0.0 0.0 0.0 6.5 

Service & trade 2.0 11.9 1.3 4.5 0.4 O.G I., 0.2 20 0.1 0.1 0.0 0.0 0.6 11.6 

Employed by Public seclOr 1.6. 14.6 O.G 1.8 0.7 1.3 2.3 1.7 27.5 0.7 2.2 0.8 1.4 2.5 0.6 

Employed by Private sector 0.3 2.7 0.1 0.1 0.2 0.3 0.4 0.2 4.1 0.1 0.1 0.2 0.3 0.' 0.3 

Employed by NOOS, UN 0.2 I I 0.2 0.2 0.2 0.6 0.1 0.2 2.0 0.2 0.2 0.2 0.5 0.2 0.3 

Casual non-agric laborers 0.4 3.G 0.2 0.2 03 0.' 0.8 0.4 4.5 0.2 0.2 0.4 0.4 O.G 0.7 

Gifts from HHs 1.8 11.9 1.1 2.5 !.5 2.3 1.0 2.0 21.6 1.3 2.8 1.7 2.4 1.2 0.8 

Pension 0.1 1.8 0.0 0.2 0.1 0.1 0.1 0.1 2.2 0.0 0.2 0.1 0.1 0.1 0.3 

Dividends 00 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 

House renl 0.1 1.6 0.0 0.1 0.1 0.0 0.3 0.1 2.4 0.0 0.1 0.1 0.0 0.2 0.0 

House allowance 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 

Rent other than house rent 0.3 1.2 0.3 0.1 0.7 0.1 0.3 0.3 1.7 0.2 0.1 0.8 0.1 0.1 4.3 

Other 2.0 5.1 1.8 1.4 1.7 1.8 3.2 I.G 5.0 1.5 O.G 1.2 I.G 3.0 1.6 
-
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T.bl" 14.1. 
NumMr .nd rer«n" 

Amh.r. 

Urblll 
Rural 

ZeIn" In Amhara 
NOI'III Gonder 
South Gonder 
North Wello 
West Gajjlm 

Gender of 1111 llead 
Mile 
Female 

Table 14.lb 

In Amllara 
North Gonder 
South Gonder 
Nonh Wello 
Welt Oojjlm 

oflllilleaci 
Mile 

e Dillrlbutlo. of lIouselloldl b Souru of 100 U1rr In (,;ue 01 t:mtrl!C'n(v 
All lIollitllolds 
SoUfU 0( 100 Ilirr in case of emer ene 

Sale of Sale of Sale of B.nk u.m 
Ability to nise 100 ::1 Site of forest 1111 """ Rlvmgs from 

B," ~, = • ~, ~" mh loC(:ount " Edir Bank 

N" " " " " " " " " % % 

1,144,010 63.6 36.2 n.1 03 03 76 O' O' 02 02 

71,164 60.2 ••• 5.' 0.' 2.1 32.7 I' LI 0.0 0.2 

1,072,846 63.9 38.3 23.2 0.3 02 5.' 0) 0.' 03 0.2 

38S,713 70.5 39.1 21.2 0.0 0.1 " O' J) 0.0 0.3 

245,778 5" 27.1 15.5 00 0.2 1. 03 O.S 03 00 

201,957 56' 52.1 13.3 " 08 .3 08 00 00 0.3 

301,362 68.1 29.4 34.5 06 02 .5 02 0.' 0.1 0.1 

960,205 69.5 37.9 23.1 " 0) 1.1 04 0.2 02 0.2 

183,805 44.1 2H 17.7 0.0 0.5 70 O' 2.1 O. 0.2 

Loan/gifts 
fm From non-
familyl f.~ 

fll:inds enl~se Other 

" % " 29.2 1.2 J6 

".0 '2 I. 
28.1 1.0 I' 
27.9 J9 J) 
442 OS J8 
24.2 08 O. 
22.2 J) 09 

27.1 J) 1.2 
40.4 09 2' 

2J 



Table 14.1c 

~ 

Number and Pereenla e Distribution of Households bv Source of 100 Birr in Case of Emerl?,encv 
With enter rise 
Sourcc of 100 Birr in case of emCr2erlcV 

a e ot ;ale 0 .a,c 0 an on )anlgl S rom non-

Ability to raise 100 animal Sale of forest HH Own savings from from fann 

Dirr roduct croos roduct asscts cash account lEaub Edir Bank familvl cntemrisc Other 

N" % % % % % % % % % % % % % 

Amhara 176,404 61.8 19.1 11.7 0.4 0.7 15.7 0.4 0.5 0.0 0.1 42.3 7.3 19 

Urban 35,703 57.8 65 5.0 0.0 3.5 27.5 19 2.2 0.0 0.5 45.2 7.1 08 

Rural 140,701 62 .9 22.3 13.5 0.5 0.0 12.8 0.0 0.0 0.0 0.0 41.5 7.3 2.2 

Zones in Amhan 
North Gondcr 76,195 64.6 18.8 8 .• 0.0 0.3 12.3 0.5 0.0 0.0 0.0 49.0 9.3 1.1 

South Gondcr 30,043 61.1 26.4 95 0.0 2.0 \4.1 0.0 1.6 0.0 0.0 35.7 3.2 7.5 

North Wello 20,028 47.9 24.6 12.2 3.2 1.3 13.7 1.4 0.0 0.0 0.0 36.1 7A 

West Goliam 50,138 65.4 12 .9 17.6 0.0 0.3 22.7 0.0 0 .• 0.0 0.3 38.3 6.6 0.5 

Gender of HII Head 
Male 125,928 74.9 23.9 14.2 0.5 0.2 18.3 OA 0.6 0.0 0.1 31.5 9.2 1.1 

