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I. INTRODUCTION

The Central Statistical Authority, CSA, has been collecting retail prices of
goods and services in Addis Ababa since 1963. However, due to the ever
increasing demand for the data, the geographical coverage of the survey
was revised to include fourteen urban centers in 1975 and twenty-two
urban centers in 1978, bringing the total number to twenty-three. In
addition to the previous twenty-one urban centers, four Kilil capitals (i.e.,
Asosa, Asaita, Gambela and Jijiga) and Debre Zeit, were included in the
survey since March 1996. Hence, the present report covers twenty-six

urban centers.

This report provides data on average prices in selected urban centers on
the basis of the current administrative hierarchy, i.e., Kilil (regional
states). The first part gives data on average retail prices of goods and
services while the second part presents data on average price of food
and accommodation (bed room) services in hotels in selected urban
centers from March 2001 to June 2001 (Megabit 1993 -- Sene 1993).

Monthly prices are presented in the first four tables while annual average
prices are given in the last table of both parts for Ethiopian calendar i.e.,
from July 2000-June 2001 (Hamle 1992-Sene 1993).

Due to lack of space to accommodate all urban centers in one page,

urban centers are grouped into three i.e., Group A,Group B,and Group C.

e Group A consists of Mekele, Asaita, Bahir Dar, Debre Markos, Desie,
Gonder, Agaro, Asela and Debre Zeit.

e Group B consists of Ghimbi, Goba, Jima, Metu, Nazareth, Negele
Borena, Nekemt, Shashemene, Jijiga and Asosa.

e Group C consists of Arba Minch, Awasa, Dila, Gambela, Harar, Addis

Ababa, Dire Dawa and monthly national average of retail prices.



This edition updates Statistical Bulletin 253. Earlier issues on the same
topic are Statistical Bulletins 18, 28, 32, 41, 54, 66, 71, 80, 91, 114, 127,
144, 145, 146, 147, 150, 156, 165, 168, 177, 185, 187, 197, 198, 221,
242,243, 249, 252 and 253.

ll. OBJECTIVES

The main objectives of the survey are to:

¢ study the level of retail prices;

assess the disparity of prices in each urban center;

study changes in the economy;

provide data for national accounts and researchers;

prepare retail price indices.

lll. SCOPE AND COVERAGE

The retail price survey, in urban areas, covers the collection of prices of
major agricultural and industrial goods including food, drinks, drink
constituents, tobacco, clothing and footwear, building materials, energy,
household equipment, medical care, transportation, education, recreation,
farm equipment, hotel services (food and accommodation) and other

goods and services obtained from various outlets.

In Addis Ababa, retail prices were collected from four major market areas
i.e. Merkato, Kirkos, Silasie and Piazza markets until August 1998.
However, starting from September 1998 considering the population
increase from 443,728 in 1961 to 2,354,000 in 1998 and subsequent
expansion of Addis Ababa in terms of surface area, 12 markets are
selected out of the potential 27 market places in the city. Retail prices are
collected from these markets and the average represents Addis Ababa's
price data. More over, the number of markets in relatively big urban

centers are also increased. The list of urban markets are given below.
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List of selected urban market

sr. Kilil -~ | = Zone Town | Keftegna | Kebele | Name of the

No & el A e ~ /Wereda/ i  market .

1 Tigray Mekele Mekele Semen 11 Segno gebeya

2 | Afar 01 Aysaeta 1 Aysaeta

3 Amara Semen Gonder 2 07 Merkato
Gonder

4 o = 2 4 19 Azezo

5 i Debub Wello | Desie Desie town 19 Robit gebeya

wereda

6 ] ” » ” 07 Segno gebeya

7 & Misrak Debre Markos 2 04 Kidamin
Gojam

8 2 Mirab Gojam | Bahir Dar 1 04 Bahir Dar

9 Oromia Mirab Welega | Ghimbi 1 03 Ghimbi

10 | 7 Misrak Nekemte 1 05 Beke Jama
Welega

11 | ” llubabor Metu 1 04 Kidame

Gebeya

12 | 2 Jima Jima 2 02 Merkato

13 > 7 ” 3 03 Autobus Tera

14 |7 ” Agaro 1 04 Agaro

15 | ” Misrak Nazareth 2 20 Ginb Gebeya
Showa

16 | ” 7 ” 3 13 Amede Gebeya

17 |~ & Debre Zeit 2 13 Debre Zeit

18 | 7 ” Shashemene Shashemene 10 Alelu

19 | ” Arsi Asela 2 04 Asela

20 | ” Bale Goba Goba Goba

21 | Z Borena Negele Borena 1 03 Negele Borena

22 | Somali Jig-jiga Jig-jiga 1 02, 03 Jig-jiga

23 | Benisangul | Asosa Asosa 1 02 Asosa

Gumuz
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Sr. [ Kilil | Zone | Keftegna
No- el /Wereda/

