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I. INTRODUCTION 

m nthl r t il n li In th r WI 

into four mar 

oyerag f th 

of the urvey wa c pand d t r all th f UIt 

three urban Mark t Plac run major urban Market PIa 

preyal n e f tion in 197 

impr em ot hay b en mad 0 th el ti n f th urban Market PI c 

In I 7 

th il 

in t 

ring th 

urth r 

that all the regi oal capital are to b included and thi h iocr a d the numb r t r a h 

a total of 26 urban Market Place . 

In rural areas , the retail price urvey wa launched together with th Rural Integral d Huh 

Survey Program (RrnSP) in 1980/81. A part of the RrnSp, th pri e urv y w carried out n 

quarterly basis tarting from May 1981 to July 1987 and on monthly basi ince Sept m r 1 7. 

The survey was used to conduct in the markets of elected Fanners' Association (FA ) the then 

Enumeration Area (EAs) or on nearby market place where resident of the F or EA 

purchase most of goods and ervice for can umpti n ancjJother purpo e . Thu , from 1981 to 

1985/6 the survey was conducted on 500 randomly elected FAs in the eden tar area of th 

country except Tigray. 

Between 1986/87 and 1996/97 the urvey has been conducted in about 760 A nd in th ar 

1997/98 the number of EA to be covered by the urvey were ubstanLially in re ed t 14 O. 

But, can idering the ubstantial number of EA' to be covered and th reby huge m unt 

to be collected, the proce ing and timely publi hing of the dar were not manageabl . Hen 

after conducting an intensive exerci e on the quality of the data th CAr alized th t the ampl 

EA's in which th price data are to be call cted uld b ith 

the quality of the re ulting on um r Price lnde , th ha 

. decision to reduce th~ sample EA' in whi h the pri data t be c lleet d fr m 14 0 to 446 
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I. in th p 

:11 

11 

ilh 

II n th cl ra r tall 

la 

hi ,I. 

ar et Places In one 

pa e, 0, ns re ea oriz 

o space 0 aceo mod 

grou s: 

• 

Endasllase, nda aguna 

Dub I,' el a erer nd 

c s or T, r y, ana ar Region ISla e, n mely: 

um, A Igra. U IrO, al-Che, e ele, Issela, 

110. 

• Group 2: - consists of Selected 

Gondar, Ese e, Debre Tabor, obo, 

Blrhan 

PI ces or mhra Regional St Ie, n mely: Chuait, 

eldlya, Kombolcha, Dessle, S ea Robl!, Debre 

• Group 3:- consists of Sleeted arke Places 0 mhre Regional S e, namely: ota, 

Debre ar os, e e, Bah" Oar, Se' 0 a, Am e e k, Oa gla, C agnl, Kemise, and Bati. 

• Group 4:- consists 0 Selae ed ar e Places or Oromie R lonal S ale, namely: Ghim i, 

Oembl Dolo. Shambu, e em e, Bedele, t e u Jlma, A ro, mbo. ellso, EJere and 

Fiche. 

• Group 5: - eonsls S 0 Selee ed ar e Places or Oromia Regional S a e, namely: 

azareth, Shashemene, Oi sise, Asela, se e Te e 1, Bedessa, lemaya, reda, A a a, 

Robe, Hagere a lam and egele Barena. 

iv 



• Group 6:- conslS S 0 Selec ed ar e Plac S or Somali nd Ben sh Gm 

Regional S a es , namel S Inel , Ar re Jig JI a Doll oy Ie 

ender Seba ssosa , Bambasl emashl, n A 10 e I 

• Group 7:- con IS s or S ic or S P e lonal S e a el 

el I e,Bu aw a, Hosahna , S one, Ooyu ena, Alaba , A asa , Hagere Sela Oilla, and 

Yirgache e 

• Group 8:- consists of Selec ed ar e Places or S P Regional S a e, na el ela I a 

Sodo,Bodi e, Jin a, Dime a, Masha , Tepi, Bonga , Chana , Arba Minch , and Sa la 

• Group 9:- consists of Selec ed Market Places for SNNP Regional State, namely: Sea 

Bench, MizanTefe ri , Deri, Amaro Kelle , Soyama, Karat , Gidole, Waka , Bes e Chere, Laso a, 

and Am aya. 

• Group 10:- consists of Selected Market Places for City of Addis Ababa Administra io , 

namely: Merkato , Kera , Zenebe Werk , Gergi, Saris , Kotebe, Ferensay Legas io e, 

SholalYeka , Asko, Ad isu Gebeya, Efoyita Gebeya , and Akaka i. 