Female 50,476 42.9 7.3 5,69 0.0 2.0 10.1 0.3 0.2 0.0 0.0 69.6 2.7 2.2 



m 
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Table 14.2 
, !'I umu"~ lind Percentae.e Olstrlbution of Housebolds By Tvpe of Shock durlne the Last 12 months 

All Households 
Zoo, 

" ~ ~ 1l u 
0 :S 

" ~ " " -E 
~ 0 

~ ~~ ~ 
Tvoes of Shocks Rura l Urban 

., Rural 

N % N' y, % % " % " 
Food shortage due to Flood 122878.04 7.32 2289.87 1.94 4.42 11.19 6.67 6.20 7.25 

Food shortage due to Drought 227573.52 13.55 467 1.89 3.95 18.37 16.54 12.58 3.0 1 14.22 

Flood 130837.24 7.79 2979.48 2.52 5.23 10.03 4" 10.21 7.82 

Crop damage 304327.72 18. 12 8962.77 7,58 1545 21.88 1712 15.76 18.49 

Loss/death of livestock 281827.60 16.78 4565.62 386 17.41 16.24 13.59 15.67 17.40 

Price shock 29667.21 1.77 69 15.35 585 2.52 2.67 ,., 0.71 144 

Loss of Job HH member 18381.06 1.09 3244.19 2.74 0.8\ 0.97 0.95 2.10 117 

IIlnessof HH membef 324417.21 19.31 22016.91 18.62 19.30 19.84 1'7.90 19.16 1929 

Death of HH member 51432.47 3.42 4568.23 3.86 3.22 5.23 2.51 2.74 341 

Othu 47704.52 2.84 9302.79 7.87 4.55 4.52 \.62 1.39 259 

Without ente rl" With enterurlst 
Zoo, Zone 

" 0 ~ " ~ 'ii 1l " ~ c 
0 :51 u 

" ~ 
0 :61 

~ . " " " ~ 
~ " " -~ Ii ~ H 

~ 

~ c " ~ " Urba .3 !J ~ Rural Urn, 0 

~ 

'~ y. " % % % N" % % % % 

1.96 4.55 11.37 6.38 6.02 7.75 1.92 3.92 9.76 8.78 7.06 

3.85 20.79 17.37 12.75 3.02 9.19 4.05 9.46 10.00 11 .34 2.93 

2.24 5.30 10.33 3.37 11.02 7.60 2.78 500 7.58 10.33 6.22 

9.53 16.91 2222 16.37 16.89 15.67 5.80 10. 10 19. 14 22.78 10 19 

3.38 19.68 16.25 \3.55 17. 10 12.70 4.30 '.06 16. 14 13.92 8.67 

474 2.10 2.38 1.28 0.35 3.86 6.86 4.06 4.95 906 244 

2.33 0.80 0.95 099 2. 15 0.60 3.12 0.86 1 12 0.68 1.86 

13.00 19.04 \9.86 17.01 19.95 19.48 23.76 20.27 19.64 24.57 18.83 

2.78 2.92 5.19 2.75 2.58 3.50 4.85 4.32 5.57 0.71 3.53 

7.44 3.81 4.47 1.56 079 4.49 8.26 7.27 4.91 2.05 4.33 
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Tab.,..".J 

~."" ! •• no' ... """nT',!,'" 'AO Food 'hon,,6 d~i •• ok .... " 12 ~"b' 

, [ , 
1 

'" ~ 

\~·llttO.1 fAltrprlK 
Zo~ 

WIlli fIIttrprkt 
lAM 

~ 
t 
~ ~~~. ~~~. ~~~. 
o 88.g ,s8.g 8<3"g 

MoatM I lrban Rml S <5 S .C l!rbl Runl "& '§ ~ ~ Urban Rural i 1 ~ ji 

:'\oS'-tlIae 
~ocrienc:", Sbollaxe 

MOfnltsoffuod.horu&eu~'rKe [12 
H 
,~ 

7~ 

9-10 
II-I 

N" % N" %%%'4%%". %%%%N"%%%%% 
9O.SOII 76.6 1I11M1III.tI_ 67.1 61.9 652 S1.6 17. 39 I S9 fI S I.. 58.. SO 2 74 1 37.5 8.0 10.8 11 1.4 117 
27.1~ 23.4 541.217 322 38.1 34.8 42.4 12.2 60.9 40.2 48.9 41.9 49.8 2S9 62.5 92.0 89.2 92.9 926 86.3 

10.194 36.' - 217,105 ..0.2 -"-1.6 361 437 -);4.1 HI' -39.01- 39.3 )4.S 43.S 387 
IO,SIO 37.9 2«.6.013 45.3 41 I 51.1 «7 .0410 272 41.3 -O.S 544 45.4 )91 
4,1)1 149 "6,46<1 1.6 73 9.0 96 130 173 87 7.S 1.2 9.' 16.2 
1,179 4.3 5,766 1.1 2.2 0.0 L.3 06 5.. 0.9 1.8 0,0 1.1 0.' 

464 17 8.514 16 2.8 OJ 04 3,1 0.0 1.1 H 0.1 0.4 0.0 
1.236 4.5 18,068 3.3 5,0 2.8 0_3 7.S 6.S 3.0 5.1 2.8 0.4 5.1 

)1,6 46.1 
44,1 349 
U,S 7,9 
U 2.0 
2,7 4,0 
3.3 S.2 

475 48.2 45,5 22,3 
349 318 38,1 46,1 

11.7 15.3 136 4.3 
H 00 28 0,0 
2') 1.9 00 13.5 
4,6 2,9 0,0 13.7 

-==! -. 