24 SNNP | Sidama 1

25 ” Gedeo | Dilla 2 03 Dila

26 = Semen | Arba Minch 2 06 Sikala

Omo

27 . = Z 1 03 Secha

28 Gambela 1 Gambela Gambela Gambela

29 Harari - Harar 1 01,02 Shoa ber, Erer
ber and Megala
Gudo

30 e 1 2 2,3 11,12 Arategna and
Kelad Amba

31 Addis 1 Addis 05 Merkato

Ababa Ababa

32 7 2 ” 20 42 Kera

33 4 2 ” 23 16 Zenebe Werk

34 ” 3 u 28 02,03 Kotebe & Kara

35 X 3 ” 17 25 Gerji

36 = 3 ” 19 58 Bihere tisge,
Saris and Lafto

37 ” 4 P 16 04 Shola
/Yeka Michael/

38 N 4 ” 12 06 Ferensay

39 ” 5 £ 08 02 Asko

40 7 5 ” 10 03,15 Addisu Gebeya,
Rufael and
Shola

41 ” 5 i 25 08 Efoyta

42 ” 6 ” 27 03 Akaki

43 Dire Dawa - Dire Dawa 03 13 Kefira

44 = - ,” 04 17,21 Afetesa

45 ” - B 01 02

Sabian
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IV. METHOD OF DATA COLLECTION

The retail price of goods and services are collected from major outlets in
selected urban centers by enumerators with the use of kitchen balance
and measuring tape. The outlets include markets, kiosks, groceries,
butcheries, pharmacies and other service giving establishments where
households purchase most of their goods and services for household

consumption and other purposes.

Retail prices of goods and services are collected from traders. However,
sometimes, prices are also obtained from consumers at the time of
purchase. In addition, wages of domestic servants and coolie charges are
obtained from households. For each item a maximum of three price
quotations are collected from three retailers on the same day. Data
collection starts on the 7th day of the European Calendar and lasts for

about 20 days.

Since an interview method of data collection is utilized rather than actual
purchase and recording of prices, it may result, in some instances, in
exaggeration or under estimation of prices. However, since enumerators
are permanently assigned to every urban center and reside there, they
have a good chance to familiarize themselves with the market and be on
friendly terms with traders, owners of establishments and households.

Thus, it can be expected that respondents were cooperative and provide

reliable information over time.

Finally, it has to be recalled that, since the start of the collection of price
data in 1963, retail prices in this Bulletin as well as in previous Bulletins
indicates the free market prices prevailing in the urban centers under

study.
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V. Definitions

Urban Center: It is generally defined as a locality with 2,000 or more

inhabitants. However, for the purpose of the 1994 Population and
Housing Census Map Work, urban centers include the following
regardless of the number of inhabitants’.
a) All administrative capitals,

[) regional capitals,

ii) zone capitals not included in (i),

iii) wereda capitals not included in (i) and (ii),

iv) localities with urban development associations not included in (i), (ii),

and (iii).

b) Municipal towns not included in (a) above,

c¢) All localities that are not included either in (a) or (b) above, having a
population of 1,000 or more persons, and whose inhabitants are

primarily engaged in non-agricultural activities.

Note that localities with population of less than 1,000 persons should be
considered as rural. However, for the purpose of this survey the
selected urban centers in general satisfy the following conditions:

« A capital of an administrative region,
¢ An industrial center and/or,

* A center for trade and commercial activities.

Retail Price: A retail price is the money cost to the final purchaser of a
specified unit of sale. It is inclusive of all sales and excise taxes.
Hotel: Hotel is an establishment rendering combined services of rooming,

food and drinks on a fee basis.

'Transitional government of Ethiopia, Central Statistical
Authority, 1992,

Manual for Census Map work. Addis Ababa. Pp. 3-4.



VI. Note

1. The minimum that the balance can weigh is 10 grams. Thus, items
that are sold in small quantities like spices and whose weight fall
below 10 grams can not be weighed as accurately as possible and as
a result may affect the reliability of prices of these items in some

respect.

2. The average column is a simple arithmetic average of prices for each

item.