• Group 11:- consists of Selected Market Places for Gambela Reg ional State, Harar People 

Reg ional State and Dire Dawa Administrative Council namely: Gambela , Sheba Kiro, 

Akashi , Kefira , Saban, Melkajebdu , Shewa ber and Arategna. 

Earl ier issues on the monthly reta il prices include: 

Average Reta il Prices of Goods and Services in Selected Urban Centers (August 1975 - June 

2001 ) Statistica l Bu llet in 18, 28 , 32, 41 , 54, 66, 71 , 80, 81 , 114, 127, 144, 145, 146 , 147 , 150, 

156, 165, 168, 177, 185, 187, 197, 198, 220, 221 , 242,,243, 249, 252 , 253 and 263. 

Averag e Reta il Prices of Goods and Services in Selected Rural Areas (May 1981 - June 200 

Statist ical Bulletin 37 , 45 , 57 , 64 , 83 , 91 , 93, 96, 106, 107, 115, 117, 124, 138,1 43, 151 , 153, 

157 , 164, 167 , 175, 186 195-1 , 195-2, 201- 1, 201-2, 202-2 , 203-1, 203-2, 208-1 , 208-2, 209-1, 

209-2 , 218-1 , 222-1, 235-1, 235-2 , 236- 1, 236-2, 237-1 , 237-2 , 238-1 , 238-2, 254-1 , 254-2 , 255-

1, 256-1 and 256-2. 

Average Reta il Prices of Goods and Services in Selected Mar et Places Statistical Bulletin 266, 

267 , 269 , 270, 272, 274 , 275, 276 (Volume I, II , IV, V , V I, VII , VIII , IX and X), 287 , 288 , 289, 

290, 295, 296, 297 , 299 , 304 , 307 , 308, 309, 313, 317, 320, 323, 325, 327 , 330 , 332 , 350, 352 , 

355, 358 , 360, 362 , 366, 368, 370, 371 , 375, 376, 379 , 382 , 385, 390, 391 , 395 , 396 , 397 , 398 , 

401 , 402 , 404 , 405, 406,407 , 410 and 4 5 in their respect ive order. 
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II. OBJECTIVES 

o 

• 

• P c s . 

• 

• p Iccou s 

• pr a .'on Cons ef PICa In ces (CPI) A Le al . 

HI. SCOPE AND COVERAGE 

The re all price su a , co rs he collec 10 0 prices of ajor ncul ral and 10 ustnal 

go slncfu Ing cod, nn s, nn cons t us Is, 0 acco, clolhln an foo ear, uti Ing 

ma erials, e er y. househol m dlcal ca a, r sporta lon, e ucatlon, 

recraa lon, f rm 0 al seNicas (food nd cco mo Ion) and other goods 

n servic Il pn C 

In AddiS baba, re II· flcas ere collec e rom four aJo m t ar as , i. e., erka 0, 

Kir as , Sil sie an Pia a · ar ets until 998. Ho aver, S artmg from Septem er 1998 

considering the popula Ion increase from 3,728 In 196 to 2,35 ,000 in 998 and 

subse uen! e d IS Ababa 10 erms of s rface rea, 12 mar els ar 

selecled 0 t 0 h po en ial 27 marke places In he city. Ae all nces are collec ed from 

these mar els and he a er ge re resents A IS b a's rice data. On he a her hand 

in Harar prices are collecte In She a Ber and Ara e na. ean hlle, he mar e places tor 

Dire Oa a AdminIstratIVe co nC11 are e Ira , sablan nd el a jebdu 

IV . . METHODOF DATA COLLECTIOiN 

The retail prices of goo s and services are collecte from major a Ie s In selected 

urban af et Places/market places by enumer tors I h he use of itchen b lance and 

measuring ape. The ou Ie s Incl de open markets, ios s grocerres, utche ies, 

pharmaCies, su er mar els and other service giving establlshmen s he e ho seholds 

p rchase most of their goo s n services or househol consum lion n 0 her 

purposes. 



II. OBJECTIVES 

• 

• 

• 
.. 
• Co coun L al . 