.. , 
Telca>mrnunic&I;QfI 

I'oIIat 5Crvice 100,253 5.6 27.8 83,289 7'O.S 1_0 16,964 1.0 29.3 6.0 "9 .... 
PnmarySchool 809,664 4S.0 H 93,349 79.0 06 716,315.26 ),S 454 n.l 529 

lIulthlMl,luhon 2112,191 15.7 96 88,909 7S.2 08 193.282 11 $ 101 110 21.9 S.9 
PubhchnSpOft 253,050 141 11.7 89.216 75.5 OS 183,834 98 198 14.j 17.2 12.7 
MJ1h"lllerVi« 723,5&4 40.2 ... S 85,665 ns 02 631,919 38.0 4.7 466 41.2 )7.J 

un";';' w.erla.y..-.} l,:;;';s.o -=-7OS-=: C:i:-i ..... -=-a-i,sua • 0;5 Ii,. , i;m,m -1i:G~ -:;~ ~ >!..1Ifr6" 

Drinkinswatcr(_JU5OfI) 1,419,806 7'9.0 0,8 81,937 69.3 0.3 1.337.869 19.7 0.9 82.5 87.1 81.9 
Foodrnarkd 302,190 16.8 90 &4,203 7L.1 0.6 21T,iII? 13.0 9.4 20.1 20.6 119 

Allwnthetrmd 309,180 17.2 16.4 85,885 727 O,S 223,294 1).3 17.3 14.1 23& 19.' 
DryWUlhuroad 351,827 19.6 !J.I 85,262 721 0.2 286,565 IH 11.8 14.0 296 24.1 

Agric:u.!LunllnLenl.io .... c!Vice 353,468 197 12.9 76,180 (,... IS 2n,288 16.S 13.6 19.0 20.' 269 
VetcT'l\aryaeMOI! 237,134 13.2 Il_] 83,707 708 II 153,428 9.1 130 16.. 11.1 17.0 
fcrtih_pIOvidc:r 112.515 9.6 21.3 18,911 6$,[ II 95.603 S,7 22<11 6.1 12.2 10.1 

lmpn;>vcd I«d provider 158.028 1.8 2[,7 75.406 611 U 82,821 49 22.1 60 9,9 9.S 
PaIic:ideIllabicidotpn;>vider 148.508 8.1 21.6 16.406 646 U 70.102 4.2 227 6.2 94 '.7 

PoIicU"'I;"" 103,211 S.l 21.1 80.295 679 22 22.915 1.4 221 S.9 49 46 
Prim_l)lcoun 121,373 6.' 23.0 68,206 51.1 60 53,168 32 24,1 1.S 67 49 
M,clofinanc:c 120,081 6.1 23.2 81,268 68.1 26 38.813 2.3 24.4 S.4 80 70 

Source of lircwo 

~ 
Tlble 1$.1 NumlH'r.1MI Ptr1:f~ I.U DlllrlbllllO/\ 01 .. _IOCHOI "Y I .. ,"", •• , ,.. "ca. ... , r.n", ... 

W[lboIIl,nln rise WIlli rain rlH 

A ...... W'lhin2 >2-S 0 .. A~ .. >2· j " " Ow. 10. 

I'Kllllk's distlinCe ... km >j.IOkm I~km d,uanc:c Wnh,n2km km km km 
N % % % % N % % % % 

TckcQmm .... iut ..... 15,4 '" '" '" 41,' '" 2H '" n.6 '" I'oJIaI tcrvice 217 H .. l26 76.9 214 '50 " 1),6 '" Prinwy Sct.ooI " 42.7 ><, 227 .., 
" '" '" 10.1 " llcalth 10,.,111.,._ 101 ", 16.7 '" 37.1 .. 32,9 16,0 '" .. , 

Public: l..nspott 19.4 12.' " I7.S 614 I~O 12.~ " '" 50.' 
1.4,111", IIeI"V>« .. )11 ", 101 " " 

,., 117 '" " Dnnki"lwalo:r(dr)I _) 
" '" " " , .. .. 74.2 U " " DrInk"" ~o:r (_ K_) " '" " " " 01 ,,.. .. U ,> 

"" 
~ ~n; 1i. :u:; ., ;5".1 ~;; ~ Foodmarkel ~~ ii.j il:;' 

All wnthoo" .- 16,9 IS,9 " 191 5$6 '" 1~,2 " 'U 41.0 
Ory_lha'- 133 .. , ,> 21.9 .. , '" 

,., 
" IS.1 '" ApicllILura! Ulelllio<1 JrnK:e l3.6 17.0 '" n.l '" " ~O '" ". 2" 

Velel • ....,._e: '" 10.0 '" '" '" " '" '" 253 '" I'I:f1,h_I""'O"'*' 
,., 

" " .. , '" HJ '" " '" .. , 
hnl"""t<l --.I pl"ovickt '" " 78 '" ". ". ". ., ", ." 
l'alioc:idocillcrbttldo pl"IWt(\(, ". " •• '" .. , 262 '" .. ISl '" PoIKe: mL,,,,, lI.7 " " , .. 7\J 17.' IH " [S,S '" '"~- ". " " '" ", 1',9 ". " '" .,. 
M,uof".anc:e 121 .. ., 15.~ n.S >0, 161 U '" M.O 
Soun:corn~wood •• 490 '" 15,9 113 ., ." IS6 ". '" 
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T,blels.." 
:-..m~r '''d "tntnl_ e' Ulllrlbtlilol 01 1I0uWItO'd~ B, At(~i to \.:rt'tl1I ."a :sour" 01 I.I"I'GII 

AIIIIOIIi"hold5 
Sourca ofCmj,1 

Loo, SI4I\c C"""'"' G,w' n ... ,,", M""Y Rcl.b ... eI Ne'lh- MLcro-

AMllKlnts 10 aonv ... '"" B~' "" A~ :-.:00 ,~ ...... ~ T,*", F.~ rn .. " ...... rinal1(;(' 0,,,,, 
N' " " " " " " .. .. .. .. .. " " " Amhn. \.694.217 "9.8 ." I, 1).0 I" 70 0.2 53 I' " 19.1 59 26.0 " 

lrbln 77.05J 49.8 93.7 " J7 " " " " " .. 33.7 " '" " Rur.1 1,611,164 48_~ 97.7 " ns L I.S 7 I 0.2 " 10 '7 18.4 59 2(1.0 " 
1.0'« III Amh.r. 