3. The symbol “-" is used for data not available or doubtful.
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JULY 2001 - JUNE 2001
HAMLE 1992 - SENE 1993
Table 13.2(B):Annual Average Prices of Hotel Services by Kilil and Urban Center PRICE IN BIRR
BENI SHANGUL
O R OM I Y SOMAL I| AND GUMUZ
NEGELE SHASHE
HOTEL SERVICES UNTITT GHIMBI GOBA JIMA METU NAZARETH BORENA NEKEMT -MENE JiIdilgaA ASOSA
BED ROOM
FIFSE ClassS. sww s o s siow & smman 5w Per Night 8.94 10.04 13.07 10.61 15.74 19.00 710 12.03 18.41 12.44
Second ClLEASS: sivm o wmie 5 s s nsse s <jeie 5 s S L 6.00 10.00 9.43 7.69 9.79 15.00 6.00 92.55 16.91 10.73
THERG CLASS: aisid v s’ sess siohs s sisis s aiore a1 i = - 7.07 5.92 9.73 10.00 = 8.00 14.17 9.36
MENU
Yebeg Key WOt V. .wwsen«smnonus s s . Single Meal 4,97 3.79 4.77 3.97 6.03 4.60 4.33 5.83 5.09 4.88
Yebere KeY WotV.swww wss s wmis s nma s win . o & 3.69 = 3.94 5.44 4.00 3 5.60 5.00 4.87
'Yebeg Alicha Wot'.......ccveueunn - 4.98 3.79 5.00 4.04 6.07 4.58 4,33 5.83 5.00 4.88
'Yebere Alicha Wot'......ccvnnnn... § u = 3.58 5.00 4.00 517 4.00 = 5.67 = 4.87
DOrO WOt s it s it eiein e tnernnennans . i 7.67 5.00 - 6.45 - 5.68 7.00 5.00 8.20 6.83
tMinchet AbISHY s s nis 5 o5 sime o mmemic o 5 i 5.89 4,75 5.33 5.00 6.98 4.95 5.00 5.35 5.88 5.94
'Yebeg KR (Vs o wsun wmm s s o aowmers o9 . # 5.61 4.20 5:17 4. 46 6.04 4.65 4.69 LY 4.93 5.22
'Yebere Kikil'.uoooooooiioaiiooannn . " = = - - 6.00 4.00 - “ - 5.00
TTrAPaY siw « 5wm o wrms wmims s wims srawms 3979 o5 . n 6.00 - 4.13 4.00 8.00 - - 5.33 * -
EYEDEG THBSY ciinic sitssin wimmn sranein o wisie ar B . 5.94 5.05 5.97 5.80 6.73 4.96 5l 6.43 5.39 5.62
tYebere TIbs!: cuws vws s wus smms s wws 45 g L = 4.23 6.00 5.00 5.83 4.00 - 6.08 5.33 5,50
‘Yebeg Dullet'.....c.vioiionnn.... . - 4.19 3.50 3.88 3.40 4.57 4.04 3.00 4.96 5.00 4.26
'Yebere Dullet'.....ovveeinnnnnn.. - " - - - s 4.33 - - - - -
VKIETO" s 5 550 s wimie & wins § 52908 ¥ @i & wiale o . " 6.73 8.50 9.04 6.33 9.34 7.90 7.22 10.36 8.26 7.06
'Gored Gored' .. .vucveenrnnnanannnan . " 7.00 - 7.58 5.73 9.83 - - 11.56 12.00 6.87
PTlrel  SNa s s v wete s e SR 5 ; Kg. - 15.85 16.67 13.56 20.00 = 5 24.00 - -
Serambled g «q s wss s s v sis s8m0m 8 5 . Single Meal 5.00 3.52 4.00 4.06 4.76 3.91 4.12 3.88 5.12 5.00
Scrambled Egg With Meat........... . 5.36 4.48 4.27 4.67 5.78 4.30 5.55 5.53 5.67 527
VERJERs FITFTR v vsawvims vams oa%s 9% " 3.63 3.1 3.73 3.54 4.36 3.16 3.78 3.33 3.67 3.32
"Quanta FIrfirtcss e smen smws s smn s . " B 4.00 4.00 4 .80 5.69 4.50 4.63 5.00 & 5.00
'Doro FAUFEI TN v 00 averm wrmsmin o vmin @smsmam wem . " = 5.00 - 5.00 - = - - & e
VZTLzd L TABSY ¢ sisn a wiss « s 5 wiss 5w ¥ & . 6.50 8.00 7.00 6.00 9.25 - - 7.83 - 5.5
TGoden: TIDS . vutu cainle v s wiste aleteis s P 6.50 8.00 T.eF 5.13 10.00 - # 8.17 = =
'Milasna Sember Tibs'....cveoenan.. " 6.00 4.00 6.48 4.00 6.04 & u 5.83 - =
IALTkLY BesTgal:ssmeswmnssmsssmsys " 5.00 3.77 4.89 4.12 6.80 4.00 5.00 5.90 & 4.67
Roasted Lambi. s s sws was s mans swese . " 7.00 6.00 - 6.50 8.00 - - 6.50 9.50 %
Roasted Chicken.........coovuea.n. . " = = 12.00 12.83 20.00 - - 12.00 8.00 =
Spaghetti With Sauce.............. d L 4,62 3.93 3.69 3.60 5.49 3.70 3.45 5.15 5.03 4.35
Macaroni With Sauce.............. N - NAA 3.93 3.73 5.65 3.63 3.39 4.57 4.96 3.86
Minestrone. . vee e ivneneennnneennns " - - 3.60 3.40 6.60 3.50 - 4.08 5.00 4.00
Pastal. FUPROkawaswins 5 sins smis sammn 5 i = 5 4.00 5.83 5.00 - - 5.00 6.00 -
Secondo Misto: cws«aws v s swaessms s . a 7.00 = 6.73 6.00 8.39 5.20 % 713 10.63 -
Cotelet /Veal/.. .o euuinnnnan. . u - & - 5.00 15.63 - - 6.00 = e
'Enjerana Wot'/Fasting Meal Without Fish n 3.00 5.12 3.68 2.83 4.43 2.94 2.94 3.41 4.46 3.00
'Enjerana Wot'/Fasting Meal With Fish/ n - = 6.00 = 6.58 - - 5.37 - 3.00
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Table 13.2(B):Annual Average Prices of Hotel Services by Kilil