Ill. SCOPE AND COVERAGE 

T e ( II • co s col ec 10 a Ices a icul r I and In us rral 

qu 

In IS nces 'are call c a rom four m Jar m r erka 0 , 

sle an PI 7a ar els until 998. Ho ever, starting from Septam ar 1998 

consldenn e opul ion incra se rom 3,728 in 196 to 2,35 ,000 In 998 and 

s bsa ent e anslon a IS A ab In rms of s nace r , 12 mar et 

selecta 0 t of t pot n lal 27 market I ces in t a city. a at! nces are collec e from 

these mar els a e a er ge re resents A IS a's rice a a. On he a her han 

In Harar pnces are collecte In She a Ser nd Ara e na. he rna e places for 

Dire oa a dmlnlslratlve co nC11 are e Ira , u 

rv. METHOD OF DATA COLLECT:IO,N 

The re ail prices of goo s n se Ices are collect from major a Ie s In selec e 

urban · ar et Place market places by enumer tors i h he u e of lichen I nee and 

measuring a e. The au Ie s Incl de open markets klos S, grocenes, utchenes, 

pharmaCies, super mar e s and other service giving es abllshmen s he e ho seholds 

p rchase ost of their go s n services or househol consum Ion n a her 

p rposes. 



Retail prices 0 goo s an se ices ro ers . s 

prices are also 0 ine from consumers at he I e of p rchase. In 

domestic servants and Daily La orer charges ar 0 talne fro ho se 01 s. For e c 

item a maximum of three price quotations are collected from th ree re allers on e s e 

day. The enumerators always collect the monthly re ail prices of goods and servIces 

interviewing the retai lers and by actually measuring he eight of he i e s on e s 0 

for about 15 days . Starting from Septem er 2002, an attem t as ma e 0 re uc e 

time lag between the data collect ion and the CPI data dissemination at Country and 

reg ional level by adjusting sl ightly the period of data collection. That is, ins ead of 

collecting price data from 8th through 2200 days of the month in question, the ne Iy 

adjusted time frame is the 1 st day through 15th days of European Calendar month under 

consideration . 

Since an interview method of data collection is utilized rather than actual purchase and 

recording of prices, it may result, in some instances in exaggeration or under estimation 

of prices . However, since enumerators are well -trained and permanently assigned to 

every market place and res ide there, they have a good chance to fami liarize themselves 

with the market and be on friendly terms with traders owners of establishments and 

households. Thus, it can be expected that respondents were cooperative and provide 

reliable information over time. 

Finally, it has to be recalled that, since the start of the collection of price data in 1963, 

retail prices in this Bulletin as well as in previous Bulletins indicate the free market 

prices prevailing in the market places under study. 
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V. Definitions 

I) 

I ) 

nici 

(i , 

ii), 

SSoei 

a e, 

or mor 

C ns S 

o n m (of 

in i) , (ii, 

c) II loe It les 

1,000 or mo e 

(8 no Incl ed elthe( in a) or abo e, having a opula ion of 

rso s, and 'hose inha II n s (e pnmanly engaged in non-

ag icul u 1 ac IVI les. 

o 6 hat localities I h 0 ulation 0 less han ,000 ersons should e consi ered 

as rural. Ho ever, or he purpose of this su ey e selecte 

Places in eneral sa isfy he folio In conditio s: 

• A ca i al 0 an a mlnistr live region, 

• An Indus rial arket Places an lor, 

• ar et Places for trade an commercial ac IVI ies . 

rban Mar e 

Retail Price: retail nee is the money cost 0 he final purchaser of a specifie unit of 

sale . It is inclusive of all sales and excise axes. 

:i.Tra!1sl.::~or:a: go crnment of E h·opl.a, Cen ra. S s :.ca or r, 9 2, 
Hanua: tor C('r.s 5 ·rap ark. Ad s Aba !>p. 3-', 

ii i 



VI. NOTE 

1. The minimum that he balance can weigh is 0 grams. hus, i ems t are sol In 

small quantities like spices an whose eigh fal l belo 0 rams can no e 

weighed as accu rately as possible an as a resul may aHec he re lia iii of prices 

of these items in some respect. 

2. The average column is a simple Arithmetic Mean prices for each item. 

3. The symbol ' _" is used for data not available or doubtful. 

4. SNNP; Southern Nations, Nationalities and Peoples . 
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Group 1 

Market Places 
(Endasilase, Endabaguna, Adwa, Axum, Adigrat, Wukiro, Mai-Chew, 

Mekele, Ayisaeta, Dubti, Melka Werer and Awash Sebat Kilo.) 


















































































































































































































































































































































































































































































































