North Gonder 469,984 47.8 ... 20 2' " " 01 " " \3.4 19.1 '.7 )4 I 22 

South Gonder 366.252 "., ".8 I 8 10.3 224 10 0.0 " 0.' " 13.9 , I 31,,5 I' 
Nunh Wellu 268,42) ".'5.4 976 " '8 " 08 0.' I' " '7 n, I" '" I' 
West C>OJJlm 589,557 55.2 98.8 00 24.8 1[.4 15.1 0.' 27 0.' '0 18.7 ,. 141 " 

Gtnduoflllillt.d 
Male 1.396.0.38 52.83 97.6 17 14.9 122 71 02 .. , 06 " 11,4 59 21.5 27 

i'cmale 298,119 39.42 97.' 1.1 " " " 0.2 10.1 " 12.0 27.2 ,. 188 .. 
g: T.bleIS.Jb 

/' .... mbo'r .nd PlH'ffn" t DIJlrlbulion of U."iWoold. B A""ftI 10 Credit and Source .fCredlt 
With01l1 ERler rlst 

Sources of Credit 
1.00, So. Cooperl Go'" Bus • ...eu M~, Rclahvc/ Neigh- Micro-

A "CMIlI 10 Oormw I annrovcd Bo,' tive A ,~ NGO (inn lendc:t To.,k .. F.~ friend ....... finance 0,,,,, 
... " .. ,. .. .. .. .. " " % " " " " Amhatll 1,423,161 ~9.6 ." I • 13.0 12.2 12 02 '0 U .. 117 , I 265 , I 

lrban 33,913 34.6 97.7 , .• 7.' I. 2.' 0.' 0' 70 77 28.2 82 247 " Rural 1,389,248 ".2 97.5 1.2 J3.\ 12.4 7.' 0.2 S.1 II ,. 17.4 60 26.5 , I 

7..oftH In Amhatll 

Nor1h OondeT 367,987 47.3 .. , I' 2' .. '8 01 7' ,. 13,3 IS.9 " 37.0 20 

South Gonder 323,196 49.4 96.9 17 97 24.0 I I 0.0 7.' 0.6 50 13.0 )4 31.4 20 

North Wello 230,887 ~4.S 97.6 " 10.1 '7 07 0.' I 8 0, " 28.2 127 28.1 I.' 
West Gojjam 501,091 56.8 98.8 00 2).9 12.8 16.7 " " 0) " 17.1 '.8 14.9 '.2 

Gendl'r(lfllllllud 

Male 1,222,647 528 97.S J) 1'1 12.9 7.1 0.2 .. O.S " 16.9 62 27.6 29 

Female 200,514 36.8 97.6 0.' " 78 78 0' 8.' '.0 10.2 22.S ,., 20.0 '.7 



Tablr:1S.3c 
Number and Peran'. c Distribution of Households By Access to t,.;rwlt ana :)ourn 01 ",ram 

With [nte rise 
Sources of CredIt 

Co," State Coo,,~ - GOy't Business Money Relatiye! Neigh_ Micro-
AD! lieants 10 Borrow aooroyed Bank liye Al1;ene NOD finn lender Trader f_, friend bo" finance Other 

N" % ~. Y. % ~. Y. % % % % % % ~. ~. 

Amhara 271,056 50.6 97.2 2.' 13.2 5J 5.' 00 7.0 1.3 7.7 26.6 '8 23.1 2.' 

ill 
Urban 43,141 35.2 90.6 7.0 0.' 2.' 72 0.0 3.' 6.1 2.' 37.9 16 26.1 47 

Rural 227,915 54.8 98.5 1.7 15.6 5.8 5.7 0.0 7.' 0.5 8.7 24.4 5A 22.6 22 

Zones In Amhara 
North Gonder 101,998 49.7 %.2 2.8 OJ 27 • .5 00 10.0 2.1 13.5 30.8 4.6 23.9 27 

South Gonder 43,056 56.8 96.0 2.5 14.6 10.1 03 0.0 12.8 O' 3.5 211 1.2 329 07 

North Wello 37,536 51.8 97.6 7.5 7A III 1.5 0.0 19.1 10.1 411 22 
, 

WcslGoJiam 88,467 47.3 98.9 29.9 JJ '.8 00 3.' IS 6.2 27.5 46 98 l5 

Gender or 1111 Head 
Male 173,392 46.1 97.9 2.5 20.6 7.6 7.1 0.0 3.5 " 3.1 20.9 '.0 270 " Female 97,6()4 53.7 96.0 2' 0.0 I I 3.7 0.0 13.) O. 15.9 36.7 6.3 16.2 J8 
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Table 16.1 

Number and Percentae.e Distribution of Communities _,?y Sources of Emplolmenl in Ambara Region 

Sources of Employment 
Most Important 
Fanning, forestry, hunting, fishing 

Crafts, cottage industry 
Electricity, water, gas 
Building, construction 

Personal services 
Wholesales and retail trade 
Se<:ond Most Important 
Farming, forestry, hunting, fishmg 
Minmg 
Manufacturing 
Crans, cottage industry 
Electricity, water, gas 