and Urban Center

PRICE IN BIRR

JuLy 2001
HAMLE 1992

- JUNE 2001
- SENE 1993

BENI SHANGUL

0O R OMTIYA SOMAL I| AND GUMUZ
NEGELE SHASHE
HOTEL SERVICES UNIT GHIMBI GOBA JIMA METU NAZARETH BORENA NEKEMT ~-MENE J1JIGAl ASOSA
SUff FItFit uesvanescaesmmen aaimes 5 " 3.00 3.00 2.12 2.79 4.31 2.80 - - 3.08 -
TAssa Wot® SPishy:cceas ases sisieeas ¥ " - - 4,83 - 5.89 - - 5.11 - -
YASER COTELOtY, oo mmmmmensamnvmsis ws g th - - 4.00 - 6.89 & - 6.50 E B
VASEE LEBUED W\ i minta s mm s . " - - 5.25 - 6.04 - - 5.81 - -




GROUP C

URBAN CENTERS

(Arba Minch, Awasa, Dila, Gambela, Harar, Addis Ababa,

Dire Dawa and National Average)
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Table 11.2(C): Average Prices of Hotel Services by Kilil and Urban Center

'PRICE IN BIRR

MAY 2001
GINBOT 1993

DEBUB HIZBOCH GAMBELA | HARARI ADDIS ABABA DIRE DAWA
—— NATIONAL
ARBA ADDIS DIRE AVERAGE
HOTEL SERVICES UNTIT MINCH AWASA DILA GAMBELA HARAR ABABA DAWA
'Assa Wot! /Fish/.ceevenecnannnnaneas o " 5.00 5.50 5.00 ~ - 5.38 2 5.13
‘Assa Cotelet'.......... e e Y o " 6.33 7.00 N o & 8.35 13.45 ;.g:
= ~ 6.21 - X

YAssd Lebleb!....cwsivsswawasai v . " 4.67 567 5.00

17k 4
















	MX-M464N_20240422_200917
	MX-M464N_20240422_201002
	MX-M464N_20240422_201021
	MX-M464N_20240422_201101
	MX-M464N_20240422_201117
	MX-M464N_20240422_201138
	MX-M464N_20240422_201157
	MX-M464N_20240422_201222
	MX-M464N_20240422_201240
	MX-M464N_20240422_201304
	MX-M464N_20240422_201324
	MX-M464N_20240422_201353
	MX-M464N_20240422_201416
	MX-M464N_20240422_201509
	MX-M464N_20240422_202429
	MX-M464N_20240422_202531
	MX-M464N_20240422_202753
	MX-M464N_20240422_202913