Building, construction 
Communication 
Personal services 
Rcpair and maintenance Sf:rvices 

Wholesales and retail trade 
Other 

Third Most Important 
Farming, forestry, hunting, fishing 

Milling 
Manufacturing 
CraOs, cottage industry 

Electricity, water, gas 
Transportation 
Communication 
Personal services 
Repair and maintenance services 

Wholesales and retail trade 
Other 

Total 

No. I % 

133 78.2 
10 5.9 
1 0.6 
1 0.6 
9 5.3 

16 9.4 

2 
2 
I 

57 
I 
3 
2 

37 

I 
30 

3 

3 

I 
16 
2 
4 

20 
3 

46 
6 

1.4 
1.4 
0.7 

41.0 
0.7 
2.2 
1.4 

26.6 

0.7 
21.6 

2.2 

2.' 
1.0 
1.0 

15.5 I., 
3.' 
1.0 

19.4 

2.' 
44.7 

5.8 

Rural 

No. I % 

127 92.7 
2 1.5 
a 0.0 
I 0.7 
3 2.2 
4 2.9 

o 
2 
o 

53 
o 
2 

2 
20 

24 
2 

o 

o 
10 
2 
2 
o 

14 

I 
38 

6 

0.0 I., 
0.0 

50.0 
0.0 I., I., 

18.9 

0.9 
22.6 

1.9 

0.0 
1.4 
0.0 

13.5 
2.7 
2.7 
0.0 

18.9 

1.4 
514 
8. 1 

Urban 

No. I % 

6 18.2 
8 24.2 
I 3.0 
o 0.0 
6 18.2 

12 36.4 

2 
o 
I 
4 

I 
o 

17 

o 
6 

3 
o 
I 

6 
o 
2 
I 
6 

2 
8 
o 

6) 
00 
3.0 

12.1 
3.0 
3.0 
0.0 

51.5 

00 
18.2 
3.0 

to.3 
0.0 
3.4 

20.7 
0.0 
6.9 
3.4 

20.7 

6.9 
27.6 

0.0 

North Gonder 
No. I % 

28 66.7 
4 9.5 
o 0.0 
1 2.4 
4 9.5 
5 11.9 

o 
I 
o 

14 
I 
I 
o 

10 

o 
12 
o 

o 
9 
o 
2 
o 
2 

I 
13 

0.0 
2.6 
0.0 

35.9 
2.6 
2.6 
0.0 

25.6 

0.0 
30.8 
0.0 

3.3 
3.3 
0.0 

30.0 
0.0 
6.7 
0.0 
6.7 

3.3 
43.3 

3.3 

Zones 
South Gonder I North Wollo 
No.I%INo. l % 

37 90.2 29 72.5 
I 2.4 2 5.0 
o 0.0 a 0.0 
o 0.0 0 0.0 

2.4 3 7.5 
2 4.9 6 15.0 

o 
o 
o 

II 
o 
o 
I 

13 

o 
6 

I 
o 

4 
o 
o 

4 

o , 
2 

0.0 
00 
0.0 

34.4 
0.0 
0.0 
31 

40.6 

0.0 
18.8 
3.1 

4.5 
0.0 
4.5 

18.2 

0.0 
0.0 
4.5 

18.2 

0.0 
40.9 
9.1 

I 
o 
o 
8 
o 
2 
o 
6 

8 
2 

o 
o 
o 
o 
o 
I 
o 
6 

10 

3.6 
0.0 
00 

28.6 
0.0 
7. 1 
0.0 

21.4 

3.6 
28.6 

7.1 

0.0 
0.0 
0.0 
0.0 
0.0 
5.3 
0.0 

31.6 

5.3 
52.6 
5.3 

West GOlam 
No. I % 

39 83.0 
3 6.4 
1 2.1 
o 0.0 

2.1 
3 6.4 

24 
o 
o 
I 
8 

o 
4 

o 

I 
o 
o 
3 
2 
I 
o 
8 

I 
14 
2 

2.5 
2.5 
2.5 

60.0 
0.0 
00 
2.5 

20.0 

0.0 
10.0 
0.0 

3.1 
0.0 
0.0 
9.4 
6.3 
3.1 
0.0 

25.0 

3.1 
43.8 

6.3 
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Table 16.2 
Number and Percentage Distribudon of communliln (or perwns leavin thec:ornmunity to look lor work In AmDllra rte.ion bv location and noDe ot work 

Total Rural Urban 
Zones 

North Gonder South Gonder North Wollo West Go'am 

Location and Tvpe of ~ork No. % No. % No. ~. No. ~. No. ~. No. % No. ~. 

LocaUon of move 
Mosllmportant 

Addis Ababa 34 19.8 Jl 22.3 3 9.1 I 24 8 19.5 19 43.2 6 13.0 

Bahlrdar 5 2.9 4 2.9 I 3.0 2 4.9 3 6.5 

Gonder J2 18.6 27 19.4 5 15.2 7 17.1 9 22.0 7 15.9 9 19.6 

Dessie I 0.6 I 0.7 I 2.3 

Other urban area 43 25.0 Jl 22.) 12 36.4 11 26.8 6 14.6 12 27.) 14 .30A 

Rural area 53 30.8 42 30.2 11 33.3 22 53.7 16 39.0 I 2.3 14 30A' 

Abroad 4 23 3 22 I 3.0 4 9.1 

S«ond Most Important 
Addis Ababa 22 IS.O 20 16.8 2 7.1 2 5.9 8 22.9 6 15.4 6 15.4 

Bahirdar 17 11.6 13 10.9 , 14.3 2 '.9 5 14.3 I 2.6 9 23.1 

Gonder 16 10.9 14 11.8 2 7.1 4 11.8 4 11.4 6 15.4 2 '.1 

Dessie • 4.1 4 3A 2 7.1 6 15.4 

Other urban area '4 36.7 44 37.0 iO 35.7 16 47.1 10 28.6 IJ 33.3 IS 38.5 

Rural area 30 20.4 23 19.) 7 25.0 10 294 8 22.9 5 12.8 7 17.9 

Abroad 2 1.4 I 0.8 I 3. 2 5.1 

Third Most !ml)ort.nt 
6.3 48 

Addis Ababa 12 12.0 II 13.1 I I 3 13.6 5 15.2 3 12.5 

Bahirdar is 18.0 12 14.3 • 37.5 4 19.0 8 36.4 I 3.0 5 20.8 

Gonder J7 17.0 " 17.9 , 12.5 10 47.6 3 13.6 I 3.0 3 12.5 

""'" 
9 9.0 8 9.5 I 6.3 9 27.3 

Other urban area J7 17.0 16 19.0 I 6.3 4 19.0 I 4.5 7 21.2 , 20.8 

Rural area 22 22.0 19 22.6 l 18.8 2 9' • 27.3 6 18.2 8 33.3 

Abroad 5 5.0 3 3.6 2 12.5 I 45 4 12.1 

Type of ",ork 
I 0.7 I 3.0 I 24 

Professional 2 1.2 I 22 

Clerical I 0.6 I 3.0 I 22 

Sales 2 12 I 07 I 3.0 I 24 I 22 

Servi« 2 1.2 I 0.7 I 30 I 2J I 22 

Farm, forestry, fishing. hunt in8 26 15.1 22 15.8 4 121 8 19.5 8 19.5 I 2.3 9 196 

Factory 2 1.2 I 07 I 30 I 24 I 2.2 

Construction 3 17 2 14 I 30 2 4.' I 22 

Dally labor iJO 75.6 109 78.4 21 63.6 JI 75.6 J2 78.0 J6 81.8 JI 67.4 

I--Inll<a' maid 4 2.3 2 14 2 61 4 9.1 



Table 16.3 
~umbf'r and Percenta~e DislriblJtion of communities for rsons cOOlin la to look for ~ork in Amhara r ion b localion and ( of work 

Zones 
Total Rural \..irba:l t>:orth Gonder South Gonder North Wollo 

Location and T~~ of~orkr r-.;o. % No. % No. % l\o. % % 

Loutioll from 
Most imlJOrtlnt 

10.51 
Bahirdal 3 5.5 3.2 2 8.3 2 II 6,~ 

Gonder 2 3.6 3.2 4.2 2 10.5 

Ocssie I 1.8 I 4.2 I 7.7 

Other urban area 7 12.7 6 19.4 I 4.2 3 15.8 2 28.6 2 15.4 

Rural area 41 74,5 22 71.0 19 79.2 12 63.2 5 71.4 10 76.9\ 1~1 87.5 

Abroad I 1.8 3.2 
6.3 

Second Most 
important 

Gonder 3 15.0 3 30,0 3 37.5 

DeSSle I 5.0 I 10.0 I 12.5 

.... Other urban area 13 65.0 6 60.0 7 70.0 3 37.51 : I 50.01 ;1 75.01 61 100.0 

~ 

Rural area 3 15.0 3 30.0 12.5 50.0 25.0 

Third Most important 
Addis Ababa I 14.3 50.0 25.0 

Dahirdar 2 28.6 50.0 I 20.0 
50.01 II 

21 100.0 

Other urban area 3 42.9 3 60.0 2 too.O 

Rural area 14.3 20.0 25.0 

Type of work 
Professional 
Clcneal 3 5.5 3.2 2 8.3 5.3 I 14.3 7.7 

Sales 3 5.5 3.2 2 8.3 I 14.3 7.7 6.3 

Service 1.8 1 4.2 5.3 

Farm, forestry, fishing 10 18.2 10 32.3 3 15.8 14.3 7.7 5 31.3 

& hunting 
Construction 2 3.6 2 6.5 I 7.7 I 6.3 

Daily labor 34 61.8 16 51.6 18 75.0 13 68.4 4 57.1 8 61.5 9 56.3 

House maid/servant 1.8 1 4.2 7.7 

Other 1.8 3.2 5.3 
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Table 17.1 
Number and . _.:" ""' ....... ...-Istribution of Finandal institutions in Amhara Ree.ion o 

Total Rural Urban 

Hem No. % No. % No. % 

Bank 
Less than 2 km I 0.6 I 0.8 

2 ~4 km 
5 ~9km II 7.1 7 5.7 4 12.1 

10' 144 92.3 115 93.5 29 87.9 

Micro Finance 
Less than 2 km 23 13.6 5 3.5 18 64.3 

2 ~4 km 6 3.6 6 4.3 

5 ~9km 25 14.8 20 14.2 5 17.9 

10' 115 68.0 11 0 78.0 5 17.9 

Community Group 
Less than 2 km 49 4\.2 37 38. 1 12 54.5 

2·4 km 19 16.0 13 13.4 6 27.3 

5 - 9km 20 16.8 19 19.6 I 4.5 

10' 31 26.1 2. 28.9 3 13.6 

A~cess to Saving Services 

Bank 7 100.0 4 57.1 3 42_9 

Micro-finance 48 tOO.O 22 45.8 26 54.2 

Conununity group 26 100.0 20 76.9 6 23_1 

Other 

Zones 

North Gonder Soulh Gonder North Wollo West GOJam 

No. % No. % No. % No. % 

I 2.6 

3 7.7 I 2.6 5 11.9 2 5.4 

35 89.7 37 97.4 37 88. 1 35 94.6 

8 19.5 8 17.8 7 15.2 

I 2.4 3 8.1 2 4.4 

6 14.6 6 16.2 8 17.8 5 10.9 

26 63.4 2. 75.7 27 60.0 34 73.9 

19 57.6 9 52.9 3 9.4 18 48.6 

7 21.2 4 23.5 4 12.5 4 10.8 

3 9.1 2 11.8 II 34.4 4 10.8 

4 12.1 2 11.8 14 43.8 II 29.7 

4 57.1 2 28.6 I 14.3 

15 31.3 10 20.8 8 16.7 15 31.3 

5 19.2 • 30.8 6 23.1 7 26.9 
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Table 17.2 
Number and Iler~entae.e DiJlribution of Communit . Access to Credit Facilities (or Various Ac:thities in Amhan Re1!.ion 

Zones 

Tolal Rural Urban North Gonder South Gon~r -T ~orth Wollo West Go am 

Acctss to Various Loans No. % 1'0. % No. % No. % No. % ~ No.--l.- %} No ..L % 

House hold Consumption 

I~\ Bank 5 21.7 4 21 I I 25.0 I 20.0 2 
667\ 200\ I~\ 

10.0 

Micro-finance 27 35.5 I. 38.3 9 31.0 6 40.0 3 27.3 37.5 34.6 

Conunlllllty group 40 51.9 33 55.9 7 38,9 12 63.2 6 42.9 58.8 444 

AgriculiurallnpUf!i 

11\ 
B.nk 7 30A 6 31.6 I 25,0 2 40.0 667\ 

1;\ 
200\ 

I!\ 

20.0 

Micro-finance 53 68.8 34 70.8 19 65.S 12 80.0 72.7 68.0 61.5 

Community group 53 68.8 43 72.9 10 55.6 13 68.4 714 12 70.6 I. 667 

Non·farm In\"cstmcnl 

~\ Bank 7 30.4 5 26.3 2 50.0 2 400 
333\ 

2;\ 
400\ 

1;\ 

20.0 

Micro-finance 60 77.9 33 68.8 27 93.1 13 86.7 8 \.8 84.0 65.4 

Community group 42 54.5 33 55.9 9 50.0 7 36.8 50.0 14 82.4 14 51.9 

.... INoo-farm working capilal .. il Bank 7 30.4 5 26.3 2 50,0 2 40,0 333\ IiI 
400\ 

1;\ 

20,0 

Micro-finance 5. 75.3 29 60.4 29 100.0 !3 86.7 72.7 72.0 73.1 

Commumty group 38 49.4 29 49.2 9 50.0 7 36.8 42.9 !3 76.5 12 44.4 

Other 
Co-signer required to get loan 

:1 
Bank II 47.8 10 52.6 I 25.0 4 80.0 

3331 2~\ 400\ 2~\ 
40.0 

Micro-finance 5. 75.3 32 66.7 26 89.7 9 60.0 72.7 80.0 80.8 

Community group 52 66.7 41 68.3 II 61.l 9 47.4 57.1 10 58.8 25 89.3 

Collateral required to gel loan 

~\ Bank 9 39.1 8 42.1 I 25.0 3 60.0 
3331 

I!\ 
400\ 

1;\ 

30.0 

Micro-finance 40 51.9 24 50.0 16 55.2 3 20.0 45.5 76.0 50.0 

Community group 33 42.3 28 46.7 5 27.8 2 10.5 42.9 10 58 .• 15 53.6 

Other 
Use of land as Collateral 

\ ;\ 1\ 
Bank 

A 43\ 
5.3 I 33.3 

Micro-finance 24.7 16 33.3 10.3 6.7 3 27.3\ ;1 28.0\ :1 30 .• 

Community group I. 23.7 16 27.6 11.1 3 21.4 43 .• 29.6 
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Table 17.3 
Number and p. ~I ."" ....... 

Hlun u' ..... ommunities for Ac:c:ess to Agnc:ullural .LXII;:II~'U" .......... o-onerative Services in Amhara Re9ion 
Zones Distrib .' Ie c 

Access to Agricultural Extension Total Rural Urban 
And Ccroperative Services 

North Gonder South Gonder North Wollo 

No. % No. % No. % No. % No. % No. % 

Visits 
Weekly '8 31.2 45 32.6 3 18.S 9 26.5 II 29.7 I' 33.3 

Every two weeks 26 16.9 22 15.9 • 25,0 7 20.6 6 16.2 7 16.7 

Monthly 12 7.8 12 8.7 3 8.8 • IO.S • 9.5 

Rarely 55 35.7 .8 34.8 7 43.8 12 35.3 11 29.7 15 35.7 

Other 13 8.' 11 8.0 2 12.5 3 8.8 5 13.5 2 '.8 

Services Offered 
General crop production 12' 75.2 111 77.1 13 61.9 23 59.0 29 70.7 36 85.7 

New seed varieties • 2.' 2 1.4 2 9.5 2 5.1 2 4.9 

Use of fertilizer 20 12.1 18 12.5 2 9.5 8 20.5 • 9.8 2 4.8 

Pest control 3 1.8 3 2.1 
3 7.1 

Irrigation I 0.6 I 0.7 I 2.4 

General animal care 4 2.4 3 2.1 I 4.8 2 5.1 2 '.9 

Animal disease/vaccination 2 1.2 2 I.' I 2.6 I 2.4 

Marketing crop/sales 
Access to agricultural co_operatives I 0.6 I 0.7 I 2.4 

West G-o-iam 

No. % 

14 34.1 
6 14.6 
I 2.4 

17 41.5 
3 7.3 

3. 83.7 

• 14.0 



Table 18.1 
A,era2e Prices for different Commodities and Services in Ambara Ret!:ion, 2005106(1998 E.Cl 

Averal!.e once m Birr 

I I I North I South I North I West 

T"oes of Commodities and Services 
Amhara Rural Urban Gonder Gonder wono Go"am 

Agrlcultunl commodities 
Teff per qUintal 322 319 336 311 310 371 297 

MaIZe " IS' IS' ISS 153 158 181 127 

Wheat " 237 238 231 2.2 230 264 209 

Sorghum " 185 18' 189 i7I 166 215 JJ2 

Gcnerallnputs 
Diesel per litre 5 5 5 6 5 5 5 

Fertilizer (urea) per l00kg bag 337 338 332 326 346 335 341 

Fertilizer (dap) per lookg bag 334 331 351 312 352 318 344 

Improved maize seed per kg 24 28 10 7 50 3 29 

Improved wheat seed per kg 60 60 61 56 70 52 56 

Cement per I OOkg bag 201 192 226 202 223 176 211 

Gaivallized sheet 2m (gauge 35) 44 44 43 45 45 44 42 

Galvanized sheet 2m (gauge 32) 45 45 46 44 50 44 43 

Other inputs (price paid by producers) 
Daily wage rate (or adult male 
Agriculture per day 9 8 II II 8 8 9 

Construction per day 16 16 17 17 19 12 16 

Rural public works per month lOS lOS 108 116 64 124 103 

Daily wage rate (or adult female 
Agneulture per day 7 7 9 9 7 7 7 

Constructlon per day 11 12 II 11 16 10 8 

Rural publie works per month 86 85 94 89 42 110 82 

Daily rental for a 40HP ttlIctor per hour 164 53 275 400 25 53 

One qumtal Freight price oftranSpon 41 43 39 52 .7 38 26 

Infrastructure and Nnandal Ser\'ices 
One kllowan of electricity 2.1 1.8 2.1 0.3 5.6 0.6 0.5 

Telephone call per'3min to Addis Ababa 4 • 4 4 4 4 4 

Cell phone call per/mm to Addis Ababa 3 3 3 4 3 2 3 

Ambo water (5OOcc) 3 3 3 3 3 3 3 

Consumer Goods 
Tomatoes per kilogram 2 2 2 3 3 2 2 

Chicken eggs per dozen 4 4 5 5 4 4 4 

Soft drink per can (300ec) 3 3 3 3 3 3 3 

Kerosene per liter 5 5 4 5 5 5 • 
Adult '-shirt (long sleeves) 22 21 25 24 18 25 21 

Adult shoes per pair (leather) 89 86 101 85 94 83 94 

Adult shoes per pair (non. leather) 22 21 25 21 15 20 32 

Medium size sheep 202 199 216 209 175 208 214 

Light bulb (60w) 2 2 3 3 3 2 2 

21 mch TV set 2,496 3000 2351 2736 3.250 2500 1 962 
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Table 18.2 
Averal!e P' r d'U rices or I erent c d' . ommo Utes and Services in Ambara Ret!:lon, 2002103(1995E.C) 

Avera e price In Bm 
Tvnes of Commodities and Services Amhan Runl Urnan NOM I South NoM I w,,' 

Agricultural commodities 
TefT per quintal 217 214 231 215 215 250 190 

~aize 110 110 112 III 112 III 90 

Whoa' 169 \72 158 180 168 184 146 

Smzbum 135 135 J35 J35 121 153 70 

General inputs 
Diesel per litre 4 3 4 4 4 3 3 

Fertilizer (urea) per lookg bag 232 231 235 231 244 216 231 

Fertilizer (dap) per lookg bag 268 267 273 254 276 250 280 

Improved maize seed per kg 27 26 31 27 46 2 26 

Improved wheat seed per kg 
. 

46 50 21 45 47 52 25 

Cement per I ookg bag 106 104 III 122 121 85 103 

Galvanized sheet 2m (gauge 35) 32 32 31 35 33 31 30 

Galvanized sheet 2m (gauge 32) 34 34 35 34 38 31 31 

Other inputs (price paid by producers) 
Daily wage rate for adult male 
Agriculture per day 6 5 7 7 5 5 5 

Construction per day II II 10 12 14 8 II 

Rural pubhc works per month 83 82 87 90 55 100 70 

Dally wage rate for adult female 
Agriculture per day 5 5 6 6 4 5 4 

Construction per day 8 , 7 8 J3 7 6 

Rural public works per month 73 72 79 85 34 8' 64 

Daily rental for a 40HP tractor per hour 128 33 222 325 15 33 

One quintal FreIght price of transport 36 40 31 49 44 28 21 

Infrastructure and Finandal Services 
Ooe kilowatt of electricity 2.1 0.2 2.4 0.3 7.0 0.' 0.2 

Telephone call per/3min to Addis Ababa 4 4 3 5 3 4 3 

Cell phone call perlmin to Addis Ababa 3 3 3 3 4 4 2 

Ambo water (50Otc) 2 2 3 3 2 2 2 

Consumer Goods 
Tomatoes per kilogram 2 2 I 2 I I I 

Chicken eggs per dozen 3 3 3 3 3 3 3 

Soft drink per can (30Occ) 2 2 2 2 2 2 2 

Kerosene per liter 3 3 3 3 3 3 3 

Adult I-shin (long sleeves) 17 16 20 18 15 17 I" 

Adult shoes per pair (leather) 72 69 81 72 79 62 75 

Adult shoes per pair (non-leather) 18 17 23 18 13 I" 25 

Medium size sheep 130 128 141 145 III 124 141 

Light bulb (60w) 2 2 2 3 3 2 2 

2\ inch TV set 3,020 3,333 2942 2,620 3500 3833 2740 
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